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The District Network
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“To build complete 
communities, districts will 
provide the framework for 
local services, amenities, 
land use and infrastructure 
planning at the local level.”

- The City Plan, Page 95



+ Simplify Edmonton’s planning 
system

+ Provide information on City 
priorities and infrastructure plans

+ Clarify the direction in the City 
Plan

+ Create a better tool for future 
work

District Plans will:
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District Plans Clarify
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District Plans Clarify

District Node



Development Opportunities

+ At local nodes

+ Within 400m of mass transit 

+ At corner sites at the edge 
of neighbourhoods

+ At or beside shops and 
apartments

+ As transition from nodes 
and corridors
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Beyond Nodes and Corridors
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Beyond Nodes and Corridors
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Area-Specific Policy can 
address local context 
where the District Policy 
is too general

District Plans Support Local Planning



District Plans will not:
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+ Propose new ideas or programs

+ Create new growth areas or upzone 
property

+ Address everything discussed in the 
City Plan



Changes to Draft District 
Plans since 2022
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Removed: ‘Node and Corridor 1.25 Million 
Intensification Areas’

Direction to 1.25 Million map
2022 Draft

(From Central District Plan)

Node and Corridor map
2023 Draft

(From Central District Plan)
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Plans Proposed to be Retired and Amended

District Area Plan 2022 
Recommendation

2023 
Recommendation

Jasper Place Jasper Place ARP Keep Retire

Scona McKernan / Belgravia 
Station ARP Keep Retire

Northeast Clareview Town Centre 
NASP Keep Retire

Central 104 Avenue Corridor ARP Keep Retire

Central Queen Mark Park / Central 
McDougall ARP Keep Amend



Engagement and Next Steps
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The City Plan Engagement - Setting the Stage
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Communication + Engagement Approach
Phases 1 and 2



Communications + Engagement Approach
Phase 3
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How We Communicated
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+ Paid advertising campaigns - Digital and print ads, outdoor 
signage (~4.4M+ Impressions)

+ Taxation notice - mailed to ~400,000 property owners

+ Postcards - 3000+ across 15 districts

+ Web - edmonton.ca/DistrictPlanning section (85,000+ views)

+ Organic City social media - 104 posts

+ Newsletters - 37 newsletters, 2.7K+ subscribers

+ Media -  10 news releases, PSAs & media advisories

+ Stakeholder check-ins (165 presentations and meetings)
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What We Are Hearing (so far)

+ Local context matters

+ Address growing pains

+ Prioritize climate action and 
housing affordability



+ Concerns with The City Plan

+ Local issues

+ Best addressed through 
other projects

19

More Engagement 



+ Analysis of engagement 
results

+ Revisions to documents 
and maps

+ Public Hearing - May 2024
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Advancing to Public Hearing



For more info visit 
edmonton.ca/DistrictPlanning

Thank you! 


