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Project Overview Report

By Joanna Wong
Board Director, Project Manager and Student Liaison

The Dragon Food Tours and Workshops were developed and delivered during spring and
summer 2025 to showcase the history and cultural significance of Edmonton’s Chinatown.
The initiative emphasized the community’s diversity and multiculturalism through guided
walking food tours, seated history sessions, and hands-on culinary workshops. Together,
these activities demonstrated how food can serve as a powerful medium for sharing stories,
celebrating cultural identity, and deepening understanding of Chinatown’s layered heritage.

A central feature of the program was the use of youth as tour guides and community
ambassadors, trained in public speaking, cultural storytelling, and leadership. By equipping
young people with the tools to interpret and share Chinatown’s heritage, the initiative not
only strengthened their skills but also created opportunities for them to carry this cultural
messaging beyond the neighborhood—into the broader city and even abroad. This youth-led
model ensures that Edmonton’s Chinatown is presented with authenticity, energy, and vision
for the future, while building a new generation of cultural leaders who are invested in its
continued vitality.

Phase 1 — Planning and Preparation (April 15 — May 31, 2025)

During this foundational stage, the CTC student team (12 youth ranging from Grade 7 to
university-level) participated in workshops focused on public speaking, storytelling, tour
etiquette, and community engagement. They helped design tour routes, identified heritage
landmarks, and partnered with local businesses to showcase family-owned eateries.

Key deliverables included:

Development of training modules for youth tour leaders.
Creation of educational content for tours and mini cultural workshops.
Social media and outreach planning, with content designed for TikTok, Instagram,
and Facebook.

e (Coordination with community partners, including business owners, cultural leaders,
and the Chinatown BIA.

This preparation ensured that youth were well-equipped to lead tours, while also setting the
stage for meaningful public engagement and strong community partnerships.



Phase 2 — Tours, Workshops, and Public Engagement (June 1 — August 31, 2025)

In Phase 2, Dragon Food Tours moved from planning to public delivery. Youth guides led
visitors on walking tours through North Chinatown, where participants sampled food at
family-owned eateries while learning about the businesses, people, and cultural traditions
behind each dish.

Additional highlights included:

e (Culinary workshops such as rice roll making, Bimbibap making, calligraphy, and
heritage storytelling, co-hosted with local businesses and artists.

e Mini cultural events and street festivals, adding vibrancy and consistent activity to
Chinatown throughout the summer.

e Scated history sessions that provided structured opportunities to learn about the
development of Chinatown, its role as a cultural hub, and its significance on
Indigenous land (amiskwaciwaskahikan).

e Continuous promotion through youth-led social media content and local media
coverage (CBC Radio, CTV interviews, TikTok and Instagram reels).

Impact and Outcomes

The Dragon Food Tours and Workshops achieved their goal of positioning Edmonton’s
Chinatown as a cultural destination and hub of community pride. Outcomes included:

e Cultural Impact: Increased awareness of Chinatown’s heritage and the contributions
of Chinese, Indigenous, Vietnamese, Filipino, and other immigrant communities.

e Economic Impact: Stronger visibility and increased customer traffic for participating
family-owned businesses.

e Social Impact: Improved perceptions of Chinatown by showcasing positive,
community-driven activities that counter negative narratives about the area.

e Youth Empowerment: Students gained valuable skills in leadership, public speaking,
event management, and cultural ambassadorship.

Alignment with Chinatown Strategy Pillars
This initiative directly reflects the Chinatown Strategy Pillars by:

e C(Celebrating Chinatown as a destination: Showcasing heritage, art, food, and
storytelling.

e Driving economic growth: Supporting local businesses and drawing consistent foot
traffic.

e Enhancing safety and security: Creating welcoming, organized, and family-friendly
public spaces.



Statistic

Over the spring and summer 2025 season (May 17 — August 31), the CTC youth team
successfully delivered 73 guided food tours and 11 cultural workshops, welcoming a total of
1,064 individual participants into Edmonton’s Chinatown.

Our Student Team: (from 12 years old to 22 Years old)

Anna Wong Carmin Wong
Susan Cao Jason Ng

Damian Yu Isabelle Wong
Alexander Park Lawrence Wu

Leia Robblee Jessy Zhu

Ella Sharples Samantha Park
Ethan Wong Isla Robblee
Rebecca Barnes Eric Chau

Phoebe Li Emma-Leigh Snow
Eugene Ahn







The Dragon Food Tours initiative was delivered on time and with full program success, but ran over budget due to
labor costs. As the season progressed, the momentum built by the student team and the variety of tour offerings
captured more attention from the market, leading to increased demand. To keep up, more hours and additional tours
were added, which required extra staff support.

While other costs such as supplies, venue rentals, and materials remained fairly static, labor costs rose significantly,
as our original planning assumed that grant funds would cover staffing. In addition, the original budget did not
account for employer contributions to CPP and EI benefits, further adding to the variance.

To ensure smooth delivery of the expanded schedule, the CTC Board approved funding from our operating budget
to cover the shortfall in July, demonstrating both our commitment to sustaining the initiative and our governance
capacity to manage unexpected expenses responsibly.

Looking ahead, we will strengthen our planning process with more detailed labor forecasting, inclusion of benefits,
and contingency allowances to account for growth and demand. Despite the overage, the increased staffing was
critical to maintaining tour quality, supporting youth employment, and leveraging the popularity of the program to
maximize its cultural and economic impact on Chinatown.



Student Team Report - Detailed Dragon Food Tour Report

By: Anna Wong (Student Team Lead), Susan Cao (Lead Tour Guide)

Introduction

The Dragon Food Tours and Workshops held from May to August 2025 were designed to
highlight the history and cultural significance of Edmonton’s Chinatown. Each project
underscored the diversity and multiculturalism of the community through distinct approaches.
The walking food tours introduced participants to a variety of cuisines while connecting them
to the stories of the people and businesses behind them. The seated history sessions provided
a structured setting for learning about the development of Chinatown and its role as a cultural
hub. The hands-on culinary workshops offered participants an opportunity to experience food
preparation practices that reflect both tradition and adaptation. Collectively, these initiatives
demonstrated how food serves as a powerful medium for understanding the layered identities
and heritage of Chinatown.

The CTC student team developed these projects with the intention of inviting more people
into Chinatown by offering a new perspective shaped through food and culture. Recognizing
that Chinatown is often perceived through a narrow lens due to ongoing social challenges, the
initiatives aimed to shift this narrative while also supporting the vitality of local businesses.
By drawing attention to the cultural and culinary richness of the area, the projects sought not
only to change public perception but also to help sustain the businesses that are central to
Chinatown’s identity and future.



Indulge in the Sweet Side of Chinatown

Summary

The “Sweet Side of Chinatown” is a dessert-focused walking
tour that launched on Saturday, May 17, 2025. Participants
visit a rotation of six beloved eateries—Hong Kong Bakery,
Tea Bar, Boa & Hare, Shan Shan Bakery, Ying Fat Foods, and
Little Bon Bon Ice Cream—as the core stops, with additional
restaurants across Chinatown joining in rotation. At each
location, guests sample a variety of unique and delicious
desserts, showcasing the creativity and diversity of sweet
offerings in the neighborhood.

This was our foundation tour in 2024, created as the

introduction to the broader Dragon Food Tours program. It

quickly became our most beloved tour, valued for its balance of culinary delights and cultural
storytelling. Based on participant feedback, we enhanced the experience this year by adding
more history and landmark highlights, weaving in stories of resilience, migration, and
community heritage alongside the tastings.

The result is a richer, more immersive experience that not only celebrates the flavors of
Chinatown but also highlights its enduring role as a cultural and historical heart of Edmonton.

Statistics

Date: May 17 - Aug 31

Runtime: 1 hr 30 per tour

Number of Tours: 2 per day (Total 18 tours)
Total Attendees: 15 per tour (256 attendees)



Savoury Side of Chinatown Tour

Summary

The “Savoury Side of Chinatown” is a hearty, savory-focused
walking tour that began on Friday, May 30, 2024. Participants
visit a rotation of 6 core eateries—Nhon Hoa 2, Gui Lin Noodle
House, Lee House Korean, Kim Fat, China Marble,
Boualouang, and either BBQ King or Hing Lung
Barbeque—with additional restaurants across Chinatown
joining the lineup in rotation.

At each stop, guests sample a wide variety of hearty and

flavorful savoury dishes, highlighting the incredible diversity of

culinary traditions within Edmonton’s Chinatown. From classic

Vietnamese subs to Korean specialties and authentic Chinese barbecue, the tour offers a rich,
filling experience that celebrates the neighborhood’s dynamic food scene.

First developed in late summer 2024, this was the second Dragon Food Tour created, and it
quickly became another community favorite. Its success mirrored the enthusiasm for the
“Sweet Side of Chinatown” while offering a more robust, savoury counterpart. In 2025, the
tour was enhanced with more historical references and landmark highlights, ensuring that
participants not only enjoyed the food but also gained a deeper appreciation for Chinatown’s
heritage, resilience, and cultural significance.

The “Savoury Side of Chinatown” continues to stand out as a meaningful blend of food,
history, and storytelling—an experience that leaves visitors both full and inspired.

Statistics

Date: May 30 - Aug 31

Runtime: 90 min

Number of Tours: 2 per day (Total 15 tours)
Total Attendees: 15 per tour (203 attendees)
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Combination Tour A and B, Combo Lunch Tour

Summary

The “Sweet and Savoury Side of Chinatown” (Combo A/B) tour launched on Sunday,
June 29. This unique experience combines the best of both worlds—indulgent desserts and
hearty savoury dishes—offering participants a well-rounded taste of Edmonton’s Chinatown.

Guests visit a rotation of six restaurants, including Hong Kong Bakery, Tea Bar, Nhon
Hoa 2, Lee House Korean, Boualouang, and Little Bon Bon Ice Cream, with Combo A
and Combo B featuring slightly different restaurant pairings to keep the lineup fresh. At each
stop, participants sample a mix of sweet delicacies and savoury specialties, highlighting the
incredible diversity of flavors and culinary traditions found in the neighborhood.

With its good balance and variety, the “Sweet and Savoury Side of Chinatown” has quickly
become a favorite option for participants who want the full Chinatown experience in one
tour—delivering both richness of taste and depth of cultural storytelling.

Statistics

Date: June 29 - Aug 31, 2025

Number of Tours: 2 per day

Total Attendees: 15 per tour (230 attendees)
Total Tours: 16 tours over the summer
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Vegetarian Tour

Summary

The “Vegetarian Delights of Chinatown Tour”
was a special series held on Sunday, July 13;
Sunday, July 20; and Sunday, August 10,
featuring vegan and vegetarian-friendly dishes
that highlighted the lighter, plant-based side of
Chinatown’s culinary traditions. Designed to offer
a fresh perspective on the neighborhood’s diverse
food scene, the tour brought participants to seven
family-owned businesses—Hong Kong Bakery,
Tea Bar, Nhon Hoa 2, Ying Fat, China Marble, Li
Dong Food Products, and Boualouang. At each
stop, guests sampled a wide variety of savory
specialties and sweet treats, showcasing the
creativity and versatility of Chinatown’s
restaurants in preparing authentic vegetarian
dishes.

Running this vegetarian-focused tour allowed the
CTC to attract a wider and more diverse audience,
including guests who may not have previously

considered Chinatown as a destination for dining. Many participants arrived expecting
predominantly meat-based cuisine but left pleasantly surprised by the flavorful, satisfying
vegetarian options available. This shift not only highlighted the adaptability and innovation
of Chinatown’s eateries but also demonstrated that meatless meals can be just as rich and

exciting.

Beyond broadening its audience, the tour also encouraged repeat engagement with local
businesses. Guests often expressed excitement to return and further explore vegetarian
offerings, helping to build long-term customer relationships and support for the restaurants.
In doing so, the tour not only expanded the reach of CTC’s programming but also reinforced
Chinatown’s image as a vibrant, inclusive culinary destination—one that welcomes and caters
to a wide range of dietary preferences while celebrating its cultural and culinary heritage.

Statistics
Date: Sunday, July 13, July 20, and August 10

Runtime: 11 AM- 12:30 PM, 2 PM- 3:30 PM (~1 hr 30 per tour)

Number of Tours: 1 per day
Total Attendees: 15 per tour (38 attendees)
Total Tours: 3 tours over the summer



Spicy Tour

Summary

The “Spicy Tour” was part of the specialty tour series and, as the name suggests, highlights

the spicy dishes found throughout Chinatown.
Participants on this tour visited Nhon Hoa 1, Guilin Cui
Hua Noodle House, Lee House Korean Restaurant, Kim
Fat Market, and Pho Holic and Grill. Each stop offered
insight into how spicy cuisine varies across different
regions of Asia, along with stories about the individual
businesses.

Statistics

Date: August 18, 27, 28, 30

Runtime: 2:00 PM - 3:30 PM (~1 hr 30 per tour)
Number of Tours: 1 per day

Total Attendees: 15 per tour (21 attendees)

Total Tours: 4 tours over the summer
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Vietnamese Tour

Summary

The “Vietnamese Food Tour” is part of our specialty tour series featuring exclusively
featuring Vietnamese foods, held on Tuesday, August 19, and Wednesday, August 27. During
the tour, participants are taken to 4 restaurants, including Nhon Hoa 1, Van Loc, Golden Bird,
and Phoholic + Grill. At each location, guests have the chance to sample a variety of unique
and delicious and fresh Vietnamese foods.

Statistics

Date: Tuesday, July 19, Wednesday, July 27

Runtime: 11 AM- 12:30 PM, 2 PM- 3:30 PM (~1 hr 30 per tour)
Number of Tours: 1 per day

Total Attendees: 15 per tour (38 attendees)

Total Tours: 3 tours over the summer

Meat Lovers’ Tour

Summary

The “Meat Lovers’ Tour” was part of the specialty tour series and, as the name suggests,
highlights the meaty dishes found throughout Chinatown. This tour was created as a contrast
to our vegetarian tour which was highly appreciated. Participants on this tour visited Hong
Kong Bakery, Lee House Korean Restaurant, Li Dong Food Products, and Barbeque King
City. Each stop offered insight into the many different ways meat is incorporated into Asian
cuisine.

The “Meat Lovers’ Tour was the most popular specialty tour over the summer, attracting 45
attendees. Participants appreciated the generous portions as well as the opportunity to learn
about the dishes they sampled and the stories behind each business.

Statistics

Date: August 18. 19, 28, 31

Runtime: 11 AM- 12:30 PM, 2 PM- 3:30 PM (~1 hr 30 per tour)
Number of Tours: 1 per day

Total Attendees: 15 per tour (45 attendees)

Total Tours: 4 tours over the summer
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Walking Tours - Points of Success

The tours ran smoothly, with participants engaged throughout thanks to a balance of food
tastings, storytelling, and cultural insights. Sharing the histories of each business and the
unique stories behind their dishes added depth, while participating restaurants contributed
their own anecdotes, enriching the experience. Walks between stops were well-paced, and
transitions in and out of businesses were seamless.

One of the biggest highlights was the opportunity for participants to connect directly with
business owners and staff. Hearing their personal stories of perseverance and passion gave
guests a deeper understanding of Chinatown’s vibrant community. By reducing the number of
stops from eight to six, attendees had more time to shop, converse, and build relationships
with owners, making the experience feel more personal and connected.

Operational improvements also played a key role. Having support staff “runners” ensured
that food was ready as groups arrived, allowing guides to focus on hosting and storytelling.
Updated scripts added more depth, offering background on restaurants, dishes, and cultural
traditions. A modest increase in ticket price allowed us to provide larger and more generous
sample portions, which surprised many guests with both quality and quantity.

The combination tours (Sweet and Savoury) became especially popular, offering a diverse
range of flavors that appealed to first-time visitors and returning participants alike. Many
guests chose the combo tour as their entry point into the Dragon Food Tours, often returning
for other themed tours. Adding a second combination tour in rotation further increased repeat
participation, with guests praising the variety and portion sizes.

Together, these adjustments created tours that were better organized, more interactive, and
more memorable, strengthening Chinatown’s image as both a culinary destination and a
welcoming community.

Points for Improvement

The overall energy of each tour was often shaped by the participants, sometimes more so than
by the guide. While interactive questions and lighthearted jokes helped break silences, certain
stops occasionally felt quiet or drawn out. Experienced guides handled these moments well,
but newer guides found them more challenging. To address this, we identified the need for
stronger training in public speaking, storytelling, and conversational skills. Adding personal
touches—such as guide recommendations or behind-the-scenes details—proved effective in
keeping guests engaged, and future workshops will ensure all guides can confidently manage
group dynamics.

The launch of Combination A (Sweet & Savoury) revealed the need to vary menu items from
existing tours, as some samples were repeated for participants who had already attended.
Feedback led us to design Combination B and refresh menus, which successfully attracted

15



both new and returning guests. Combination tours became a strong entry point for first-time
participants and encouraged many to return for additional Dragon Food Tours.

By early August, we realized that tours and workshops were barely breaking even under the
criteria of covering all food costs, so ticket prices were increased from $10 to $15. This
adjustment allowed us to continue offering generous sample portions while balancing
expenses. However, frequent booking system issues often led to overbookings. For next year,
the system must be reviewed and improved, with clearer booking instructions provided to
participants.

Several new tours were developed quickly in response to participant requests, but limited
time for planning meant there was not enough opportunity to build a strong social media
campaign. Promotion instead relied heavily on word of mouth through platforms such as
Reddit and Instagram. While attendance was still strong—particularly for the Vegetarian
Delights Tour—this experience showed the need for a dedicated advertising and social media
team to ensure new tours are properly promoted.

These lessons highlight the importance of improving guide training, refining tour design,
strengthening financial planning, and allowing more lead time for marketing and promotion.
Addressing these points will make future tours run more smoothly, engage broader audiences,
and further establish Edmonton’s Chinatown as a vibrant cultural destination.
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Strong Roots Tea Workshop

Summary

The three-part tea workshop series was engaging,
well-attended, and highly successful. Many participants
enjoyed the experience so much that they attended multiple
sessions, often sharing enthusiastic feedback about how
meaningful and eye-opening the workshops were.

Each session highlighted the interweaving of Cree
traditional plant knowledge with the history and practice of
Chinese tea culture. The goal was to encourage participants
to deepen their love, respect, and understanding of the
natural world through traditional plant-based knowledge.
Feedback revealed that many participants came away with
a shifted perspective on nature, recognizing new ways of
connecting to the land and its gifts.

The history and cultural practices surrounding Chinese tea

also captured strong interest. Participants appreciated the chance to learn not only about the
flavors and preparation of tea, but also the cultural and historical significance behind it. The
workshops successfully achieved their goal of merging Indigenous and Chinese cultural

traditions, creating a meaningful space for intercultural sharing and connection.

Overall, the series demonstrated the power of cultural exchange and storytelling in building

respect, understanding, and appreciation across communities.

Statistics

Date: July 6, 20, August 3

Runtime: 1:00 PM - 3:00 PM (~2 hr per workshop)
Number of Workshops: 1 per day

Total Attendees: 20 per workshop (45 attendees)
Total Workshops: 3 workshops over the summer
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Salad Roll Workshop

Summary

The Salad Roll Workshop offered a fun and
engaging hands-on experience where participants
learned how to make their own Vietnamese salad

rolls while also hearing the stories and cultural
history behind the dish.

The workshop’s relaxed and playful atmosphere
set the tone from the beginning. Participants
enjoyed making “messy” first attempts together,
laughing and sharing the experience, which
quickly broke the ice. As the session continued,
their skills improved, and the process became
smoother, reflecting both learning and growth in
a supportive setting.

Guests appreciated not only the opportunity to practice a traditional food skill, but also the
lighthearted stories and cultural context shared by the speaker. By the end, the workshop had
fostered collaboration, conversation, and enjoyment—demonstrating how even a simple dish
like salad rolls can connect people, encourage cultural understanding, and create lasting

memories.

Statistics
Date: July 11, 25

Runtime: 2:00 PM - 4:00 PM (~2 hr per workshop)

Number of Workshops: 1 per day
Total Attendees: 20 per workshop (31 attendees)
Total Workshops: 2 workshops over the summer
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Dim Sum Workshop

Summary

The Dim Sum Workshop, held at Emperor’s Palace in
an authentic Chinese restaurant setting, offered
participants a true five-senses cultural experience.
Guests admired the beautifully decorated walls
featuring Chinese emperors, smelled the aromas of
freshly prepared dishes, listened to the stories behind
each item, and, most importantly, tasted a wide
selection of dim sum. This immersive environment
highlighted both the cultural significance and history of
dim sum, transforming the workshop into much more
than just a food event.

The workshop quickly became a fan favorite,

consistently drawing strong attendance. Participants particularly appreciated the generous
portions, the thoughtful storytelling that accompanied each dish, and the attention to detail

that connected food to history.

Equally important, the workshop created a welcoming, communal atmosphere. Guests
gathered around traditional round tables, a central element of Chinese dining culture, which
encouraged conversation, laughter, and connection. This format not only reflected the cultural
value of sharing food but also gave participants the sense of being part of something larger

than a simple workshop—an experience rooted in tradition, community, and cultural

exchange.

Statistics

Date: July 6, 20, August 3

Runtime: 1:00 PM - 3:00 PM (~2 hr
per workshop)

Number of Workshops: 1 per day

Total Attendees: 20 per workshop (49
attendees)

Total Workshops: 3 workshops over
the summer
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Bibimbap Workshop

Summary

The Bibimbap Workshop offered participants another
hands-on cultural and culinary experience by guiding
them through the step-by-step assembly of their own
Korean rice bowls. To keep the process interactive and
well-organized, four stations were set up to represent
each component of the dish, and participants rotated
through the stations in small groups. This structure
ensured that everyone was fully involved while
keeping the workshop lively and engaging.

Along the way, the facilitator shared the origins and

cultural significance of bibimbap, sparking meaningful

discussions about food, tradition, and community. Participants also shared their own
food-related stories and experiences, which added a personal and social element to the
session.

The combination of cooking, storytelling, and interaction made the workshop both
educational and enjoyable. Attendees not only left with the practical skills to recreate
bibimbap at home but also with a deeper appreciation of its cultural roots and the communal
spirit it represents. The workshop fostered collaboration, conversation, and
connection—demonstrating how food can serve as a

bridge between people and cultures.

Statistics

Date: July 4, 18, 27

Runtime: 2:00 PM - 4:00 PM (~2 hr per workshop)
Number of Workshops: 1 per day

Total Attendees: 20 per workshop (45 attendees)
Total Workshops: 3 workshops over the summer
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Savoury Chinatown Dinner Experience - Peking Duck
Experience

Summary

The Savoury Chinatown Dinner Experience, launched
on Saturday, June 7, offered participants an extremely
filling and hearty evening of dining and storytelling.
Held on select Saturdays from 4:00 PM to 7:00 PM, the
event took place at Emperor’s Palace and was later
hosted at Sai Woo Garden. Guests enjoyed a sit-down
dinner featuring one of China’s most iconic
dishes—Peking Duck—while learning about the history
and traditions behind each course served.

By far our most popular workshop, the experience was

filled to capacity at every session. Beyond enjoying the

rich flavors of Peking Duck, participants listened to

stories about its cultural origins, learned about the artistry of its preparation, and even
discovered the etiquette of how it is traditionally enjoyed. Guests had the opportunity to ask
questions, try different condiments and serving styles, and engage in lively conversation
throughout the evening.

What set this experience apart was the combination of education, cultural storytelling, and
communal dining. Sharing the meal around large tables encouraged interaction and
connection, mirroring the cultural importance of gathering together for food. For many
participants, the event became not just a dinner, but a memorable and immersive cultural
journey into the heart of Chinese culinary tradition.

Statistics

Date: Saturdays from 4:00 PM to 7:00 PM

Runtime: 11 AM- 12:30 PM, 2 PM- 3:30 PM (~1 hr
30 per tour)

Number of Tours: 1 per day
Total Attendees: 20 per tour (58 attendees)
Total Tours: 3 tours over the summer
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Savoury Chinatown Dinner Experience - Chinese
Hotpot 101: A Communal Culinary Experience

Summary

The Hotpot Dinner Experience was a three-hour
guided dining event held at 97 Hotpot, where CTC
student tour guides introduced participants to the
traditions and cultural significance of Chinese
hotpot. Guests learned how to pair sauces with
different soup bases, discovered which foods
complemented each broth, and experienced a dining
style that was both interactive and engaging.

Beyond simply learning how to enjoy hotpot,

participants also heard stories about its history, along

with personal anecdotes from the student guides.

This blend of education and storytelling added cultural context, while also keeping the
experience entertaining and approachable for those new to the tradition.

The format encouraged sharing and interaction, reflecting the communal essence of hotpot.
Guests dined together, asked questions, experimented with different flavors, and gained a
deeper understanding of both the etiquette and the artistry behind the meal. To complement
the experience, participants received a Hotpot pamphlet, which served as a practical takeaway
resource. It offered information on hotpot traditions, tips on pairing, and encouragement to
try the meal on their own, extending the learning beyond the event itself.

Overall, the Hotpot Dinner Experience successfully combined education, cultural storytelling,
and communal dining into a memorable evening. Participants left not only with full
stomachs, but also with a richer appreciation for the history, flavors, and shared traditions of
Chinese cuisine.

Statistics

Date: June 28, July 12, July 26, August 9
Runtime: 4:00 PM to 7:00 PM (~3 hr per tour)
Number of Tours: 1 per day

Total Attendees: 15 per tour (48 attendees)
Total Tours: 3 tours over the summer
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Impacts of CTC on Student Team (Testimonials)

Eugene Ahn: Working at CTC has given me more
confidence working around people; both colleagues
and guests. Around colleagues, I learned how to
communicate the needs of myself, the team, and the
organization. Especially in the early months when it
was mostly just the full time University students, we
each had a lot of responsibility as such a small team.
However, that allowed me to grow in terms of
multitasking, and more importantly communication
with regards to what I need from my colleagues.

Anna Wong: The CTC has greatly contributed to my
leadership skills, public speaking, and overall
confidence. The CTC has given me a chance to grow
and gain independence in a trusting and safe
environment, and the support I have received is
satisfactory. As the team lead, I had initially had
difficulties adjusting to the environment I was in, but
that goes for any new job. Overall, my experience at
the CTC has inspired me to step out of my comfort
zone and work harder. 1 will truly cherish the
experiences made during my time at the CTC.

Susan Cao: Throughout my summer with the Chinatown
Transformation Collaborative, I developed valuable skills,
including becoming a more confident public speaker,
while working alongside a team that overcame challenges
through communication and mutual support to
successfully run tours and workshops. This experience has
helped me grow both personally and professionally, and I
am truly grateful for how far our 2025 CTC summer
student team has come, from navigating interpersonal
conflicts to presenting ourselves confidently in front of
audiences. None of this would have been possible without
the guidance, support, and patience of board member
Joanna, and I believe that next year’s summer student
team will continue to build on our efforts and achieve even
greater success.
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Alex Park: CTC has given me the

opportunity to grow on my own, it's

given me an incredible amount of

opportunities and because of that

I’ve been able to improve my

communication and reach new

bounds with it then I ever thought

possible. CTC has even given me

several leadership opportunities and

has provided the satisfaction of

being one when it all comes

together, most evidently seen with

the Dragon Boat team. Overall, I’'m

forever thankful that CTC has been

able to give me these opportunities, and pushed me to take them because without it I
wouldn’t have been able to meet the fantastic community of the Dragon Boat group, and
overall wouldn’t have been able to better myself beyond what I thought possible.

Ethan Wong: I really enjoy volunteering at CTC as a tour guide and presenter. Last year I
was the youngest on the team, and this year I still hold that title! This is my second year as a
tour guide—and also as CTC’s self-proclaimed TikTok star. It’s been a lot of fun, and I've
learned so much along the way.

Being part of the tours lets me sample all the amazing food in Chinatown, while also giving
me the chance to practice public speaking and try to make people laugh. One of my favorite
parts is interacting with visitors and showing them the community I’m proud to represent. I
even joke with the team that I’'m the only one “working for Rice Krispies”.
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Impact of the Tours on the Neighborhood

Impact of the Tours on the Neighborhood

The Dragon Food Tours have had a transformative impact on Edmonton’s Chinatown by
helping to revitalize public spaces, support small businesses, and shift public perception of
the neighborhood.

Increased Foot Traffic and Visibility

The tours consistently brought hundreds of visitors into Chinatown throughout the summer,
drawing people who might not otherwise have visited the area. With over 1,000 participants
in 2025, this surge in foot traffic created a more vibrant atmosphere, encouraged safe activity
in public spaces, and helped counteract negative perceptions often associated with the
neighborhood.

Economic Benefits for Local Businesses

Family-owned restaurants and shops directly benefited from the tours through increased
sales, new customers, and repeat visits. Many participants returned outside of tour hours to
revisit their favorite stops, bringing friends and family along. The tours not only highlighted
the quality and diversity of Chinatown’s food offerings but also built long-term relationships
between businesses and new audiences.

Cultural Preservation and Education

By weaving storytelling, heritage education, and history into each tour, the initiative
helped participants gain a deeper appreciation of Chinatown’s cultural contributions. Murals,
landmarks, and oral histories connected visitors to the lived experiences of Chinese,
Indigenous, Vietnamese, Filipino, and other immigrant communities who shaped the
neighborhood. This reinforced Chinatown’s identity as a cultural hub and a vital part of
Edmonton’s heritage.

Youth Empowerment and Leadership

As a youth-led initiative, the tours empowered young people to step into visible leadership
roles as tour guides, presenters, and storytellers. This not only gave youth valuable training in
public speaking, event management, and cultural education, but also showcased their capacity
to drive positive change in their community.

Strengthened Community Connections

The tours fostered greater connection between residents, businesses, and visitors, helping
to build a stronger social fabric. They demonstrated that Chinatown is not only a place for
dining, but also a destination for learning, cultural exchange, and community building.
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Conclusion

Over the 2025 summer season, from May 17 to August 31, the CTC team hosted 73 tours and
11 workshops, welcoming a total of 1,064 participants to Chinatown to learn, engage, and
discover its hidden gems. Participants provided constructive feedback, noting that exploring
Chinatown in larger groups helped them feel more comfortable and less intimidated. The
Dragon food tours and workshops were especially informative and appealing, successfully
capturing the interest of our target audience.

The Dragon Food Tours were created to position Chinatown as a distinctive cultural
destination while strengthening community connections. The initiative reflects the priorities
of the Chinatown Strategy Pillars by promoting Chinatown as a celebrated destination,
encouraging targeted economic growth, and contributing to an improved sense of safety and
security in the area.

Recommendations:

eEnhanced Marketing and Communications: Boost visibility on platforms like
Instagram and TikTok to reach a broader audience. Additionally, collaborate with
traditional media outlets to further increase exposure and awareness.

e Community Engagement: Continue to develop and nurture partnerships with local
businesses to create opportunities for future events and collaborations.

e Early Planning: Begin event planning earlier in the year to avoid time constraints and
fully capitalize on the summer season, ensuring smoother execution and greater impact.
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25 THINGS TO DO IN EDMONTON UNDER $25 IN
AUGUST

THIS WEEK IN EDMONTON

@ O

This month, we’ve got you covered for the best 25 things to do under $25 in Edmonton

It’s easy on your wallet, and hard on the fun.

HERE ARE THE BEST ON THE CHEAP ($25 OR
LESS) THINGS TO DO IN AUGUST IN EDMONTON

Take a Savoury or a Sweet Tour of Chinatown | Ongoing

Guided foodie tours showcasing Chinatown’s vibrant flavours are available all month
long. You can choose from a savoury tour, a sweet tour or even a sit-down dinner
experience - and they’re all under twenty-five bucks. This incredible way to explore

food and Chinatown is available all summer long.

Try Your Hand at Disc Golf | Ongoing
Can you hit the target this hot night out? Check out one of the many places to catch a
game of disc golf in Edmonton this summer and try the game for yourself. It’s a cheap

night out - and you can even rent the disc golf kit.

Catch one of the 12 Outdoor Movies Coming up in Edmonton in August | Ongoing
From double features at the Devon celebration, to movies in Ice District, you can catcl
12 big-time movies on the big screen this summer in Edmonton. Grab a blanket, grab

your pals, and head to one of the outdoor movies in Edmonton in August.


https://edmontonevents.substack.com/p/25-things-to-do-in-edmonton-under/comments
javascript:void(0)
https://www.ctcyeg.ca/
https://edga.ca/
https://www.edmonton.events/blog/2025-edmonton-outdoor-movies-to-watch-in-august
https://substack.com/@weeklyedmonton

Re: ECF Chinatown Dragon Tour @2pm

Joanna Wong <jopywong@hotmail.com> Fri, Jul 18, 2025 at 12:00 PM
To: Sherilyn Trompetter <strompetter@ecf.ca>, Lan Chan-Marples <lan.marples@ualberta.ca>
Cc: Info CTC <info@ctcyeg.com>

Thank you Sherilyn. | have shared your comment with our student tour team and they were
thrilled to hear them.

| will send an invoice to you shortly.
Thanks again and do come back for our other activities - lots of events coming up in Aug!
All the best,

Joanna Wong

From: Sherilyn Trompetter <strompetter@ecf.ca>
Sent: July 17, 2025 11:12 AM

To: Lan Chan-Marples <lan.marples@ualberta.ca>
Cc: Joanna Wong <jopywong@hotmail.com>
Subject: Re: ECF Chinatown Dragon Tour @2pm

Dear Lan and Joanna,

On behalf of the Edmonton Community Foundation, thank you very much for the wonderful CTC
Dragon Food Tour. Our group enjoyed our outing and really enjoyed getting to try a select few of
Chinatown's many treasures. We sincerely appreciated the opportunity for this private tour and
highly recommend it to others. | heard from a number of my colleagues that they wanted to
bring their families back to Chinatown to keep exploring, and for others to repeat the tour with
others.

It's a phenomenal project and I'm glad it went off so well. Please do send me an invoice for
payment so that can get sorted ASAP as well.

Warm regards,

Sherilyn
Sherilyn Trompetter
Manager, Equity Advancement
Edmonton Community Foundation
Phone 780-426-0015 (ext. 105)
£ Jo]in]
ecf.ca

Please note: ECF’s building is temporarily closed for renovations and we’re working remotely.


mailto:strompetter@ecf.ca
mailto:lan.marples@ualberta.ca
mailto:jopywong@hotmail.com
https://www.facebook.com/EdmontonCommunityFoundation
https://www.instagram.com/edmontoncommunityfoundation/
https://www.linkedin.com/company/edmonton-community-foundation/
https://www.ecf.ca/

Sweet Side Chinatown Tour

Kayle <kayle@kaylewert.com> Sat, Jul 19, 2025 at 2:11 PM
To: info@ctcyeg.ca

Hi there, | was on today's 11am tour, July 19, 2025! | just wanted to pass along my praise for the tour, which was a
wonderful experience! The teenage tour guides were friendly, engaging and extremely knowledgeable about the area
and the various items we tasted, and it was lovely to see young people with such excellent public speaking skills. Alex
was the tour leader, and he did a fantastic job, especially considering that it was raining the entire time. But all of the
guides were incredibly helpful, and | loved seeing that they had an opportunity like this. | was fortunate enough to
have access to 4-H and drama classes as a teenager, and it was nice seeing these kids get the same opportunity to
practice their skills, and specifically the ability to engage with those skills around Edmonton's North Chinatown and the
numerous East Asian communities contained within.

The variety of locations we visited and items were tasted were also excellent - both delicious and an interesting
education on the history of most of the businesses. Ying Fat Foods was especially interesting, and | appreciated
learning about Edmonton's very own local tofu factory! All of the businesses were pleasant and friendly, and the tour
guides made sure to greet them and say goodbye when we left.

I'm looking forward to trying some of the other food tours, and will be recommending them to everyone | know with
free time and an interest in food, in Edmonton's history, and/or in the various communities in the area! The workshops
are especially interesting!

| also want to thank you for letting me know about the upcoming Dragon Boat Festival and the Lion Dance
Championship! I'm looking forward to popping into the CTC again! It was a wonderful experience - and a steal of a
deal at the price point offered.

-Kayle Wert



Re: Kristin, Thank You for joining the Chinatown Dragon Food Tour!

Kristin Kalmbach <kristinkalmbach@shaw.ca> Sun, Jul 13, 2025 at 7:09 PM
To: info@ctcyeg.com

The survey doesn’t have Susan’s name on it, doesn’t have 2pm as an option, nor does it have vegetarian tour on it.
But Susan was AMAZING!!!!
Sent from my iPhone

On Jul 13, 2025, at 4:03 PM, CTC Storytelling Centre @ The Hull Block, North Chinatown
<scheduling@acuityscheduling.com> wrote:

Kristin

We're glad you joined us recently on one of our Dragon Food Tours or Dragon Workshops. It was a
pleasure to share the delightful journey through some of Edmonton's greatest gems with you. We hope
you had as much fun savouring the tour as we did hosting you.

Your support is invaluable in helping us celebrate and promote our community's vibrant culture and rich
heritage. Together, we create memorable experiences that strengthen the bonds within our community.

We want to keep improving our events, and we need your help! Please take a moment to share your
thoughts and feedback by filling out our survey. Click the link below to let us know what you loved and
what we can improve:

Survey

Please stay connected with us on social media and through our newsletters for updates on more
exciting activities and opportunities to explore the wonders of Chinatown. We have many more fantastic
events planned, and we can't wait to see you again!

Thank you once again for your enthusiasm and support. Let's continue to celebrate the savoury side of
Chinatown together!


mailto:scheduling@acuityscheduling.com
http://ctcyeg.ca/
https://docs.google.com/forms/d/e/1FAIpQLSdRbWKO5TInU9AntpIyWT0lnyfyh_T9Hbj6xBKS_oHbezEkeg/viewform?usp=sf_link
https://docs.google.com/forms/d/e/1FAIpQLSdRbWKO5TInU9AntpIyWT0lnyfyh_T9Hbj6xBKS_oHbezEkeg/viewform?usp=sf_link

Fwd: Comment

CTC Walking Tours <tours@ctcyeg.com> Sat, Jul 12, 2025 at 5:00 PM
To: Info CTC <info@ctcyeg.com>

---------- Forwarded message ---------

From: Valencia Curken <valenciacurken@gmail.com>
Date: Sat, Jul 12, 2025 at 1:21 PM

Subject: Comment

To: <tours@ctcyeg.com>

Hello!
I've been visiting my daughter in Edmonton and have done your Sweets Tour and the Salad Roll Class.

| just want to say that we had such a great time at both. The tour took us to places we never would’ve discovered on
our own. My daughter thinks she is going to have her baby shower at The Tea Bar because it's such a cool place!
| appreciate the cost of your events, they are very affordable which is rare nowadays.

Ethan is adorable and does such a good job of checking people in and helping out.

The girl ('m sorry | don’t know her name) that led the Salad Roll Class was so well spoken and interesting and relaxed
and fun.

And the gentleman who led the Sweets Tour, his ability to time the tour and keep things interesting was spot on. He is
also well spoken and the microphone was a great idea.

| give your events
5 !

It's sad to see the amount of homeless and drug addiction in your area. My daughter says the City put in some sort of
facility that draws more homeless to your area. | live in Kelowna and it's the same situation.

As a “tourist” | encourage your community to fight to have facilities like that removed. China Town should be a clean,
safe, fun area for locals and tourists! Our federal government is truly destroying our great country.

Thanks again for the educational and fun and delicious events! We hope to do a few more this month.

Respectfully,

Valencia Curken
Kelowna, BC


mailto:valenciacurken@gmail.com
mailto:tours@ctcyeg.com

Final Report

Dragon Boat Workshops for Community Members
(June to August 2025)

Project Supported by: Live Active Grant — City of Edmonton
Approved Amount: $2,500

Submitted by: Chinatown Transformation Collaborative (CTC)
Alex Park (Student Lead)
Joanna Wong (Board Director)



Dragon Boat Workshops for Community Members

Submitted by: Chinatown Transformation Collaborative (CTC)
Supported by: City of Edmonton — Live Active Grant
Approved Amount: $2,500

Project Overview

The Chinatown Transformation Collaborative (CTC) launched the Dragon Boat Workshops for
Community Members project in June, concluding in late August. The purpose was to create
opportunities for community members of all ages and backgrounds to participate in active
recreation while preparing for the Edmonton Dragon Festival and Dragon Boat Competition.
The budget was initially for about 20-25 people, the maximum for 1 dragon boat, to try out
Dragon Boat Paddling, but the response was double what was anticipated.

Over the course of two months:

45 individuals registered for the workshops.
Enough participants signed up to form two full CTC teams for race day.
10 practices were held, coached and hosted by the Edmonton Dragon Boat Racing
Club (EDBRC).
e Practices occurred weekly (Tuesdays) with additional sessions on Saturdays.

Most participants were new to dragon boating, making this project an important entry point into
a sport that emphasizes teamwork, endurance, and cultural celebration.



Outputs & Participation

e Number of participants: 45 registered, with 25+ consistently attending practices and
competitions. Our oldest participant was 73 years and our youngest was 10 years old.

e Target population: Predominantly new paddlers from diverse backgrounds, different
cultures, including youth, families, and community members from Edmonton’s Chinatown
and all over Edmonton.

e Engagement: Practices emphasized physical activity, collaboration, and building team
culture.

e Community crossover: Several participants continued engaging with CTC events
outside of the project, strengthening community ties.

e Both teams, the senior (Rice and Shine) and novice team (Wunton Boaters) won bronze
medals in the Aug 2025 Edmonton Dragon Boat Races.



Outcomes & Impact

For Participants

Physical activity & skill development: Participants developed new athletic skills in
paddling, endurance, and team coordination.

Team bonding: A strong sense of camaraderie formed, facilitated by experienced
paddlers, coaches, and the appointed Team Lead.

Confidence & morale: Even within a short season, participants reported satisfaction,
pride, and enjoyment of the sport.

For the Community & Organization

Increased opportunities for active recreation: The project directly supported the City
of Edmonton’s strategic goal to increase year-round access to recreation and sport.
Cultural connection: Dragon Boating connected participants to a sport with cultural
significance, especially within Edmonton’s Chinatown.

Stronger community presence: CTC’s involvement in the Edmonton Dragon Boat
Competition raised awareness of Chinatown’s revitalization efforts and encouraged
cross-community participation.

Sustainability: Interest generated from this project positions CTC to continue offering
recreational opportunities that blend sport and cultural celebration.



Lessons Learned

1. Commitment & Attendance: Of 40 sign-ups, only about half participated in
competitions. Future projects should implement strategies (e.g., deposits, clear
attendance expectations) to improve commitment.

2. Leadership is essential: A dedicated Team Lead played a key role in maintaining
morale and culture.

3. Experience matters: Experienced paddlers provided invaluable mentorship to new
participants.

4. Communication tools: A WhatsApp group proved more effective than email for
coordinating practices and ensuring timely communication.



Financial Summary

Total Project Expense: $5500 (Budget $5000)

Expenses (Live Active Grant)

Total Grant Received: $2,500
Expenses covered: coaching fees, practice sessions, equipment use, and related costs
through EDBRC: $3,150.00

e Shortfall: -$650.00 (from the Live Active Grant)

Additional Expenses

2 teams entered in the Dragon Boat Races: $1400 (2x$700)
45 t-shirts: $450.00 (450x$10)

Water bottle, Snacks $500

Copies of receipts attached separately as required.



Conclusion

The Dragon Boat Workshops for Community Members were a success. The project
introduced over 40 Edmontonians to an exciting and culturally significant sport, fostered
teamwork and community spirit, and advanced the City’s Live Active goals.

CTC looks forward to building on this momentum by continuing to promote dragon boating and
other cultural recreation initiatives that bring communities together through active living.



EDBRC Invoice:

Payment can be made via

Date Boats & Staff Event Type Pricing per boat
June 17 2025 1 boat + 1 coach Practice $225
June 24 2025 1 boat + 1 coach Practice $225

Total: $450

E-transfer to treasurer@edbrc.club - In the message please put CTC June Invoice

Payment

Cheque payable to “Edmonton Dragon Boat Racing Club” - Hand to one of the EDBRC

staff members

Credit card - paid via this link: https://edbrc.club/reg/68eFggQm

If you have any questions, please reach out to info@edbrc.club



mailto:treasurer@edbrc.club
https://edbrc.club/reg/68eFggQm
mailto:info@edbrc.club

EDBRC Invoice:

Date Boats & Staff Event Type Pricing per boat
July 8 2025 2 boats + 2 coaches | Practice $225x 2
July 15 2025 2 boats + 2 coaches | Practice $225 x 2
July 22 2025 2 boats + 2 boats Practice $225x 2
July 26 2025 1 boat + 1 coach Practice $225
July 29 2025 2 boats + 2 coach Practice $225 x 2
Total: $2025

Payment can be made via

E-transfer to treasurer@edbrc.club - In the message please put CTC August Invoice
Payment

Cheque payable to “Edmonton Dragon Boat Racing Club” - Hand to one of the EDBRC
staff members

Credit card - paid via this link: https://edbrc.club/reg/eCamlpcA

If you have any questions, please reach out to info@edbrc.club



mailto:treasurer@edbrc.club
https://edbrc.club/reg/eCamIpcA
mailto:info@edbrc.club

EDBRC Invoice:

Date Boats & Staff Event Type Pricing per boat
August 2 2025 | 1 boat + 1 coach Practice $225

August 5 2025 | 1 boat + 1 coach Practice $225

August 12 1 boat + 1 coach Practice $225

2025

Payment can be made via
E-transfer to treasurer@edbrc.club - In the message please put CTC August Invoice

Payment

Total: $ 675.00

Cheque payable to “Edmonton Dragon Boat Racing Club” - Hand to one of the EDBRC

staff members

Credit card - paid via this link: https://edbrc.club/reg/wzuETKSB

If you have any questions, please reach out to info@edbrc.club



mailto:treasurer@edbrc.club
https://edbrc.club/reg/wzuETKSB
mailto:info@edbrc.club

Invoice

Date: September 9, 2025
Invoice #: 2025-0102

To: Chinatown Transformation Collaborative Society
10601 97 St NW

Edmonton, AB, Canada
T5H 2L5

Description

Line Total
Entry Fee for 2 Dragon Boats $1400.00
Subtotal $1400.00
GST $0.00
TOTAL $ 1400.00

Make all cheques payable to: Edmonton Dragon Boat Festival Association

Edmonton Dragon Boat Festival Association
P.O. Box 194, 11905-111Ave, Edmonton AB T5G OE4

Thank you for your support!















May 12-15, 2025 | Impact Assessment
Chinatown Transformation Collaborative Society of Edmonton
The Hull Block, 10601 97 St
(587) 858-2627
info@ctcyeg.ca

Report by: Damian Yu (Student)
Review by: Joanna Wong (Director)


mailto:info@ctcyeg.ca

C2U Expo 2025 Partners in Place

C2UExpo (Community-Campus-Exposition) is CBRCanada’s international conference
dedicated to showcasing and advancing community-based research (CBR) and
campus-community partnerships that tackle both local and global societal challenges.
Held bi-annually and hosted by a new local institution each time—with backbone
support from CBRCanada—C2UExpo is more than a conference: it is a national
movement that bridges communities and campuses through collaborative research,
shared learning, and collective action.

The 2025 edition, hosted at MacEwan University from May 12 to 15, marks the first time
the conference will be held in Alberta and is centered around the theme “Partner in
Place.” This year's theme emphasizes the importance of rooted, place-based
partnerships that foster resilience, equity, and meaningful change in communities. Over
700 registrants attended the conference this year at Grant MacEwan.

C2UExpo 2025 brings together researchers, practitioners, and community leaders from
across sectors to highlight how collaborative approaches are addressing real-world
challenges—and to demonstrate the power of partnerships in creating lasting, positive
impact. The conference offers a dynamic program of workshops, panels, presentations,
and networking opportunities, all designed to facilitate co-creation, mutual learning, and
inclusive innovation.

By strengthening the ties between academic inquiry and grassroots action, C2UExpo
fosters long-term, reciprocal relationships and acts as a catalyst for community-led
solutions grounded in reciprocity, shared leadership, and social justice.



CTC at C2UExpo 2025: Celebrating Chinatown Through Partnership and
Place

The Chinatown Transformation Collaborative Society of Edmonton (CTC) proudly
participated in C2UExpo 2025 as a major community sponsor, hosting an outreach
booth throughout the four-day convention at MacEwan University along with a monetary
$5000 sponsorship for a Chinatown site vist. This sponsorship underscored the cultural
and historical importance of Edmonton’s Chinatown, emphasizing its deep-rooted
connection to the downtown core and its ongoing revitalization as a vibrant cultural
destination.

Through direct engagement with attendees, CTC promoted key community initiatives
and events such as the Dragon Food Tour and the Mother’s Day Tea, while building
awareness of the broader work being done to celebrate, preserve, and activate
Chinatown’s identity. The Expo offered a powerful platform for CTC to expand its reach,
build new partnerships, and position Chinatown as a site of innovation, culture, and
community resilience.



As part of its sponsorship, CTC hosted a site visit titled "Celebrating Chinatown," an
immersive experience that took participants on a journey through Edmonton’s historic
and commercial Chinatown districts. The visit began with a short bus ride to the city's
oldest Chinatown, followed by a guided Mini Dragon Food Tour: Savoury Meets Sweet.
Participants sampled iconic flavours—from juicy dumplings and savoury BBQ to fragrant
baked treats—while learning about Chinatown’s heritage and culinary landscape. These
youth-led food tours were recently named a finalist for the 2025 Edmonton Tourism
Awards, highlighting their growing impact and popularity.

The tour continued at the CTC Storytelling Centre, where visitors explored stories
emerging from a community-engaged research collaboration between the University of
Alberta and the Chinatown community, aimed at enriching the visitor experience and
fostering deeper understanding of place.

To honour the land on which Chinatown resides, the experience also featured hands-on
cultural workshops, including sweetgrass braiding with Cora Gladue and Chinese knot
bracelet-making with GEMS—activities that offered meaningful opportunities to connect
with both Indigenous and Chinese cultural traditions.



The tour concluded with a presentation by Dr. Elizabeth Halpenny, a tourism scholar
from the University of Alberta whose research explores the intersections of visitor
experience, environmental stewardship, and place-based storytelling. Her insights
further anchored the site visit in the values of reciprocity, respect, and shared
stewardship of community and place.

From food to storytelling to cultural craft, CTC’s presence at C2UExpo 2025 embodied
this year’s theme, “Partner in Place,” by bringing together heritage, community, and
research in celebration of Edmonton’s Chinatown.



Tabling & Community Engagement at MacEwan University
May 12 — 15, 2025 | C2UExpo

Purpose

From May 12 to 15, the Chinatown Transformation Collaborative Society of Edmonton
(CTC) operated a dedicated information booth at MacEwan University to raise public
awareness, broaden community connections, and showcase its mission-driven
programs.

Booth Hours/Engagement

May 12: 10:00 AM — 2:00 PM / 20 People
May 13: 10:00 AM — 5:00 PM / 25 People
May 14: 10:00 AM — 5:00 PM / 23 People
May 15: 10:00 AM — 3:00 PM /10 People



Average visitors per hour: 3  Estimated total visitors: 79
Consumption of Fortune Cookies: a full box of 400 fortune cookies were handed out

Engagement Highlights and Reflections

The CTC booth was a visual and interactive success, drawing steady attention thanks to
creative elements such as our dragon mascot Goldie, a captivating hologram dragon,
and fortune cookies that sparked curiosity and conversation. These features helped
create an inviting atmosphere and offered multiple entry points for engagement. Many
attendees expressed enthusiasm for the Dragon Food Tour and were intrigued by
CTC’s broader programming. Notably, several visitors shared that they had not heard of
the organization before but now wanted to learn more or get involved.

While the booth successfully drew interest and curiosity, it also revealed an opportunity
to further strengthen messaging. Many visitors were drawn to specific events, which
served as effective entry points, but there remains potential to deepen understanding of
CTC’s broader mission and long-term vision. Moving forward, future outreach efforts
can build on this momentum by placing greater emphasis on storytelling and two-way
dialogue—creating more intentional connections between individual programs and
CTC’s overarching goal of revitalizing Chinatown as a vibrant, inclusive, and culturally
significant community.

Engagement Highlights and Reflections

Celebrating Chinatown: Site Visit & Mini Dragon Food Tour
Sponsored by the Chinatown Transformation Collaborative Society of Edmonton (CTC)

On May 12, from 1:30 PM to 2:30 PM, CTC hosted a Mini Dragon Food Tour as part of
its “Celebrating Chinatown” site visit for C2UExpo 2025. Welcoming 35 participants, the
tour offered a curated sampling of Chinatown’s diverse culinary offerings alongside
cultural and historical storytelling. Designed to immerse guests in the spirit and flavour
of the community, the event aligned with CTC’s broader mission to revitalize
Edmonton’s Chinatown through meaningful cultural engagement.



What Worked Well

The tour was especially impactful for participants who were visiting Chinatown for the
first time. Attendees praised the engaging and accessible format, noting that it
deepened their understanding of the neighbourhood’s cultural richness and encouraged
them to return. The combination of food, history, and storytelling proved to be an
effective and memorable way to showcase Chinatown as a dynamic, inclusive, and
evolving destination.

Opportunities for Growth

As the first official run of the Mini Dragon Food Tour, a few logistical challenges
emerged. Unexpected rain caused brief confusion, one restaurant experienced longer
wait times than anticipated, and overlapping groups created occasional crowding.
Future tours would benefit from improved vendor coordination, clearer pacing, and
contingency plans for inclement weather to ensure a seamless and comfortable
experience for all guests.

Overall, the site visit was a valuable engagement tool that met its core objectives: to
celebrate Chinatown, build community-academic bridges, and showcase CTC’s



approach to revitalization through cultural connection. With some adjustments, the Mini
Dragon Food Tour has strong potential to become a signature experience that continues
to inspire both locals and visitors alike.

Chinese and Indigenous Crafts Activity

Date & Time:
May 12: 2:30 PM - 3:30 PM

Engagement Highlights and Reflections

Chinese Crafts Activity

The crafts activity emerged as a standout feature of CTC’s participation at C2UExpo
2025. This hands-on experience invited visitors to create both traditional Chinese and
Indigenous crafts, offering a unique opportunity to engage with cultural practices in a
thoughtful and interactive way.



Participants were highly focused and enthusiastic, with many asking insightful questions
about the symbolism, materials, and techniques involved. This curiosity sparked
meaningful dialogue about the cultural significance of each tradition, fostering greater
awareness and appreciation.

Beyond its creative appeal, the activity served as a powerful educational experience,
showcasing the richness and resilience of both Chinese and Indigenous artistic
heritages. It highlighted the importance of interactive cultural programming in promoting
mutual respect, cross-cultural learning, and deeper community understanding—core
values at the heart of CTC’s mission.



Conclusion

CTC’s participation in the 2025 C2UExpo was a resounding success, significantly
enhancing the organization’s visibility, building meaningful community connections, and
positioning Edmonton’s Chinatown as a vibrant, culturally rich destination. Through
interactive and engaging programming—such as the Mini Dragon Food Tour and
Chinese Crafts activity—CTC reached a diverse audience and deepened public
understanding of both its mission and the broader importance of Chinatown’s
revitalization.

Although overall booth traffic was modest—reaching just over 10% of the Expo’s 700
participants—this was largely due to the expansive layout of the conference venue
rather than any shortfall in outreach strategy. Despite lower numbers, the quality of
engagement was high, and the booth facilitated several meaningful connections that
have the potential to grow into lasting partnerships and ongoing support.

While there is room for improvement—particularly in refining narrative messaging and
enhancing logistical coordination—the overall impact of CTC’s involvement was
positive, strategic, and far-reaching. The Expo provided a valuable platform to
showcase CTC’s work, celebrate cultural heritage, and inspire deeper community
involvement in shaping the future of Edmonton’s Chinatown.



Site Visits | C2U Expo 2025 2025-05-26, 8:51PM

Presented by Chinatown Transformation Collaborative Society

May 12th, 2025 1:00 - 4:00 PM

Take a short bus trip to the oldest parts of Chinatown and then get off in Chinatown’'s commercial district where a
walking food tour awaits youl

Discover the best of Edmonton's Chinatown's culinary treasures with our Mini Dragon Food Tour: Savoury Meets
Sweet. This tour offers a delightful blend of the neighbourhood's most iconic flavours, giving you a taste of both
the savoury and sweet sides of Chinatown. Learn about Chinatown while trying out mouthwatering dumplings
and savory barbeque and delightful baked treats. These Dragon food tours have been voted as a finalist for the
2025 Edmonton Tourism Awards.

But the celebration doesn't end with the food! Step inside the CTC Storytelling Centre and be captivated by the
exciting stories emerging from a community-engaged research project. Discover how the University of Alberta
and the Chinatown community are collaborating to elevate the visitor experience, ensuring your visit is even more
enriching.

Connect with the cultural heart of this land with a special opportunity to learn the art of sweet grass braiding with
Cora Gladue, understanding its profound meaning. You'll also have the chance to create your own intricate
Chinese knot bracelet with GEMS, a tangible memento to cherish your Chinatown adventure. This is our way of
acknowledging and honouring that Chinatown resides on Indigenous land.

Don't miss this incredible opportunity to taste, learn, and connect with the vibrant spirit of Edmonton's
Chinatown! Sign up for the Celebrating Chinatown Tour today and create lasting memories!

Photography provided by

SPEAKER
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Site Visits | C2U Expo 2025 2025-05-26, 8:51PM

Elizabeth Halpenny

A Professor at Canada's University of Alberta, Elizabeth Halpenny received a PhD in
Recreation and Leisure Studies from the University of Waterloo in 2006. She
currently teaches and conducts research in the areas of tourism, marketing,
environmental psychology and protected areas management. Elizabeth's research
‘ focuses on individuals' interactions with nature environments, tourism experience,
\ /and environmental stewardship.

Current research projects include:

(a) the effect of mobile digital technologies on visitors’ experiences; (b) the impact of World Heritage designation
and other park-related brands on travel decision making; (c) individuals’ attitudes towards and stewardship of
natural areas; (d) factors shaping mobilization of protected areas-related knowledge; and (e) tourism-related
social media conservations on climate change in Canada’'s Rocky Mountain parks.

N Y,

Walking, standing, sitting
Indoors and outdoors
On-Bus sightseeing (25mins) may cause motion sickness
Uneven or cracked sidewalks
Food sensitives or allergies will be responsibility of the attendee
Hand crafts such as knots and braiding
Traffic sounds
At CTC, guests can expect:
Scents (smudge) - participation is optional
Seating

Edmonton Public Library -
Stanley A. Milner Library Visit

May 12th, 2025 1:00 - 4:.00 PM

Visit Edmonton Public Library’s revitalized Stanley A. Milner
Branch located in the heart of Edmonton’'s downtown.
During this visit, your EPL hosts will highlight community
campus collaborations between Edmonton Public Library
and Edmonton’s post-secondary institutions. Attendees
will have the chance to interact with The Wall, a two
storey, 40-feet-wide digital installation; visit PIYESIW
WASKAHIKAN (Thunderbird House), a dedicated
Indigenous space for ceremony and gatherings; explore
The Makerspace, a hub for all things making and creating;
and taste some culinary creations in The Kitchen, a 2,100~
K square-feet state-of-the art teaching kitchen.

DESTINATIONS

https://www.c2uexpo2025.ca/site-visits Page 4 of 8



Chinatown Transformation Collaborative Society of Edmonton Mail - Thank you for contributing to the C2UExpo! 2025-05-26, 8:54 PM

Thank you for contributing to the C2UExpo!

Em McGinnis <mcginnise3@macewan.ca> Mon, May 19, 2025 at 12:41 PM
To: Info CTC <info@ctcyeg.com>, Elizabeth Halpenny <halpenny@ualberta.ca>, "lan.marples"
<lan.marples@ualberta.ca>, Joanna Wong <jopywong@hotmail.com>

Cc: Meagan Auer <auerm@macewan.ca>

Hello Celebrating Chinatown team!

| hope that you've had much needed wind-down time after the busyness of the conference last
week. The Expo was a success, and the attendees enjoyed their site visit experiences.

| want to send a biiig Thank-YOU! For hosting a site visit for the C2UExpo 2025! We’re grateful
for your support and involvement, we couldn’t have done it without our fantastic community
partners.

Whether you helped out behind the scenes, spoke about your work, or joined in on the
conversations, your presence helped create a welcoming and inspiring space for everyone
involved. | am grateful for being able to work alongside everyone on the team!

We appreciate having you with us and hope to stay connected for future opportunities. If you
have any thoughts or feedback about the event, we’d love to hear from you!

Thank you again! Wishing you the best summer break

Warmly,
Em McGinnis (They/Them)

Site Visit Coordinator

C2U Expo

https://mail.google.com/mail/u/1/?ik=cf076a4c4f&view=pt&search=a..Cmsg-f:1832575384100335613&simpl=msg-f:1832575384100335613&mb=1 Page 1 of 1



Chinatown's Visitor
Economy:

Using walking interviews to
unveil new directions

C2U_Expo, Edmonton, AB, May 12, 2025
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Mu He

Jianru Li
Wenzhe Zheng
Minchen Huang
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What is the Visitor Economy?

Hospitalty

Tourism




The establishment of Chinatown in
Edmonton dates back to the early
1900s when Chinese immigrants
settled in the area, contributing to
the city’s growth. The community
faced significant challenges,
including discrimination and
exclusion, yet they persevered,
establishing businesses and cultural
institutions that still thrive today.

Foundation ceremony for the Chinese Elders’ Mansion, located along
102 Avenue between 95 & 96 Street, April 1976. Provincial Archives of
Alberta, A4808.






Transformation
Pillars

1. Improve safetey and security
2. Focused economic development
3. Governance and community

leadership network
4. Celebrate tourism as destination

5. Enhance built form and
landmarks
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Transformation concepts & principles

Sustainable Tourism (UN-World Tourism Organization) takes full account of its current and future
economic, social, and environmental impacts, addressing the needs of visitors, the industry, the :
environment, and host communities. It's about balancing the benefits of tourism with the need to \'\t\'
protect the environment and respect the cultural heritage of local communities. |

* DESTINATION

CANADA

Regenerative tourism is a concept in travel that goes beyond simply minimizing
negative impacts, aiming to actively improve destinations and communities, leaving
. them better than they were found. It's about creating a net-positive impact by
contributing to the well-being of people, places, and the environment.

B R B . o,

Objectives of growing sustainble tourism in Chinatown project
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01 Community building - connecting diverse
cultures and generations needs prioritisation

02 Collaborative co-creation of sustainable and
regenerative tourism offerings my be inclusive

03 Investment in business skills, technology and
offerings is needed to appeal to new markets

Chinatown's Visitor
Economy:

Using walking interviews to
unveil new directions

C2U_Expo, Edmonton, AB, May 12, 2025

Flizabeth Halpenny
Mu He

Jianru Li

Wenzhe Zheng
Minchen Huang

UNIVERSITY
OF ALBERTA

- f

e

Miliaits

Understanding Visitor's Expericnces.

TSl

Understancling
Commmity
Perspectives

DESTINATIO
uCﬂNA Da

" Transfcmatis
'\ ufChinatawn

Hisbury of Chissatis n in Fidmsntion

Whit is the Visitor Economy?

Echmaonton's Chinatown

Tourlsm



Understanding
Community
Perspectives

The interviews aim to grasp the diverse
viewpoints within the Chinatown community,
shedding light on residents' experiences and
challenges. Understanding these
perspectives fosters a deeper appreciation
of the neighborhood's unique dynamics and
its role in Edmonton's broader landscape.
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Methods



Data colletion

- Walking interviews
- Participant observation
- Archival research

- Focus groups and stakeholder
engagment charrettes




Walking Interviews / Go-along
interviews / Commented walks

- Bazun & Kwiatkowski, 2020
- Carpiano, 2009

« Popp 2017

- Thibaud, 2013

Which approach?
- Directed route
- Assigned tasks




Participant #
Selection

Local recreationists, business
owners and residents

Tourism experts

Visitors




Findings (so far)

This section highlights the anticipated benefits of the Chinatown walking
interviews, emphasizing community engagement, contributions to cultural
knowledge, and suggestions for enhancing tourism and recreation
development efforts



Community Engagement

Diversity of cultural and socio-economic groups living and recreating in Chinatown.

Experiencing racism is a frequent occurance from many individuals who live and work in Chinatown.
There are different generational apporoaches to recreation, tourism, and community buidling...

Next steps:

- Data from the walking interviews aim to enhance community ties by fostering dialogue among residents.

- Focus groups to 'dig' into practicalities for new visitor economy ideas for offerings, and workshops that
encourage dialoge amonst diverse stakeholders, with an aim to develope common ground about

tourism strategies.



Tourism offerings
development

Offerings are:
-"traditional"
-"underinvestment"
-"eclectic" -
"disconnected"

-not export ready, barely
market ready

-no offerings for Chinese
int'l market; perhaps other
int'l travelers

Priorities:

-invest in recreation and
leisure offerings first




Creative tourism: New offering cluster?

Métis beadwork [Photo/IndigenousPeoplesAtlasOfCanada] Xiamen bead embroidery[Photo/chinaculture]

“Tourism which offers visitors the opportunity to develop their creative potential
through active participation in courses and learning experiences, which are
characteristic of the holiday destination where they are taken.” (Greg Richards &
Crispin Raymond, 2000. Creative Tourism Network.



Culinary tourism, also known as gastronomic tourism or food tourism, is the pursuit
and enjoyment of unique and memorable food and drink experiences, both far and
near. It involves actively seeking out and participating in food-related activities and

experiences, such as visiting restaurants, culinary festivals, markets, cooking £2
classes, and farm tours. }




Value of walking
interviews as a
method
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Chinatown Transformative Collaboration Society of Edmonton
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Submitted by: Joanna Wong (Dragon Festival Committee Chair)
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| Aug15-Aug2g

A Celebration of Culture,
Community & Tradition

Dragons in the Park
August 15-17 | Louise McKinney Riverfront Park
* Opening ceremony Aug 15 (6pm-8pm)
* Dragon Boat Races are back!!l Aug 16 & 17 (9am-5pm)
* Beer garden & food trucks (11am-6pm)
Aug 16 & 17 11:00am-4:00pm
* Learn to fly a kite (free kites for first 50 families)
* Scavenger Hunt (win prizes) & garden tours
* Meet the biggest rainbow dragon in Western Canada.

Chinatown Dragon Week
August 18-22 | Various Chinatown Locations
Explore Chinatown through a week of special events.
* Cultural workshops.
* Dragen Food Tours & heritage walks .

CANADIAN NATIONAL LION DANCE

CHAMPIONSHIP
August 23-24 (11am-6pm) | Kinistinaw Park (10249 96 St)
% * Live performances, parade & martial arts demos.
@@ * Fitset Ninja Dragon Obstacle Course.

TASTE OF CHINATOWN
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Edmonton Dragon Festival 2025

Executive Summary

The second annual Edmonton Dragon Festival (Aug 15-24, 2025) expanded in scale and
ambition, linking the river valley and all parts of Chinatown through sport, culture, and
community programming.

Week 1 revived competitive Dragon Boat Races in Edmonton at Louise McKinney Park ;

Week 2 transformed Kinistinaw Park into a national stage for the Canadian Finals Lion Dance
Sports Championship and Taste of Chinatown.

The result: stronger cultural visibility, renewed confidence in Chinatown’s public spaces, and
measurable benefits for local businesses and youth leadership.

Festival Snapshot

Dates & Sites: Aug 15-24, 2025 « Louise McKinney Riverfront Park, Chinese Garden,
Kinistinaw Park (Chinatown), Chinatown Multicultural Centre, CTC Storytelling Centre

Signature Programs: Dragon Boat Races; Canadian Finals Lion Dance Sports
Championship; Taste of Chinatown; Outdoor Movie Night (Na Zha 1)

Between-week Activities: Public Lion Dance Workshop (Hung Mon Athletic Club),
Cultural Food Tours & workshops, Lion Dance Master Workshops, Lion Dance judging
certification

Notable Moments: Return of the Dragon Boat Races to Saskatchewan River after 10
years, record 36 lions in “Storming the Park™ procession; lantern-lined boulevards; large
dragon inflatables featuring Western Canada’s largest rainbow dragon inflatable; First
ever Taste of Chinatown

Operations: Shuttles, Athletes’ Village, market/vendors, family zones, cultural
interpretation



Attendance & Participation

e Total participants and attendance: 8,000+ across both weekends
e Engagement snippets: 250 kites; 730 stickers; 668 cotton candy; 335 foil balloon prizes;
115 trinket prizes

Program Highlights

e Week 1 — Dragon Boat & Dragons in the Park (Aug 15-17)

o Opening Ceremony with Lion Dance, Indigenous blessing (Elder Lorrett Goulet)
and Buddhist religious ceremony of “dotting of the eyes” of dragon boats (Fo
Guang Shan Temple : Abbess Chueh Chuan and her disciples)

o Full-day race schedule (8 a.m.—5 p.m.) and family activations (kites, scavenger
hunt, inflatables)

o Two CTC community dragon boat teams (Rice and Shine, WunTon Boaters)
representing Edmonton’s Chinatown in the races

e Week 2 — Chinatown Activation (Aug 23-24)

o Canadian Finals Lion Dance Sports Championship (international judging; winner
to 2026 Pan-American Championship)

o Taste of Chinatown; Fitset Ninja Dragon obstacle course; cultural booths &
activities

o Outdoor Popcorn & Movie Night with FascinAsian REEL Chinatown (Na Zha 1)

e Between-week Capacity Building:
o Public Lion Dance Workshop, Cultural Food Tours led by CTC youth,
masterclasses, and judging certification.

What the Festival Delivered

e Cultural Visibility: Lion dance, tea ceremony, martial arts, film, and food experiences
showcased Chinese heritage and invited hands-on learning.

e Intergenerational Exchange: Elders taught kite-flying and stories; youth served as tour
guides, interpreters, and coordinators.



Place-making & Atmosphere: Lanterns, inflatables, staging, and crowds turned underused
areas into welcoming, family-friendly spaces.

Economic Activation: Taste of Chinatown and tours directed visitors to family-run
businesses and landmarks.

Operations: Shuttles and site management ran smoothly despite peak demand.

Alignment with the Chinatown Vibrancy Grant Goals

Safety & Public Space Activation: Structured, family-friendly programming increased
positive foot traffic and improved perceptions of safety in and around Kinistinaw Park
and 97 Street.

Economic Revitalization: Vendor markets, Taste of Chinatown, and youth-led Food Tours
boosted patronage and visibility for local businesses.

Cultural Heritage & Storytelling: Ceremonies, competitions, and tours deepened public
understanding of Chinatown’s history and living culture.

Community Collaboration: Partnerships with Hung Mon Athletic Club, FascinAsian
REEL Chinatown, Chinese Garden Society, Fitset Ninja, Edmonton Multicultural Centre,
and others strengthened networks.

Youth Leadership & Capacity: CTC’s student team gained hands-on experience in
logistics, hospitality, marketing, and cultural interpretation—building the next generation
of community leaders.

Land & Water Respect: Indigenous blessing (Treaty 6 Territory) and river-honouring
rituals linked Dragon Boat traditions to shared stewardship of the North Saskatchewan
River.

Areas for Improvement (2025 Learnings)

Social Media Presence: Pre-event hype and online engagement could be stronger; many
attendees arrived via word of mouth/print.

Program Variety: Some repetition between weekends reduced incentive to attend both.



e Vendor Capacity: Space constraints at Taste of Chinatown led to uneven distribution and
less variety.

e Resource Gaps: Family demand exceeded supplies (kites, inflatables) and shuttle capacity
at peaks.

Recommendations For 2026

o Marketing & Communications: Year-round digital strategy; earlier campaigns on
Instagram/TikTok; clearer schedules, maps, and wayfinding.

e Differentiate Weekends: Themed programming (e.g., sport ¢ food ¢ heritage) to drive
repeat visits.

e Expand Vendor Footprint: Larger/optimized layouts to support small businesses and
manage flow.

e Boost Family Resources & Mobility: More kites/craft kits/inflatables; expanded
shuttle/parking.

e Accessibility & Inclusion: Shade, seating, multilingual signage; ensure sites are
accessible for seniors and people with disabilities.

e Partnerships & Youth Development: Deepen collaborations (including Indigenous
partners) and grow youth training pipelines.

e Start Early: Advance planning and funding to secure talent, vendors, volunteers, and
promotional lead time.

Conclusion

The 2025 Edmonton Dragon Festival met the Chinatown Vibrancy grant’s aims by activating
public spaces, strengthening safety and confidence, elevating cultural heritage, supporting local
businesses, and building youth leadership—cementing the festival as a cornerstone of
Edmonton’s summer calendar and a driver of Chinatown’s renewal.



Introduction

The Second Annual Edmonton Dragon Festival 2025 — Bigger,
Bolder, and More Exciting!

| Building on the incredible success of the
' inaugural Edmonton Dragon Festival in

~ marked a major leap forward in both scale
' and ambition. Moved to August to take
advantage of optimal weather and river
conditions, this year’s festival expanded its
# programming—bringing even more

_ excitement, athleticism, and cultural

P | vibrancy to the heart of Edmonton’s

= Chinatown.

SRR The highlight of the 2025 festival was the
triumphant return of Dragon Boat Races (August 15-17) to the North Saskatchewan River, this
time as full-scale competitive races rather than demonstrations. With stable summer waters and
ideal conditions, the event delivered thrilling experiences for both racers and spectators. Elite
teams from across Alberta competed at Louise McKinney Riverfront Park, transforming
Edmonton’s river valley into a celebration of teamwork, sport, and community pride.

QR cinononriverboat ca!_“_ o i
I-------




In a major milestone, CTC was able to put together two dragon boat teams proudly representing
Edmonton’s Chinatown, strengthening local participation and highlighting the community’s
renewed engagement with the river.




The following weekend (August 23—-24), Kinistinaw Park in Chinatown hosted the Canadian
Finals Lion Dance Sports Championship, drawing elite teams from across Canada to compete for
the title of Canadian National Lion Dance Champion. The winning troupe earned the honor of
representing Canada at the upcoming 2026 Pan-American Championship.




Alongside the championship, the streets surrounding Kinistinaw Park were transformed into a
vibrant “Little Chinatown” for the Taste of Chinatown food and market experience, featuring
family-run vendors, cultural booths, and live demonstrations. The festival also partnered with
FascinAsian REEL Chinatown for an outdoor movie night, showcasing the popular Chinese
animated film Na Zha 1, which drew seniors from the nearby senior homes, families and youth
for an evening of culture and popcorn under the stars.

10



Leading up to the competition, the festival offered a series of Lion Dance Workshops, Cultural
Food Tours & Workshops, and Lion Dance Master Training Sessions, including Lion Dance
Judging Certification Workshops led by internationally recognized instructors. These sessions
provided hands-on learning opportunities for youth, community members, and cultural
practitioners, deepening appreciation for traditional Chinese performing arts and ensuring the
continuation of these practices in Edmonton.

The celebrations concluded with the Dragon Ball Gala, a spectacular evening recognizing the
athletes, performers, sponsors, and volunteers who made the festival possible. Featuring a feast,
live entertainment, and cultural performances, the gala reinforced the Dragon Festival’s growing
reputation as a signature summer event that celebrates unity, heritage, and excellence.

11



With strong attendance across both weekends, the 2025 Edmonton Dragon Festival successfully
energized both the river valley and Chinatown, drawing thousands of residents and visitors to
experience Edmonton’s rich cultural diversity. The festival strengthened community pride,
increased visibility for Chinatown businesses, and fostered meaningful intergenerational
exchange through sport, art, and heritage programming. Together, these elements have firmly
established the Edmonton Dragon Festival as a cornerstone of the city’s summer calendar—one
that celebrates unity, culture, and the vibrant spirit of Edmonton.
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August 15-17 | Louise McKinney Riverfront Park

Program Schedule

Friday August 15, 2025

5:00 pm: Beer Gardens social hour begins (18+)
6:00 pm: Opening Ceremony / Dotting of the Eyes ceremony
6:30 pm: Additional on river practice time.

9:00 pm: Beer Gardens closes (18+)

Saturday August16; 2025

8:00 am: Managers and Steersman meeting

8:30 am: Races (500m)

10:00 am: Beer Gardens open (18+)

10:50 am: Breast Friends race/memorial Ceremony
11:00 am: Lunch break / Dragon Dance Performance
1:00 pm: Races (500m)

6:00 pm: Beer Gardens close (18+)

Sunday August 17, 2025

9:00 am: Semi-Finals (500m)

10:00 am: Beer Gardens open (18+)

11:00 am: Lunch break / Dragon Dance Performance
1:00 pm: Novice Race

1:20 pm: Finals (500m)

4:00 pm: Award Ceremony

6:00 pm: Beer Gardens close (18+)

CTC Activities
Aug 16 & 17 | 11:00am-4:00pm
Bouncy castle

Kite Flying/Scavenger hunt

Free Cotton Candy
Tea/Art at the Pavilion

CHINATOWN

TRANSFORMATION
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ot BEHEAL BRIGW



Edmonton Dragon Boat Races / Dragons in the Park

Date: Friday Aug 15 (Opening Ceremony)
Saturday Aug 16 (Dragon Boat Races)
Sunday Aug 17 (Dragon Boat Races)
Location: Louise Mckinney park and the Chinese Garden 9999 Grierson Road. Edmonton AB

T T — ™
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Weekend One: Dragon Boat Races at Louise McKinney Park
(August 15-18)

Dragons truly took over Louise McKinney Park as the 2025 Edmonton Dragon Festival
launched its first weekend of festivities. Despite a light drizzle, the skies cleared just in time for
an elaborate Opening Ceremony on August 15, setting a powerful and meaningful tone for the
weekend.

The ceremony opened with a Lion Dance performance, heralding an auspicious beginning,
followed by a Chinese choir performance of O Canada that proudly resonated through the
park. The program continued with Indigenous blessings from Elder Lorrett Goulet, and the
spiritual “dotting of the eyes” ceremony led by the Fo Guang Shan Abbess Chueh Chuan
and her disciples, symbolically awakening the dragons and inviting good fortune for the races
ahead. Civic and political representatives also took the stage to express their support for the
festival, recognizing its growing cultural and community significance in Edmonton.

14



The following morning, volunteers arrived early to prepare the site. Under their coordination,
colossal dragon inflatables rose along the riverfront, transforming the park into a mythical
playground alive with color and excitement and featuring western Canada’s largest inflatable
rainbow dragon. For two full days, Dragon Boat Races began promptly at 8:00 a.m. and
continued until 5:00 p.m., drawing steady crowds along the riverbank to cheer on teams and
enjoy the festivities.

The festival grounds featured an Athletes’ Village, beer garden, food trucks, bouncy castles,
and local vendors, creating a lively, family-friendly atmosphere throughout the weekend.
Visitors were treated to free dragon stickers, red envelopes, kites, and cotton candy, while
foil dragon balloons and trinkets were given out as prizes for those who completed the “Chase
the Dragon” scavenger hunt.

Throughout the day, families filled the park flying massive dragon Kites, guided by
experienced Chinese seniors who shared their expertise and stories from past festivals. Many
visitors explored the Chinese Garden, where the Chinese Garden Society offered tours and
cultural interpretation. Guests also enjoyed tea tastings and traditional art demonstrations
held in the pagoda. The Edmonton Dragon Boat Society was on site to provide demonstrations
and share insights into the traditions, teamwork, and techniques that define dragon boat racing.

At 12:30 p.m., large crowds gathered near the Shumka Stage to witness the breathtaking Lion
Dance on tall stilts, performed by the senior lion dance team of HongDe Edmonton—an
internationally award-winning troupe that had recently placed third while representing Canada
in Indonesia. Their dynamic drumming and acrobatic lion movements captivated the audience
and set a high-energy tone for the rest of the weekend.

15



August 15-17 | Louise McKinney Riverfront Park

Program Schedule

Friday August 15, 2025

5:00 pm: Beer Gardens social hour begins (18+)
6:00 pm: Opening Ceremony [ Dotting of the Eyes ceremony
6:30 pm: Additional on river practice time.

9:00 pm: Beer Gardens closes (18+)

Saturday Auquslﬂ 16, 2025

8:30 am: Races (500m )

10:00 am: Msnu_'lm,opm('na} o

11:00 am: Lunch break | Dragon Dance Performance
1:00 pm: Roces (500m )

5:00 pm: Beer Gardens close (18+)

Sunday August 17, 2025

9:00 am: Semi-Finals (500m )

10:00 am: Beer Gardens open (18+)

11:00 am: Lunch break / Dragon Dance Performance
1:00 pm: Novice Race

1:20 pm: Finals ($00m)

4:00 pm: Award Ceremony

6:00 pm: Beer Gardens close (18+ )

CTC Activities
Aug 16 & 17 | 11:00am-4:00pm

Edmonton Dragon Festival
Dragons In the Park/Dragon Boat Races
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Weekend Two: Chinatown & Kinistinaw Park (August 23-24)

The second weekend of the 2025 Edmonton Dragon Festival brought the celebration into the
heart of Edmonton’s Chinatown, transforming Kinistinaw Park and its surrounding streets
into a vibrant cultural showcase. The park was filled with color, sound, and movement as
thousands gathered for the Canadian Finals Lion Dance Sports Championship and the Taste
of Chinatown street activation.

The Canadian Finals Lion Dance Sports Championship was a major highlight, drawing elite
teams from across Canada to compete for the national title. The competition opened with a
dramatic “Storming the Park” entrance — a procession unlike anything Edmonton had seen
before. The opening parade featured a record 36 lions of all colors and sizes, moving in
synchronized rhythm to thunderous drums and cymbals. The sight of so many lions filling the
streets at once created an unforgettable moment of pride, energy, and cultural unity. Over two
days, teams demonstrated incredible precision, athleticism, and artistry in their performances,
judged by an international panel of experts. The winning troupe earned the honor of representing
Canada at the 2026 Pan-American Championship, a distinction that elevated Edmonton’s
profile in the global lion dance community.
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The transformation of this area of Chinatown for the weekend was truly remarkable. Red
lanterns were strung along the boulevard trees, casting festive hues across the streets, while
large colorful dragon inflatables were strategically placed at key entrances to create high visual
impact and welcome visitors. Kinistinaw Park was turned into a perfect stage for world-class

performances, equipped with professional sound, lighting, and staging that rivaled major urban
festivals. The park and surrounding streets—spaces often perceived as inactive or unsafe—were
completely revitalized into a lively, family-friendly gathering place. The transformation was
magical, and the sense of renewal, safety, and community pride lingered long after the weekend
concluded.

Surrounding the championship, Taste of Chinatown recreated the sights, sounds, and aromas of
a bustling Asian market. Tents hosted by local family-run restaurants and vendors offered
authentic Chinese, Vietnamese, and Southeast Asian cuisines, while cultural booths featured tea
tastings, calligraphy demonstrations, and traditional crafts by local artisans. Food trucks
served Asian-inspired ice creams and specialty beverages, adding a fun and modern twist to the
culinary experience. The event encouraged visitors to explore Chinatown’s restaurants and
rediscover the area’s cultural richness. A Fitset Ninja Dragon Obstacle Course added an
energetic, interactive attraction for both kids and adults.
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Families and visitors also enjoyed interactive workshops, guided Chinatown walking tours,
and storytelling sessions held at the Edmonton Multicultural Centre and the Journey of the
Horse exhibit at the nearby Mah Society. These experiences connected communities through
shared learning and appreciation of Edmonton’s diverse heritage. In partnership with
FascinAsian REEL Chinatown, the festival hosted an outdoor movie night, screening the
popular animated film Na Zha 1. Families, youth, and many seniors from nearby residences
gathered under the warm summer sky to enjoy the English-dubbed film — a touching celebration
of culture, storytelling, and intergenerational connection.

iyt

Soturdoy August 23

FREE Dutdoor Movie: Ne Zha

Date: Sotuenabon, Suqust 253025
Tieme: 759 por
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Leading up to the championship, CTC organized a full week of community programming
designed to build skills, foster mentorship, and deepen cultural appreciation across generations.
In collaboration with the Hung Mon Athletic Club, the team hosted a public Lion Dance
Workshop that welcomed families, students, and newcomers to learn about the origins,
symbolism, and techniques of this traditional art form. Participants had the rare opportunity to try
basic lion dance movements, learn drumming rhythms, and understand the teamwork and
discipline required behind every performance.

=

LION DANCE gy

Participants

AN S

OVERVIEW

Join us to explore
the lion dance Running/Athletic Shoes

tradition, learn Comfortable, Moveable
about its costume, Clothing
and try a movement

yourself! Water Bottie

,_" 2

Leamn more ot ﬁ'ﬁ ° o J‘dﬂb@r‘f"_ SR HUNG MON
COLLABORATIVE - pe Adhistic Club ﬁ
www.ctcyeg.ca S A QNG @mom M SRS HEWITAGE COUNCIL

Complementing the workshops were special Cultural Food Tours in Chinatown, which
introduced participants to the neighborhood’s culinary heritage and local family-run eateries.
Guided by CTC’s youth tour ambassadors, visitors explored hidden gems, sampled authentic
dishes, and learned the stories behind long-standing businesses and their contributions to
Edmonton’s Chinatown community. These tours created meaningful cross-cultural exchanges
while supporting local economic activity.
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In addition, the festival featured Martial Arts Master Workshops, Lion Dance Judging
Certification Training, and drumming intensives led by internationally recognized
instructors from across North America and Asia. These training sessions provided hands-on
mentorship for youth, practitioners, and emerging cultural leaders, strengthening Edmonton’s
growing cultural talent base. Participants gained professional-level instruction in performance
standards, competition scoring, and stage presentation — knowledge that will help elevate the
quality of future local and national events.

Together, these programs not only built technical skills but also fostered community pride and
cultural continuity. They ensured that traditional performing arts such as lion dancing,
drumming, and martial arts continue to thrive in Edmonton — preserving heritage while
inspiring a new generation of cultural ambassadors to carry these traditions forward.

PRESENTS

DRAGON
BALL
GALA

N D~

Dinner Reception
B

Dragon Festival

Closing Ceremony

AUGUST 24, 2025 ~ 6 PM
CHATEAU LACOMBE HOTEL

Hotel parking complimentary

Dress code: Business and Semi-Formal

CHINATOWMN Tickets are now on sale
TRANSFORMATION
COLLABORATIVE @ www.ctcyeg.ca

t AT R R Reserve your spot NOW!
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Attendance & Atmosphere

The 2025 Edmonton Dragon Festival drew strong attendance across both weekends, cumulation
of over 8000 participants and attendees, with particularly large crowds for the Dragon Boat
Races at Louise McKinney Park and the Lion Dance Championships at Kinistinaw Park.

Families filled the parks to participate in kite flying, scavenger hunts, cultural workshops, and
inflatable play zones, creating a vibrant, inclusive environment that welcomed all ages. Shuttle
services successfully helped mitigate parking shortages during peak times, allowing visitors to
move easily between the river valley and Chinatown.

Community members and visitors alike praised the Chinatown activation, noting that it changed
public perceptions of the area and made them feel safe and excited to return. Many attendees
expressed interest in joining local lion dance and martial arts teams, reflecting how the festival
inspired deeper cultural participation and community connection.

Key Successes

Promotion of Chinese and Indigenous Cultures

The 2025 Edmonton Dragon Festival celebrated the richness of Chinese heritage while honoring
the Indigenous peoples and lands on which the festival took place. Held at Louise McKinney
Park and Kinistinaw Park—both situated on Treaty 6 Territory along the banks of the North
Saskatchewan River—the festival recognized this site as a traditional place of gathering, trade,
and connection for generations of Indigenous peoples.

The Opening Ceremony began with a blessing from Elder Lorrett Goulet, grounding the event in
respect for the land, water, and all communities who share it. This was followed by the spiritual
Buddhist “dotting of the eyes” ceremony led by Abbess Chueh Chuan of Fo Guang Shan,
symbolizing the awakening of the dragon and the harmony between cultures. Together, these
traditions reflected a shared reverence for nature, spirituality, and community.

By blending Indigenous blessings, Chinese rituals, and multicultural performances, the festival
embodied unity, reconciliation, and mutual respect. The Dragon Boat Races along the North
Saskatchewan River connected ancient Chinese water traditions with Indigenous understandings
of the river as a source of life and renewal. Through this integration of cultures, the festival
became more than a celebration—it stood as a living expression of gratitude, shared stewardship,
and the enduring relationship between people and the land.
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Community Collaboration and Youth Leadership

The success of the 2025 Edmonton Dragon Festival was built on strong collaboration among
community, cultural, and civic partners. Organizations such as the Hung Mon Athletic Club,
FascinAsian REEL Chinatown, Chinese Garden Society, Fitset Ninja, and the Edmonton
Multicultural Centre worked alongside the Edmonton Chinatown Transformation Collaborative
(CTO) to strengthen local networks and broaden the festival’s reach across diverse audiences.

Equally vital to the festival’s success was the leadership of CTC’s student and youth team, who
played key roles in tour guiding, hospitality, marketing, vendor coordination, and event logistics.
Their dedication and creativity brought fresh energy to the festival while deepening their own
skills in communication, planning, and teamwork. Through their active involvement, these
young leaders embodied CTC’s Leadership and Capacity-Building Pillar—ensuring the
continuation of cultural knowledge, community pride, and sustainable growth for future
generations of Chinatown.

Foot Traffic and Vibrancy in Chinatown

The festival directly contributed to Chinatown’s revitalization by increasing foot traffic, safety,
and community presence. Events such as Taste of Chinatown, the Dragon Parade, Cultural Food
Tours, and the Dragons on the Loose Scavenger Hunt drew thousands of visitors into North and
South Chinatown and the Chinese Garden, encouraging exploration of local shops, restaurants,
and landmarks. Dragon Food Tours, led by CTC’s youth ambassadors, provided storytelling and
personal connections to business owners, while Family Zones and interactive workshops made
the area feel safe and welcoming for all ages. This steady activity and visibility helped shift
public perception, reinforcing that Chinatown is a vibrant, family-friendly destination to visit,
dine, and shop.

Economic Revitalization and Place-Making

The Dragon Festival became a strong point of attraction for a once-quiet part of Chinatown. The
record 36 lions in the “Storming the Park” procession, together with massive dragon inflatables,
lantern-lined streets, and giant dragon kites, created striking imagery that drew visitors and
generated widespread social media attention.

Local vendors, artisans, and restaurants reported increased patronage during and after the
festival. Spaces once seen as inactive or unsafe were reclaimed as vibrant public gathering
places, filled with families, elders, and youth. This transformation fulfilled the City of Edmonton
Chinatown Strategy’s goals of improving safety, vibrancy, and economic renewal while
advancing all five CTC pillars.
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Community Engagement & Intergenerational Exchange

The festival brought together seniors, youth, families, and newcomers through shared
experiences. Elders guided children in kite flying and storytelling, creating meaningful moments
of cultural learning and dialogue across generations.

Cultural Visibility

Through lion dances, tea ceremonies, film screenings, martial arts, and drumming workshops,
the festival deepened public awareness of Chinese and Indigenous traditions, reinforcing
Edmonton’s identity as a diverse, inclusive city.

Signature Draws:
The Dragon Boat Races and Lion Dance Championship were standout attractions, generating
sustained excitement and strong media interest.

Logistics

Despite high turnout, shuttle operations, waste management, and on-site coordination were
smooth. Collaboration with city partners and volunteers ensured the festival remained
well-organized and welcoming.
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Impacts and Conclusions

Promotion of Chinese and Indigenous Cultures:

The festival celebrated Chinese heritage while honoring the Indigenous lands and waters on
which it took place. The integration of Indigenous blessings, Chinese rituals, and shared
storytelling exemplified respect, reconciliation, and cultural coexistence.

Foot Traffic and Vibrancy in Chinatown:

Events such as Taste of Chinatown, Dragon Parade, Cultural Food Tours, and the Scavenger
Hunt brought thousands of visitors into Chinatown, stimulating business engagement and
promoting a sense of safety and belonging.

Community Collaboration and Leadership:

The festival’s partnerships with the Hung Mon Athletic Club, FascinAsian REEL Chinatown,
Chinese Garden Society, Fitset Ninja, and others, strengthened community ties. The active
involvement of CTC’s youth team advanced leadership skills and built organizational capacity
for future cultural programming.

Economic Revitalization and Place-Making:

The transformation of Kinistinaw Park and 97 Street into vibrant, family-friendly spaces fulfilled
the City of Edmonton Chinatown Strategy’s goals of safety, activation, and economic renewal.
Red lanterns, dragon inflatables, and cultural displays created a festive atmosphere that attracted
visitors and redefined Chinatown as a destination of pride and joy.

Areas for Improvement

Social Media Presence:

Online engagement and pre-event promotion were limited; many attendees learned about the
festival through word of mouth or print media. Future editions should include targeted digital
campaigns and consistent online storytelling.

Program Variety:
Some repetition between weekends reduced incentive to attend both. Future programming should
differentiate weekend themes (e.g., sport, food, heritage) to encourage return visitors.
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Vendor Capacity:

Taste of Chinatown was restricted by limited vendor space, leading to uneven business
distribution and reduced variety. Expanding the layout will better accommodate small food
vendors and artisans.

Resource Gaps:
High family demand exceeded supply in some areas—particularly kites, shuttle services, and
inflatables. Increasing these resources will improve visitor satisfaction.

Recommendations

Enhanced Marketing and Communications:

e Increase online visibility through Instagram, TikTok, and local media, using early
promotional campaigns and consistent messaging.
e Provide clear and accessible information about event schedules, maps, and transportation.

Social Media Presence:

e Develop a year-round digital strategy to sustain engagement and build excitement leading
up to the festival.

Program Variety:

e Introduce new programming streams and themes to attract repeat visitors across both
weekends.

Vendor Capacity:

e Expand vendor zones and optimize layout to improve flow and support small business
participation.

Resource Gaps:

e Increase supplies for family activities (e.g., more kites and inflatables).
e Expand shuttle and parking options to accommodate larger crowds.

Accessibility and Inclusion:

e Ensure all venues remain accessible to seniors, families, and people with disabilities, with
shaded areas, rest seating, and multilingual signage.
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Event Scheduling:

e Avoid overlapping with major civic or cultural events to maximize attendance and
volunteer engagement.

Community Engagement and Partnerships:

e Continue strengthening collaborations with Indigenous partners, local cultural
organizations, and Chinatown businesses to encourage shared storytelling and
cross-cultural understanding.

Early Planning and Funding Access:

e Begin planning and funding applications early to allow time for youth training, outreach,

logistics, and sponsorship development.

Looking Ahead

The 2025 Edmonton Dragon Festival has set a strong precedent for cultural collaboration, youth
leadership, and community revitalization. It showcased how Chinese and Indigenous cultures can

stand together in respect for the land and water, how youth can rise as community leaders, and
how Chinatown can thrive as a vibrant, safe, and welcoming destination for all Edmontonians.

With continued investment and partnership, the Dragon Festival will remain a beacon of unity,
diversity, and renewal in the heart of Edmonton.

Conclusion

Overall, the 2025 Edmonton Dragon Festival was a major success, attracting more than 5,000
participants across two weekends and demonstrating that Edmonton’s Chinatown is a place of
culture, safety, and belonging. The festival respectfully acknowledged Indigenous lands and
waters, strengthened community partnerships, and celebrated the shared values of connection,
perseverance, and harmony found in both Chinese and Indigenous cultures.

Each program — from the Dragon Boat Races and Dragons in the Park to the Lion Dance
Championships, Taste of Chinatown, and Cultural Food Tours — was executed smoothly with
enthusiastic participation and only minor logistical challenges. The festival delivered a
measurable impact in revitalizing public spaces, supporting local businesses, and building
leadership capacity among CTC’s youth.
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With continued investment and partnership, the Dragon Festival will remain a beacon of unity,
diversity, and renewal in the heart of our city. Further investment in community-driven,
culturally inclusive events such as the Dragon Festival will continue to enhance Chinatown’s
visibility, enrich Edmonton’s cultural landscape, and nurture reconciliation through shared
celebration and mutual respect.

How the 2025 Edmonton Dragon Festival Supported the Chinatown Strategy &

CTC Pillars

CTC Pillar /
Chinatown
Strategy Goal

1. Community
Safety and
Well-Being

2. Vibrancy
and Public
Realm
Activation

Festival Actions & Outcomes

- Increased foot traffic and community presence across both North and
South Chinatown.

- Structured, family-friendly programming (Dragon Boat Races, Taste of
Chinatown, Scavenger Hunt, Dragons in the Park) improved perceptions
of safety and belonging.

- Volunteer teams, youth ambassadors, and cultural elders helped create a
welcoming, inclusive environment.

- Transformed Louise McKinney Park and Kinistinaw Park into
vibrant, high-traffic community gathering spaces.

- Decorative red lanterns, dragon inflatables, and live performances
animated underused public areas.

- Record 36 lion dancers filled 97 Street, showcasing Chinatown as a
hub of activity and culture.
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3. Economic
Revitalization

4. Cultural
Heritage and
Storytelling

5. Partnerships
and

- Taste of Chinatown and Dragon Food Tours directly promoted local
restaurants and family-run businesses.

- Increased visitor spending and media visibility boosted Chinatown’s
economic profile.

- Vendors and artisans gained exposure through festival markets and
cultural displays.

- Celebrated Chinese and Indigenous traditions side by side, with
blessings by Elder Lorrett Goulet and the Fo Guang Shan Abbots.

- Showcased heritage through lion dance, martial arts, tea ceremony,
drumming, and kite-flying.

- Scavenger Hunt and food tours highlighted the historical significance
of Chinatown landmarks.

- Collaborated with over 20 organizations, including Hung Mon
Athletic Club, FascinAsian REEL Chinatown, Chinese Garden

Leadership Society, Fitset Ninja, and Edmonton Multicultural Centre.

Capacity
- CTC’s youth and student team played key leadership roles in event
coordination, hospitality, and promotion, building long-term capacity and
civic engagement.
- Mentorship workshops and judging certifications fostered future
community leaders and cultural continuity.

Summary:

The 2025 Edmonton Dragon Festival effectively fulfilled the mandates of the Chinatown
Strategy and advanced all five pillars of the CTC, demonstrating how coordinated cultural
programming, youth leadership, and intercultural collaboration can revitalize public spaces,
enhance safety, and strengthen community pride in Edmonton’s Chinatown.
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Appendix A
Final Budget Report

2025 Dragon Festival Statement
Chinatown Transformation Collaborative Society
May 2025-Sept 2025

Total

Income

Edmonton Chinatown Vibrancy Grant $50,000.00
City of Edmonton Sports Hosting Grant 56,500.00
Downtown BIA Festival Grant 55,000.00
City of Edmonton Microgrant $10,000.00
Canadian Government Antiracistm Grant $20,000.00
Collaboration Corntribution 518581 91
Met Income $110.081.01
Expansas

Advertising and Promotions 52434125
Meals for Volunteers §7.331.24
Security Expense (NSG Security Guards) $21.212.10
Festival Event Insurance $2,338.00
SUPPLIES $17 660.18
Salaries and wages $15,152.44
Honorarium {(Budda Light, Chinese Chaoir) $3,100.00
Workshop costs $2,380.00
Event Space Rentals {Louise Mckinney Park,

Kinistinaw Park, Edmonton Cultural Centre) $12,686.30
Prairie Production - Malional Lion Dance Stage,

multimedia equipment $37 440.91
Portable Toilets & Handsinks $15.483.19
Equipment Rentals (Tent, weights, tables,

Chairs, Fire Extinguishers) $22570.87
Wasle Management $630.00
Bus Shuttle Rental $1,890.00
Enlerprise Van Rental - equipment

transport+gas $1.248.84
Rebel Water $1,155.00
Fitset Ninja 56562.50
Hongde Athletic Club - National Lion Dance

Championship/ Entertainment $20,000.00
Boom Balloon $1.357.00
Kalina Cotton Candy $1,800.00
Snap Photobooth $550.00
Total for Expenses $216,889.82
Net Loss -$1086,807.94
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Appendix B
Community Partners for the Dragon Festival

20250828  L-mail:chinesejournaliatelusplanct.net The Chinese Journal LER Al4

Community Leaders and Supporters:
Edmonton Dragon Boat Festival Association Master Simon Chin ) o Dragon Festival Committee:

Edmonton Dragon Boat Racing Club Hong De Cultural & Athletic Association Edmontan ABjoanna Wong (Festival Chair)
Canada Dragon and Lion Dance Sports Association Master Lee Chun Chang Kathryn Luu
FascinAsian Edmonton Yuet Wan Cultural Association ';i;‘i:ﬁﬁamm
Hong De Cultural & Athetic Association Edinonion 40 i
Edmonton Hung Mon Athletic Club Master Bill Gea Sandy Pon
Mah's Scciety of Edmonton Shang De Tai Chi Praying Mantis Winston Pon
ity of Edmonton Edmanion AB Don S Mah
Government of Alberta Master Ricky Yuen Nina Yeung
Govemment of Canada Calgary Lion Dance Association CTC Summer Student Team
Aberta Arts Council Calgary AB Community Volunteers
Chinatown Business Improvement Associalion Master Brendan Lee =
Downtown Business Associaijon Canadian Ging Wu Martial Arts Assaciation
Edmonton Convention centre Edmanton AB Sandy Pon, Chair
Explare Edmanton : Lan Chan-Marples, Vice Chair
Councillor Anne Stevenson w&ﬂag:ﬂo: Joanna Wong, Secretary
Councillor Keren Tang Larry Wong Photography Sharon Zhang, Trsasurer
Mayor Amarjest Sohi REACH Bob Dawe
mi_n:;:! Jlf\ndlgw Boitchenko, Spurls and Tourism Boyle McCauley News Daphne Chan )
nis Irwin, Edmonton Highland-Nomwood : Henry Fung .
MLA Rakhi Pancholi, Edmonton - Whitemud Air Canada JackieLiu %
MLA David Shepherd, Edmonton-City Centre Dow Kathryn Luu .
MP Kerry Diotte, Edmonton.Griesbach WeslJet
Oilers Entertainment Group and Hunter Can Am Travel and Tours
UI'!i'\ﬂGI'EiT)’ of Alberta Chateau Lacombe Hotel
: Delta Hotels Marriott
Boyle Community League L
Buddha's Light Int! Associaticn, Edmonton Greative Gifts & ETC
Chinese Benevolent Association G..J“c.L.ﬁ_VSI'ITUISB (Inflatables)
Chinese Freemasons Society Fitset Ninja Edmonton
Edmonton Chao Chow Benevolent Association Junhong Ma, Yang Hui, Joy Wen
Edmonton Chinatown Multicultural Centre Blooming Buds Florists
Edmonton Chinese Choir Society Boom Balloon
Edmonton Chinese Garden Sociaty Snap That
Edmonton Chinese Lions Club Blue Leaf Tea and Drinks
Elder Linda Prentice Boualouang Laos Thai Cuising
Elder Lorette Goulet Cookie Crumbs
McCauley Community League Double Greetings
Qil Lamp Restaurant - George Broumas Hing Lung BBQ House
Wang's Benevolent Association Hong Kaong Bakery
Kalina' Caotton Candy
Canada Dragon & Lion Dance Sports Association Little Bon Bon Ice Cream
DR R MJ Korean Kitchen

. Sosyal Scoops lce Cream
Judges, Coaches and Teams: United Grocsrs

Master Daniel Leung, President / Executive Member

; ! e Churchill Strategy

Pan-American Dragon & Lion Dance Sports Association /
UISA Dragon & Lion Dance Sports Association / Events Edmonton (tent rental)
Intematicnal Dragen & Lion Dance Federation Génera Signs 2 Falincation lov.
San Francisco CA, USA Infinite Event Services

National Security Guard Protection Sennces Inc?
Master Michael Yong On-Site Fire Profection i
Canada Dragon & Lion Dance Sports Association / Hong De Canada  perfect Printing .
Edmanton Pioneer Sanitary Solutions
Master Tang Puay Sen Chairman / International Cerified Judge Prairie Fire Productions Ltd
Kun Seng Keng Lion and Dragon Dance Association Rebel Trucking
Muar Malaysia River City Events Rentals
Soaring Eagle Dragon & Lion Dance Sﬁpen'nr Tent Rental
Scarborough ON
Masler Howard Vuong Emoess: E}h&n b:emgm
YMT Dragon & Lion Dance e
Toronto ON Arghem Kan

Daphne Chan

Master Mervyn Foo

Edmonton Kun Seng Keng tKSKJ Dragonaml Lion Danr;e Tmupe L
Edmonton AB : d 14 1
Masiel Eugeﬂla Chau !
Hnng De Vanr.ouvm
Vanouuver BC.

cteyeg.ca



Appendix C
Shuttle Schedule

Bus schedule
August 16-17 | Only on Sat and Sun
Biisz&REReA16. 178 (EA. #R)

Time B5M Bus schedule BikHEs
or | e o (S | o e kRS MSR)
Louise MeKinney Park HE - SR TR ELovise MeKinney 2

8:30 | Bus leaves Louise McKinney Park buck to Elders Mansion | Btf#Louise McKinney R EIHE, EEIEEARN
9:00 Bus leaves 9550-102 Ave 81:99550-102 Avell®
9:30 Bus leaves Louise McKinney Park Ex-g#Louise McKinney AHH S

10:00 Bus leaves 9550-102 Ave BXii£9550-102 Ave i}

10:30 Bus leaves Park BiftLouise McKinney MR

11:00 Bus leaves 9550-102 Ave B1i£9550-102 Avelli S

}1:30-13:30| Break hE

13:30 Bus leaves 9550-102 Ave E1§£9550-102 Ave B

14:00 Bus leaves Louise McKinney Park Bttt ouise McKinney XEIHE

14:30 Bus leaves 9550-102 Ave Elﬁm-im Auatﬂ!

15:00 Bus leaves Louise McKinney Park Exifouise McKinney AEH S

15:30 Bus leaves 9550-102 Ave B1E9550-102 Avelli B

16:00 Bus leaves Louise McKinney Park Exiftouise McKinney A HS

16:30 Bus leaves 9550102 Ave B189550-102 Ave i R

17:00 Bus leaves Louise McKinney Park Bt ouise McKinney REHE

17:30 Bus leaves 9550-102 Ave E44£9550-102 Ave B

18:00 | Bus leaves Louise McKinney Park back to Elders Mansion | B+-##Louise McKinney 2SI 5, EEIH XA |

CHINATOWN
TRANSFORMATION
COLLABORATIVE

WA BRI

Learn more at
www.ctcyeg.ca
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Appendix D

Posters and Media Graphics
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Events Timeline

Dragons in the Park

August 15-17 | Louise McKinney
.+ Riverfront Park

DRAGON BOAT RACES ARE BACKIII

= Learnto fly a kite

* Scavenger Hunt & Cultural tours.

* Beer garden & food trucks.

Chinatown on Week

(PP August 18-22 Various Chinatown

u.. “+  Locations
-
* Cultural workshops.

* Dragon Food Tours & heritage walks.

Outdoor ie Night

= August 23 Park (on stage)
# « REEL Chinatown presented by
FascinAsian Edmonton

* Follow on Instagram or Facebook

@FaoscinAsianEdmonton
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Sponsors B

LION DANCE ONSHIPS

August 23-24 | Kinistindw Park

(10249 96 5t)

= Live performances, parade &
martiol arts demos.

= Fitset Ninja Dragon Obstacle
Course.

TASTE OF CHINATOWN

August 23-24 | Streets Surrounding
KinistinGw Park

= Local eats.

= Family entertainment & activities.
* Free cotton candy for kids under 12.

DRAGON BALL GALA
August 24 (Evening) | Chateau
Lacombe Hotel

Reception, dinner, and cl

ceremony
* Tickets on sole ot www.ctcyeg.ca
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Leaders and Supp

All Toams and Participants

Edmonton Dragon Bool Fesiival Association
Edmonton Dragon Boat Racng Chub

Canada Cragon and Lion Dance Sports
Agsociation

FascnAsian Edmordon

Hong De Culhural & Athletic Association
Hungrmon Athletic Club

Mah's Society of Edmonton

City of Edmorton
Governmant of Alberta
Governiment of Canada

Amerta Arts Councd

Chinatown Business Improvermant Association
Dowriown Business Association

Edmenton Comvention centre

Explore Edmonton

MLA David Shepherd, Edmonton-City Centre
MP Kesry Diotte, Edmonton-Griesbach

Oilers Entertainment Group and Hunter
University of Alberta

Boyle Community League

Buadha's Light Infl Association, Edmanton
Chinese Benevolent Association
Edmonton Chinatown Mulicuftural Centre
Edmonton Chinese Choir Society
Eamonton Chinese Garden Society

Bider Linda Prentice

Eider Loretle Goulet

McCauley Community League

il Larnp Restaurant - Gearge Broumas
Wong's Benevolent Association

Emma Brown Production
Lasmy Lowe Phatography
Lary Wong Photography
REACH

Boyle McCauey News
A Canada

Dow

WestJet

Can Am Travel and Tours
Chateau Lacombe Holel
Dedta Hotels Marrictt

Creative Gifts & ETC

G AL A Ventures [Inflataties)
Fitset Minja Edmonion

Junhong Ma, Yang Hul, Joy Wen

It Takes a Village! Thank you for all your support for Edmonton Chinatown.

Biooming Buds Florists
Boom Balioon
Snap That

Biue Leaf Tea and Drinks
Cooioe Crumbs

Double Greatngs

Hang Kong Blakery

Kalina' Cotton Candy

Litthe Bon Bon boe Cream
Sosyal Scoops Ice Cream
Churchdl Strategy

Events Edmaonton (tent rental)
General Signs and Fabricaton inc
Infinite Event Services

Natioral Securty Guard Protecton Senvices inc

On-Sie Fire Probection
Pertect Printing

Pioneer Sanitary Sohbons
Prairie Fire Productions Ltd
Production Worid

Rebel Trucking

River City Everts Rentals
Special Events Rental

St John Ambulance
Superior Tent Rental

Dragon Festival Committes:
Joanna Wong (Festival Chair)
Katheyn Luu

Lan Chan-Marples

Michael Heng

Pegy Lei

Sandy Pon

Wirston Pon

Dan S Mah

CTC Summer Student Team
Communy Volunteers.

Society

Board of Directors:

Sandy Pon, Chair

Lan Chan-Marples, Vice Chair
Joarna Wong Loule Secratary
Sharon Zhang, Treasurer

Bot Dawe:

Daphne Chan

Henry Fung

Jacke Liu

Katheyn Luu

Wen Wang

Edmonton Dragon Festival — 2025
August 15— 17"

Edmonton Dragon Boat Race / Dragon in the Park

Land. and Opening
Chinatown Transforrnation Collabarative Society
= Sandy Pon, Chair
Chinese Lion Dance Entrance
+  Hong De Cutural & Athietis Association

National Anthemn: O Canada
# Edmonton Chinese Choir Socasty

indigenous
»  Edder Lofette Goulet

Greatings and Presentations:
Government of Canada
* Hon Eleanor Clszewski, MP for Edmonton-Centre
Minister of and Co ¥

* Hon Kerry Diolte, MP for Edmonton-Gresbtach

Government of Alberta
= Hon Andrew Botchenko, MLA for Drayton Valey-Devon
Menister of Sparts and Tourism

= Hon Nathan ip, MLA for Edmanion-Southwest

City of Edmanten
= on behalf of Mayor Amarjeet Sohi and Councl,
*  Councilor Keren Tang

Centre - Explore
*  Melissa Radu, Executive Direclor, Destination Stewarndship

Edmenton Dragon Boat Racing Club
*  Wes Krabn, Presidant

Dragon Boat Festival
= Mark Lashmar, President

Edmonton Chinese Garden Sochety
«  Wing Chay, Chair

Dotting the Dragon Ceremaony
+  Abbess Chueh Chuan JEREESN and Chanting Prayer Group
3l BRI Edmonton Fo Guang Shan Buddhist Temple
A R IR Buddha's Light Inf] Association, Edmontan Chapter

Dragon Boat Launch and Showcase: 8:30pm
Beer Garden and Food Trucks, Amenities: 5:30-8pm

Saturday and Sunday August 17- 18"
Dragon Boat Races: 9am-5§

clcyeg.ca

Events Timeline

Dragons in the Park
August 15-17 [ Louise McKinney
Riverfront Park
DRAGON BOAT RACES ARE BACK!I!
* Learnto fly akite
* Scavenger Hunt & Cultural tours.
* Beer garden & food trucks.

Chinatown n Week
August 18-22 | Various Chinatown
Locations

s Cultural workshops.

Outdoor Movie Night
August 23 [ Kinistin
¢ REEL Chinatown presented by
FascinAsian Edmonton
» Follow on Instagram or Facebook
@FascinAsianEdmonton

s Dragon Food Tours & heritage walks.

Park (on stage)

Dragon in the Park, Chinese Garden Tours, and Tea: 11am - 4pm

LION DANCE CHAMPIONSHIPS
August 23-24 | Kinistinéw Park

(10249 96 St)

= = Live performances, parade &
é% martial arts demos.
== = Fitset Ninja Dragon Obstacle
Course.

TASTE OF CHINATOWN
<"  August 23-24| Streets Surrounding
&  Kinistindw Park
’ * Local eats.
« Family entertainment & activities.
» Free cotton candy for kids under 12.

DRAGON BALL GALA

\
;' August 24 (Evening) | Chateau
Lacombe Hotel
» Reception, dinner, and closing
ceremony

» Tickets on sale at www.ctcyeg.ca



Events Timeline
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August 15-17 | Louise McKinney Riverfront Park

Program Schedule
Friday August 15, 2025

August 23-24 | Kinistindw Park

(10249 96 st)
martiol arts demos.

* Fitset Ninja Dragon Obstacle

Course.

« Family entertainment & activities.

= Live performances, parade &
= Local eats.

August 23-24 | Streets Surrounding
KinistinGw Park

TASTE OF CHINATOWN

LION DANCE
e
&
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5:00 pm: Beer Gardens social hour begins (18+)
6:00 pm: Opening Ceremony [ Dotting of the Eyes ceremony
4:30 pm: Additional on river practice time.
9:00 pm: Beer Gardens closes (18+)

Saturday Auguﬁ 16, 2025

CTC Activities

Aug 16 & 17 | 11:00am-4:00pm
Bouncy

+ Free cotton candy for kids under 12.
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FascinAsian Edmonton
* Follow on Instagram or Facebook
@FascinAsianEdmonton

Outdoor Movie
mfﬁ%hkmm {on stage)
* REEL Chinatown presented by

Hﬁ

8:30 am: Races (

 (500m) )
mummwm('uo} SR

1:00 pm: Roces (500m )

9:00 am: Semi-Finals

11:00 am: L

11:00 am: Lunch break /

on Dance

6:00 pm: Beer Gardens close (18+)

Sunday August 1? 20)25

10:00 am: MMmm[uy)
/ Dragon Dai

1:00 pm: Novice Race
1:20 pm: Finals ($00m)
4:00 pm: Award

Ceremony
6:00 pm: Beer Gordens close (18+)

|,_m_ = Canadi

Learn more at ﬂ
www.ctcyeg.ca
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Edmonton Dragon Festival
Dragons In the Park/Dragon Boat Races

CHIMATOWMN

TRAMSFORMATION
COLLARORATIVE
RESATINEY

Q

A Celebration of Culture,
Community & Tradition

Dragons in the Park
Augst 18-

' Botrverger Hunt {win prizes ) & gorden tours

Chinatown Dragon Week
Augut 18-32 | Various Chinatown Locations

5t o
1 Tp

A <y + Culluret

wokahops.
= Drmgon Food Toure & haritoge walks

CANADIAN NATIONAL LION DANCE
CHAMPIONSHIP

August 3324 {130m -spm | | Kinistingw Park {10249 96 51)

* Fitsat Nrjo Degon Obstools Coorse.

TASTE OF CHINATOWN

Aug 16 & 17, 2025
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@ Beor Garden
10:00 - 15:00
0 Food Trucks
10:00 - 15:00

8100 - 18:00

'm-amm

"4 Clift Jump Bouncy Castle
LN et Qe

ﬁ Infiatable Dragons
11:00-4:00

Tea & Art , Garden Tours

Hunt Prizes 8:00-17:00
43:00-15:00

. CTC Tont Seavenger

&
L

i, Vendors
10:00 - 15:00

S Shelter

11:00-4:00

v Kite Flying

Entertainment
11:00-12:30

I



1. How many teeth does the red dragon have?

2. What shape is the dragon kite’s head?

3. What is the green dragon doing?

4. How many claws does the ceiling dragon have in
the Chinese Pavilion?

5. What colour is the cloud dragon’s eyes?

6. How many dragons are on the dragon wall?

7. How many different colours is the rainbow
dragon?

8. What year was the dragon pillar built?

9. What colour is the yellow dragon’s hat?

10. How many animals surround the zodiac bridge?
11. How many stone lions are there?

12. What are on the sides of the dragon boats?

Chinatown
o Transformation
Collaborative
B A SR

10601 - 97 Street NW,
Edmonton, AB T5H2L5
Ph: 587-858-2627
Email: info@ctcyeg.com
www.cleyeg.ca
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	Student Team Report - Detailed Dragon Food Tour Report  
	By: Anna Wong (Student Team Lead),  Susan Cao (Lead Tour Guide) 
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	Indulge in the Sweet Side of Chinatown 
	Savoury Side of Chinatown Tour  
	Combination Tour A and B, Combo Lunch Tour 
	Vegetarian Tour  
	Spicy Tour  
	Vietnamese Tour  
	Meat Lovers’ Tour 
	Strong Roots Tea Workshop 
	Dim Sum Workshop 
	Bibimbap Workshop 
	Savoury Chinatown Dinner Experience - Peking Duck Experience 
	Savoury Chinatown Dinner Experience - Chinese Hotpot 101: A Communal Culinary Experience 
	Impacts of CTC on Student Team (Testimonials) 
	Impact of the Tours on the Neighborhood 
	Impact of the Tours on the Neighborhood 

	Conclusion 
	25 THINGS TO DO IN EDMONTON UNDER $25 IN AUGUST
	ECFReview
	KayleReview
	KristinReview
	ValenciaReview

	Final Report​Dragon Boat Workshops for Community Members (June to August 2025) 
	Dragon Boat Workshops for Community Members 
	Project Overview 
	Outputs & Participation 
	 
	Outcomes & Impact 
	For Participants 
	For the Community & Organization 

	 
	 
	 
	 
	 
	 
	 
	Lessons Learned 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	Financial Summary 
	Conclusion 

	CTC at C2UExpo 2025: Celebrating Chinatown Through Partnership and Place 
	Tabling & Community Engagement at MacEwan University 
	Engagement Highlights and Reflections 
	Engagement Highlights and Reflections 
	Conclusion 
	 
	 
	Edmonton Dragon Festival 2025 
	Executive Summary  
	The second annual Edmonton Dragon Festival (Aug 15–24, 2025) expanded in scale and ambition, linking the river valley and all parts of Chinatown through sport, culture, and community programming.  
	Week 1 revived competitive Dragon Boat Races in Edmonton at Louise McKinney Park ;  
	Week 2 transformed Kinistinaw Park into a national stage for the Canadian Finals Lion Dance Sports Championship and Taste of Chinatown.  
	The result: stronger cultural visibility, renewed confidence in Chinatown’s public spaces, and measurable benefits for local businesses and youth leadership. 
	 
	Festival Snapshot 

	●​Dates & Sites: Aug 15–24, 2025 • Louise McKinney Riverfront Park, Chinese Garden, Kinistinaw Park (Chinatown), Chinatown Multicultural Centre, CTC Storytelling Centre​ 
	●​Signature Programs: Dragon Boat Races; Canadian Finals Lion Dance Sports Championship; Taste of Chinatown; Outdoor Movie Night (Na Zha 1)​ 
	●​Between-week Activities: Public Lion Dance Workshop (Hung Mon Athletic Club), Cultural Food Tours & workshops, Lion Dance Master Workshops, Lion Dance judging certification​ 
	●​Notable Moments: Return of the Dragon Boat Races to Saskatchewan River after 10 years, record 36 lions in “Storming the Park” procession; lantern-lined boulevards; large dragon inflatables featuring Western Canada’s largest rainbow dragon inflatable; First ever Taste of Chinatown​ 
	●​Operations: Shuttles, Athletes’ Village, market/vendors, family zones, cultural interpretation 
	 
	Attendance & Participation 

	●​Total participants and attendance: 8,000+ across both weekends 
	●​Engagement snippets: 250 kites; 730 stickers; 668 cotton candy; 335 foil balloon prizes; 115 trinket prizes 
	Program Highlights 

	●​Week 1 – Dragon Boat & Dragons in the Park (Aug 15–17)​ 
	○​Opening Ceremony with Lion Dance, Indigenous blessing (Elder Lorrett Goulet) and Buddhist religious ceremony of “dotting of the eyes” of dragon boats (Fo Guang Shan Temple : Abbess Chueh Chuan and her disciples) 
	○​Full-day race schedule (8 a.m.–5 p.m.) and family activations (kites, scavenger hunt, inflatables) 
	○​Two CTC community dragon boat teams (Rice and Shine, WunTon Boaters) representing Edmonton’s Chinatown in the races​ 
	●​Week 2 – Chinatown Activation (Aug 23–24)​ 
	○​Canadian Finals Lion Dance Sports Championship (international judging; winner to 2026 Pan-American Championship) 
	○​Taste of Chinatown; Fitset Ninja Dragon obstacle course; cultural booths & activities 
	○​Outdoor Popcorn & Movie Night with FascinAsian REEL Chinatown (Na Zha 1)​ 
	●​Between-week Capacity Building: 
	○​Public Lion Dance Workshop, Cultural Food Tours led by CTC youth, masterclasses, and judging certification. 
	What the Festival Delivered  

	●​Cultural Visibility: Lion dance, tea ceremony, martial arts, film, and food experiences showcased Chinese heritage and invited hands-on learning.​ 
	●​Intergenerational Exchange: Elders taught kite-flying and stories; youth served as tour guides, interpreters, and coordinators.​ 
	●​Place-making & Atmosphere: Lanterns, inflatables, staging, and crowds turned underused areas into welcoming, family-friendly spaces.​ 
	●​Economic Activation: Taste of Chinatown and tours directed visitors to family-run businesses and landmarks.​ 
	●​Operations: Shuttles and site management ran smoothly despite peak demand. 
	Alignment with the Chinatown Vibrancy Grant Goals 

	●​Safety & Public Space Activation: Structured, family-friendly programming increased positive foot traffic and improved perceptions of safety in and around Kinistinaw Park and 97 Street.​ 
	●​Economic Revitalization: Vendor markets, Taste of Chinatown, and youth-led Food Tours boosted patronage and visibility for local businesses.​ 
	●​Cultural Heritage & Storytelling: Ceremonies, competitions, and tours deepened public understanding of Chinatown’s history and living culture.​ 
	●​Community Collaboration: Partnerships with Hung Mon Athletic Club, FascinAsian REEL Chinatown, Chinese Garden Society, Fitset Ninja, Edmonton Multicultural Centre, and others strengthened networks.​ 
	●​Youth Leadership & Capacity: CTC’s student team gained hands-on experience in logistics, hospitality, marketing, and cultural interpretation—building the next generation of community leaders.​ 
	●​Land & Water Respect: Indigenous blessing (Treaty 6 Territory) and river-honouring rituals linked Dragon Boat traditions to shared stewardship of the North Saskatchewan River. 
	Areas for Improvement (2025 Learnings) 

	●​Social Media Presence: Pre-event hype and online engagement could be stronger; many attendees arrived via word of mouth/print.​ 
	●​Program Variety: Some repetition between weekends reduced incentive to attend both.​ 
	●​Vendor Capacity: Space constraints at Taste of Chinatown led to uneven distribution and less variety.​ 
	●​Resource Gaps: Family demand exceeded supplies (kites, inflatables) and shuttle capacity at peaks. 
	Recommendations For 2026 

	●​Marketing & Communications: Year-round digital strategy; earlier campaigns on Instagram/TikTok; clearer schedules, maps, and wayfinding.​ 
	●​Differentiate Weekends: Themed programming (e.g., sport • food • heritage) to drive repeat visits.​ 
	●​Expand Vendor Footprint: Larger/optimized layouts to support small businesses and manage flow.​ 
	●​Boost Family Resources & Mobility: More kites/craft kits/inflatables; expanded shuttle/parking.​ 
	●​Accessibility & Inclusion: Shade, seating, multilingual signage; ensure sites are accessible for seniors and people with disabilities.​ 
	●​Partnerships & Youth Development: Deepen collaborations (including Indigenous partners) and grow youth training pipelines.​ 
	●​Start Early: Advance planning and funding to secure talent, vendors, volunteers, and promotional lead time. 
	 
	Conclusion 

	The 2025 Edmonton Dragon Festival met the Chinatown Vibrancy grant’s aims by activating public spaces, strengthening safety and confidence, elevating cultural heritage, supporting local businesses, and building youth leadership—cementing the festival as a cornerstone of Edmonton’s summer calendar and a driver of Chinatown’s renewal. 
	 
	Introduction 
	The Second Annual Edmonton Dragon Festival 2025 – Bigger, Bolder, and More Exciting! 

	​Edmonton Dragon Boat Races / Dragons in the Park 
	Weekend One: Dragon Boat Races at Louise McKinney Park (August 15–18) 
	 
	 
	 
	 
	Weekend Two: Chinatown & Kinistinaw Park (August 23–24) 

	Other Events 
	 
	 
	Attendance & Atmosphere 
	Key Successes 
	 
	 
	 
	 
	 
	 
	 
	 
	Impacts and Conclusions 
	Promotion of Chinese and Indigenous Cultures: 
	Foot Traffic and Vibrancy in Chinatown: 
	Community Collaboration and Leadership: 
	Economic Revitalization and Place-Making: 

	Areas for Improvement 
	Recommendations 
	Looking Ahead 

	Conclusion 
	 
	How the 2025 Edmonton Dragon Festival Supported the Chinatown Strategy & CTC Pillars 
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