What
We Heard

Vision2050

SHARE YOUR VOICE €dmonton
April 2018 SHAPE OUR CITY




Project Website

www.edmonton.ca/ Vision2050



Table of Contents

Executive Summary i

Introduction 2
Council's Draft Strategic Plan 4
Engagement Approach 6
By The Numbers 12
What We Heard - Themes 14
What We Heard - Strategic Plan Components 18
Next Steps 27
Appendices

A - Who We Talked To: Schedule of Sessions
B - Who We Talked To: Participants

C - Storyboards and Graffiti Wall Photos

D - Facilitated Sessions Evaluation

E - Survey Report

F - Letters: Youth Under 13

This report summarizes what we heard throughout the engagement
process for the Vision 2050 project.

The feedback reflects the energy of Edmontonians, the honesty of
participants and their excitement for the future of this city. Quotes from the
many sessions have beenincluded to express the voices of the participants
in the facilitated discussions.

The project teamis grateful for the time, generosity and wisdom shared by
all participants.

Project Website

www.edmonton.ca/ Vision2050



Executive Summary

The development of Council's Strategic Plan is among the most important initiative the City

completes as a municipality. The strategic plan provides the direction that guides everything the City

of Edmonton does. Looking ahead to the next million people who will call Edmonton home, the City

has been facilitating the development of Council's Strategic Plan for 2019 - 2028.

WHAT WE DID

Since Council's strategic plan drives everything that
the City of Edmonton does, various methods and
opportunities were provided to invite diverse input
and participation into the plan. The public engagement
approach was comprehensive and unique given the
strategic focus, andrelied on alarge number of diverse
networks. Edmontonians wereinvited to participatein
facilitated discussions, public meetings and surveys.

Theinformation heard through the facilitated
discussions was further validated and prioritized
through asurvey. The survey was offered through an
online openlink, through the City's Insight Community
and via arandom, quota-based telephone survey.
Facilitated conversation participants were asked
toreview and comment on the draft of the vision,
principles and strategic goals. Survey respondents
were askedto prioritize goals, and rate concepts, focus
areas and opportunities for the goals.

Over a10-week period, the project team connected
with 260 organizations via email, phone or in person,
and met in person with 160 organizations through 76
sessions, whichincluded:

= 35 small group conversations

= 14 sessions with high school students and youth
under 13

= 4 pop-up sessions for hard-to-reach
Edmontonians

= 7 pop-up sessions for city staff
= 11public meetings
= 8 teleconferences

= 2 Discussion Guides received

WHAT WE HEARD
OVERALL THEMES

Throughout the discussions, despite the diversity

of the participants and organizations engaged,

five common themes emerged. The concepts and
statements verified through the survey are captured
inthe overallthemes. These themes were:

B Community of Communities
The word "community” came up in nearly
every conversation, referring either to a
neighbourhood, or people with similar interests
and backgrounds. Community isimportant to
Edmontonians to feel included and safe, and
toremove feelings of isolation. People see
Edmonton as a community of communities - a
city with all the amenities and opportunities of a
big city, but with the feeling of belonging, like that
of a small town.

Character of Edmonton

Participants expressed that the plan should
reflect the uniqueness of Edmonton, be tailored
to our character, andreflect what makes us
unique and vibrant as a city.

I Equity
Edmontonians want a people-first mindset,
recognizing that everyone has a different starting
point and need different supports, resources,
and environments to succeed. Lifelong learning
was identified as animportant contributor to an
equitable society, and as a tool to help create one.

[T Attractive Economy
The economy should be leveraged as atool, as it
is an enabler for the quality of life Edmontonians
desire and aspire to. A strong economy will attract



andretaininvestment and jobs, and build on the
unique identifiers of Edmonton, such asits post-
secondary sector and provincial capital status.

[l Collaboration
As a community, Edmontonians take pridein the
creative spirit that resides here, and values how the
community comes together to help, connect and
uplift one another. The notion of collaboration was
mentionedin a variety of ways, frominstitutions
and organizations working together, to Edmonton
and surrounding communities joining forces.
Participants want to beinvolvedin the success of
the plan, and they want to know what their roleisin
achieving this success.

WHAT WE HEARD
DRAFT VISION FOR 2050

The concepts and statements within the draft vision
were liked, but not considered sufficiently bold or
exciting. Participants said the vision seemed to be
addressing theissues of today, rather than those of
the future. In addition, people felt that the vision was
not unique to Edmonton and could apply to any city.
Overall, participants were curious about their role in
helping Edmonton achieveits vision and wanted to
understand how to contribute.

WHAT WE HEARD
DRAFT PRINCIPLES

People liked the titles of the five draft principles,
gravitating most to the principle title “connected".
Allthe principles resonated as important values,

but participants could not see how they would all be
applied as alens for decision making. Participants also
pointed out that the principles appeared to be a mix
of the collective values for Edmonton as a city, and
values for Council and City Administration.

WHAT WE HEARD
DRAFT GOALS

Facilitated discussions around the goals were positive,
particularly for Healthy City. The Open and Effective
Government goal was theleast discussed goal.
Overall, the goals were not seen as transformational,
and many commented that the draft goals did not align
to the draft vision. Participants didn't understand what
the goals were intended to accomplish, and wanted
clarity on their purpose.




Introduction

Council's strategic plan guides everything
the City of Edmonton does. In 2008,
Edmontonians helped City Council build a
common vision for the future—its ten-year
strategic plan—The Way Ahead 2009 — 2018.
This plan has been the road map for the City
of Edmonton’s work in serving the citizens
of Edmonton. The Way Ahead paved the way
for the City to help transform the downtown
core, expand the LRT, reduce its carbon
footprint, and build new recreation centres,
fire halls and libraries.

Council's strategic planis up for renewal.
Since developing The Way Ahead over

ten years ago, many things have changed

in Edmonton. Edmonton is now home to
close to a million citizens, and is one of the
youngest, fastest growing cities in the
country. According to the 2016 Statistics
Canada census, in the last ten years
approximately 200,000 people have moved
to Edmonton proper. This is equivalent

to the combined populations of the cities

of Red Deer and Lethbridge, moving to
Edmonton. By 2044, the Edmonton Metro
region is expected to have roughly the same
population (i.e. 2.2 million) as the current
metro area populations of Vancouver,
Portland, Denver, Stockholm or Liverpool.

In addition to population growth, other
factors are influencing the character and
direction of the city. Immigration, economic
shifts and changes in technology are
expected to continue to shape andinfluence
Edmonton and the decisions of Council over
the next ten years; these factors need to be
considered in the development of the revised
strategic plan.

Building on the lessons learned from The Way
Ahead, the renewal of Council’s strategic
plan started with a public engagement
process to review and discuss the draft of
the vision, principles and strategic goals.
Therevised strategic plan should reflect the
voices of its citizens. Council understands
the importance of harnessing the passion
and ideas of Edmontonians to develop an
impactful and relevant strategic plan, and
wanted to hear from the people who live and
work here.

The City of Edmonton acknowledges the
traditional land, within which its boundaries
are located, is Treaty 6 Territory. We thank
the diverse Indigenous peoples whose
ancestors’ footsteps have marked this
territory for centuries, such as Cree, Dene,
Saulteaux, Nakota Sioux and Blackfoot
peoples. We also acknowledge this as the
Metis' homeland and the home of the largest
concentration of Inuit south of the 60th
parallel. The development of the strategic
planis intended to honour the knowledge and
wisdom of the Indigenous peoples who call
Edmonton home.

Council wanted to reflect the diversity of
who Edmontonians are, where they come
from, their families, jobs, and life plans. A
robust engagement plan was designed to
harvest voices from the various businesses,
organizations, groups and people that reflect
the diversity of the city's demographics

and geographic footprint. The energy these
businesses, organizations, groups and
people generate drives Edmonton forward,
and creates a sense of excitement about
what Edmonton will become.

This document summarizes what we heard
between January 16 to April 7, 2018.



TSy S N O e A
Friendly, easy going. It's the right
place and the right time for me to
build my career and family.”



Council’'s Draft Strategic Plan

The strategic plan provides the direction that collectively shapes the city.

The draft of the vision, principles and goals were shared with participants during the Vision 2050

public engagement for refinement.

DRAFT VISION 2050

The visionis an aspirational description of where Edmonton wants to bein the future.

We are an uplifting city that embodies the spirit and
intent of Treaty No. 6. where prosperity is shared

and enjoyed by all, whether your ancestors date
back 8000 years or you just arrived last week. We
deeply believe that when every Edmontonian thrives,
Edmonton thrives. This is a city for all, connected and
cooperative — a we city, not a me city.

We are the most family-friendly big city in Canada; a
safe and inclusive city that's free from racism. No one
lives on the street, and no oneis trapped in poverty.
Our children have access to education that drives a
workforce that is the most creative in the country.
Our food, festivals, and culture reflect the diversity
and creativity of our community and invite anyone to
participate. We embrace outdoor activity year round
— particularly in our river valley — which contributes
to a healthier population that is more productive and
experiences fewer chronic diseases.

The Edmonton Metro Regionis a global powerhouse
inthe areas of technology, life sciences, design,
manufacturing, food, and logistics. This is because
our business-friendly environment has nurtured
new companies and helped established industries
to adapt and grow despite ferocious competition
and disruption. Our entrepreneurs compete with
confidence, exporting their ingenuity far and wide to
solve some of the world's most pressing challenges.

The wealth and prosperity that our resilient economy
generates helps Edmonton to achieve its vision.

Housing is affordable here and — whatever their life
stage — Edmontonians have choices throughout the
city on where they live. That means when people
move around their neighbourhoods, they meet and
are enriched by a diversity of others. Edmonton

is interconnected and efficient thanks to higher
density near key locations and roadways, and to

a transportation system that adapts to changing
technology, and gives options — from transit to biking
to walking — to commuters to safely move past big-
city traffic congestion. All of this adds up to greater
vibrancy and connectedness across the city.

Edmonton lives up to its reputation as aleader

in open and transparent governance. It tackles
bigger problems, more effectively delivers services
and projects, and continually seeks new areas for
improvement.

Recognizing that the land and nature sustains us and
must also sustain future generations, our air and

our water are clean, we are resilient to a changing
climate, and biodiversity thrives; we leave things
better than we found them.



DRAFT PRINCIPLES

In a strategic plan, the principles are the lenses to
guide decision-making for the term of the plan.

INNOVATIVE

We encourage and support new ideas and
solution, wherever they come from, when
something does not work, we have the courage
to change.

RESILIENT

We build capacity to deal with unanticipated
change. Each decision about what we build
and how we build it has animpact on the
environment, on the beauty of our city, on our
economy and our culture, and on the health of
Edmontonians.

INCLUSIVE

Everything we most love and admire about
Edmonton we build together, as a community.
We create with and serve all citizens, and each
other, with respect, openness and curiosity. We
welcome, we help, we connect, we uplift.

CONNECTED

We serve people first and foremost, and care
about the quality of our work and the impact

it has on all the people we touch — citizens,
employees, business partners and communities.

STEWARSHIP

We are grateful and recognize where we come
from. We honour those who come after us by
building alegacy and the future we wish to leave
them.

DRAFT STRATEGIC
GOALS

Council's strategic goals facilitate progress
towards the city's vision. While the vision has a
30-year perspective, the goalsidentify areas of
transformation for the next 10 years.

HEALTHY CITY

Edmontonis a city that thrives, where every
member of our community has equitable
opportunity to be healthy and fulfilled.

URBAN SHIFT

Edmontonis a city with infrastructure design,
smartland use, transportation options and public
spaces that enable the population to live safe
and healthy lives.

REGIONAL ECONOMIC RESILIENCE

The Edmonton Metro Area has arobust,
diversified economic system founded on
ingenuity, regional collaboration and shared
economic prosperity.

ENERGY AND CLIMATE

Edmontonis alow-carbon city with smart
energy options andinnovative energy delivery
systems. Our infrastructureis resilient to shocks
and disturbances from climate change.

OPEN AND EFFECTIVE GOVERNMENT

The City of Edmonton governmentis open,
transparent and accountable to Edmontonians.



Engagement Approach

Engagement for this project reflects the Engagement Spectrum created in the Council Initiative on

Public Engagement - the Public Engagement Policy. The City of Edmontonis committed to involving the

people affected by the decisions it makes. The City seeks diverse opinions and experiences, so that a

wide spectrum of information is available for decision makers.

PUBLIC ENGAGEMENT SPECTRUM

The publicis The publicis

The public

The publicis

consulted by

the City to share
feedback and
perspectives that
are considered

involved by

the City to
adapt and adjust
approaches

to policies,

collaborates with

the City to develop
and build solutions
regarding policies,

programs, projects,

empowered to make
decisions directly or
on behalf of the

City about policies,
programs, projects,

for policies,
programs,
projects, or
services.

programs,
projects, or
services.

The City of Edmonton Public Engagement Spectrum
explains the four roles the public can have when they
participatein City engagement activities.

The public engagement process for the renewal

of Council's strategic plan was titled Vision 2050.
Starting at the ADVISE phasein 2017, the public
involvement planning phase involved having
conversations to gather input for the development of
the public engagement plan. The public involvement
planning conversations highlighted a need to build
relationships. It also helped identify 12 key clusters
who should be intentionally engaged.

InMarch and April 2017, the project team leveraged
existing relationships and invited community and
business leaders, outside of City Administration,

or services.
This caninclude
community initi
engagement.

or services.

ated

FIGURE 1: PUBLIC ENGAGEMENT SPECTRUM

toidentify what was on their horizon, and to

share their best practices for engagement. The
conversations gathered insights about Edmonton,
and advice on how to conduct a meaningful
consultation and engagement process. This
innovative approach was unique and ensured that
the engagement efforts cast a wide and relevant
net, leading to a focus on having quality strategic
conversations with diverse groups. The feedback
gatheredin April and May 2017, from the community
and business leaders, helped shape the approach
for the broader public engagement, which took
place between January 16 to April 7,2018.

Once the publicengagement kicked off in January
2018, engagement moved to the REFINE phase.
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FIGURE 2: PARTICIPANT ORGANIZATION CLUSTERS

Various groups and volunteers from across the city
shared their views on the draft of the vision for 2050, the
principles and strategic goals. A diverse cross section

of Edmontonians representing different demographics,
culturalbackgrounds, geographiclocations, and interests
participatedin facilitated discussions across the city. From
the publicinvolvement planning process it was identified
that 12 clusters should be engaged, specifically engagement
should include children and youth, since as they grow they
willbe the ones living, working and playing in Edmontonin
2050. Specific facilitated group sessions were held with
grades 5, 6 and 7, as to gather their feedback about the
draft vision. A fulllisting of the organizations who attended
the facilitated sessionsis includedin Appendix B.

To work towards a diverse and inclusive engagement
approach, the team also held local pop-up events with
agencies and in neighbourhoods, sessions with City of
Edmonton staff and, teleconferences. A survey was also
and publicized through a multi-channel outreach campaign
whichincluded, and distributinged postcards to makeing
people aware of the survey at public meetings, as well as
the Edmonton Tower Service Centre, radio ads and road
signs toname afew.

PROJECT TIMELINE

[ Spring 2017
Public Involvement Planning Phase

January to April 2018
Facilitated Discussions

[ MarchtoApril 2018
Online Survey and Telephone Survey

B Marchto April 2018
Drop-in Public Meetings

FIGURE 3:PROJECT TIMELINE
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FACILITATED DISCUSSION
STRUCTURE

To understand the opinions and ideas of
Edmontonians regarding Council's draft strategic
plan, 36 facilitated discussions were hosted with
different groups and individuals across Edmonton.

At meetings, participants were asked the following
questions to spark discussions. Their responses were
recorded and analyzed for the results captured later
in this report.

1. What words or phrases did you like in the draft
2050 Vision? Please explain why.

2. What words or things were potentially missing
from the draft 2050 Vision? Please explain why.

3. Which goals and principles stood out? Please
explain why?

4. What are the opportunities and challenges to
achieving our goals?

With the support of the Edmonton Public and Catholic
school boards, discussions took place with school
children from Grades 5 to 12, as well as a specific
workshop with Indigenous youth. The facilitated
discussion structure for high schools students

was consistent with the questions asked of other
participants. A modified facilitation approach was
developed for youth under 13, focusing specifically
on the vision. Students were led through a discussion
asking them toimagine how old they would be in
2050. Then, they were asked to write letters to the
Mayor and Council about what they would like to

see at that age. Copies of the children’'s letters are
available in Appendix F.

Participants in the facilitated discussion sessions
were invited to evaluate the engagement process.
Their feedback is capturedin Appendix D. Overall,
evaluationsindicated that the sessions were a
valuable and positive experience.




DROP-IN PUBLIC MEETINGS

Edmontonians were invited to attend any of the Child minding was available at all sessions to

11 family-friendly, drop-in public meetings hosted allow parents time to focus on the information

across the City. Note takers and facilitators and discussions while their children were safely
interacted with attendees, and documented supervised and engaged in their own engagement
comments, ideas and opinions. Storyboards were activities. The recreation centrelocations attracted
dispersed around the room, and are attached as many young people, who shared their views with
Appendix C. Project staff answered questions, and staff and Councillors; this was important as the draft
also documented comments andideas. A graffiti vision for 2050 covers the timeframe of their teenage
wall at each session allowed participants to provide years, as well as their young adult life.

additional comments.
Data was collected and analyzed using the same

framework established during the strategic
facilitated conversations.

DROP-IN PUBLIC MEETINGS WARD MAP

WARD 1 WARD 4
Saturday March 24, 2018 Wednesday March 28,2018
The Orange Hub Kingsway Legion Branch 175

WARD 2 WARD 7
Wednesday April 4,2018 Tuesday March 27,2018
TELUS World of Science ACT Recreation Centre

WARD 3 WARD 8
Saturday April 7, 2018 Wednesday April 4,2018
Castledowns Library La Cité Francophone

WARD 6
Monday March 26, 2018
Prince of Wales Armouries

WARD 5
Wednesday March 28,2018
Jamie Platz YMCA

WARD 9
Friday March 23,2018
Terwillegar Recreation Centre

WARD 10
Thursday March 22,2018
Whitemud Public Library

FIGURE 3: WARD MAP WITH SESSION DATES AND LOCATIONS



SURVEY

To maximize participation and facilitate inclusiveness
inthe conversation, a survey was developed to
quantitatively gain perspective on the qualitative
themes arising in the strategic conversations. Input
from the facilitated discussions helped identify the
top concepts and themes which were then used

to develop the survey. Survey questions were
specifically designed to check the feedback already
gathered on the draft vision for 2050, principles and
goals from the facilitated sessions. This approach
accomplished two things:

= |t prioritized the information heard; and

= |t verified what the project team had heard during
the facilitated sessions was reflecting the views of
Edmontoniansin general.

The survey asked Edmontonians to:

= |dentify the most relevant visionrelated concepts;

= Prioritize the mostimportant strategic goals that
relate to the draft vision for 2050:

= Rate theimportance of focus areas and
opportunities pertaining to the mostimportant
strategic goal;and

= Provide their level of agreement that the
strategic goals, statements and opportunities will
help the city achieveits vision by 2050.

More than 4,800 Edmontonians participatedin
the survey.

The survey was available from March 17 to April 7,
2018, and used three data collection modes: online
through the website (Open Link), emailed through
the Edmonton Insight Community online citizen
panel,and by an automated random, quota-based
telephone dialing process. The two online surveys
were completed by 4,047 peoplein total; 2,240 were
completed through the Open Survey Link, and 1,807
were completed by the Edmonton Insight Community.
There were 800 telephone surveys completed. The
telephone survey is arandomized, representative
sample of allEdmontonians with a margin of error
+3.46%, 19 times out of 20. This report highlights the
results from the telephone survey.

The sample size for the '‘Opportunities’ questionis
lower than the overall sample as the question was
only asked if respondents prioritized the goal as their
top goal. For more details, please see detailed survey
resultsin Appendix E.

DISCUSSION GUIDE

A Community Discussion Guide was available on
Edmonton.ca/Vision2050, allowing members of
the general public to host their own gathering and
submit comments from their discussions. People
who weren't able to attend a public session could
gather a group of friends, colleagues or neighbours
and use the online guide to facilitate a discussion.
From sending out invitations, to discussion prompts
and submitting feedback, the guide walked
Edmontonians through the steps to ensure they
had a productive conversation about the future

of our city. Two completed guides were submitted
to the project team, and were analyzed using the
same framework established during the strategic
facilitated conversations.

POP-UP SESSIONS

Intimate pop-up sessions were held around the
city to engage hard-to-reach or marginalized
Edmontonians. Small facilitated sessions or booths
similar to the public meetings were set up, and
project team members gathered feedback from
participants. Data was collected and analyzed
using the same framework established during the
strategic facilitated conversations.

STAFF ENGAGEMENT

City staff wereinvited to pop-up sessions heldin
multiple locations across the city. Project team
members attended staff meetings, or set-up booths
similar to the public meetings, and encouraged City
staff to provide feedback by leaving a comment, or
by speaking to a team member. Data was collected
and analyzed using the same framework established
during the strategic facilitated conversations. Staff
were also invited to participate in the online survey.

"We need more Edmonton
identifiers. This could be any
City's vision."
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social media engagement *

9,094 1 111,720

unique website pageviews
from March 3 - April 3,2018

*Engagement = the sum of clicks, reshares, likes, and

comments on Facebook, Twitter and Instagram.

BY THE NUMBERS
23%% | OUTREACH

2,155,438

digital online impressions

including paid and organic promotions

1,716,829

display advertising impressions 7 -
including transit station and office elevator & lobby screens

print publications




What We Heard - Themes

Edmontonians are passionate about their city and welcomed the opportunity to be engaged.
Participants in Vision 2050 discussions and surveys were generous with their time, and provided
thoughtful, insightful ideas and comments. People want their voices heard so they can make a
difference, make Edmonton better, and make life in Edmonton of a high quality. Participants also want
to understand how the plan will affect them, what their role is in achieving the plan, and how the plan

will be measured.

THEMES

From the diverse facilitated discussions, five common themes, which capture everything that the project team heard
at a high level, emerged. These themes can be further broken downinto the specific feedback that was recorded on
the vision, principles and goals. The online and telephone surveys validated and supported these themes, as the key
concepts, focus areas and opportunities prioritized through the survey are components of the overall themes.

.| Community of Communities

The word "community’ came up innearly every
discussion, referring either to a neighbourhood,

or people with similar interests and backgrounds.
Community isimportant to feelincluded, to
remove feelings of isolation, and to feel safe.
Feeling connected to a community, and connecting
communities to each other isimportant. People
described Edmonton and its communities as
welcoming, lively with festivals, arts and sports
programs, making it a great place to raise a family.

There are many aspects that make a city thrive,
including opportunities for jobs, education, safety,
ahealthy environment, recreational and cultural
opportunities and space to grow. Edmontonis
the name we give the community where people
live, and people must be at the core of all that the
city does. Participants advised that the City must
look at all the people who call Edmonton home,
and ensure that alevel of diversity is reflectedin
the final version of the vision, principles and goals.
Some commentsincluded considering the impact
ondifferent kinds of families when using terms

like family-friendly, relegating culture to food and
festivals only, or prioritizing industries which may
not even existinafew years.

People said Edmontonis a big city that feelslike a
small town, a big small town, or a small big city, and
they want to keep that feeling. Those who grew

up in Edmonton consider it a big town with great
sports teams, and a safe place tolive. Participants
commentedbased on their own experiences, and
sald that people will typically come to a city for a
job, but stay if the city also offers an opportunity to
comfortably raise a family, be part of a community
and have a sense of connection. People see our
city as a community of communities, because it

is diverse,inventive and receptive. Edmontonis a
space of sharing, where people feel connected with
each other. This attribute needs to be amplified, and
neighbourhoods must be well-connected through
trails, infrastructure and transit, with communal
gathering spaces. These connections combat urban
isolation, leading to a feeling of a unified community
that cares for each other, and finds solutions
together, for the city and for others



B Character of Edmonton

People liked the positive image that the draft
strategic plan created, and found it hard to disagree
withits statements. However, it was felt that

this plan could apply to any city, and lacked the
excitement and passion of Edmonton. Instead, the
plan needs toreflect the uniqueness of Edmonton,
and be tailored to Edmonton's character, and what
makes it a vibrant community.

Many groups discussed how Edmontonis defined
by its northern geography relative to other major
cities, which leads to innovation and creativity

- Edmonton's northern spirit. This cultureis
welcoming, lively, and generates trailblazers,
go-getters, change leaders, and inventors, which
help the city prepare for the changes it will face
through 2050. Edmontonis a hub for business
from the north, including transportation, shopping,
restaurants and health services. People from the
north will choose Edmonton over other cities for the
amenities, as well as the Oilers!

People are proud of theriver valley and trail
system, which encourage people to stay active and
connectedto the environment.

J Vision 2050 — Draft Strategic Goals How do you see these goals
P}

"I'feel if [ leave Edmonton now,
[ will be missing something.”

The North Saskatchewan River and surrounding
valley is spectacular; however, people are divided
onits access. Some want greater access to the
river valley and want to seerestaurants and more
accessible trails for walking and biking; others want
theriver valley to have greater environmental
protection, andless development.

Edmonton was recognized for its choicesin
education, with excellent post-secondary
institutions providing a range of education, from
skills-training, to university education, and faith-
based education. Lifelong learning is already a big
part of Edmontonians'lives, and should continue to
be highlighted to build a strong society, as well as
address the effects that technology and artificial
intelligence willhave in the future on jobs. People
disagreed with education just in the context of
planning a workforce; instead, education should be
seen as something that enhances people's quality
of life.



THEMES

B Equity

Equity emerged as akey theme, not to be confused
with the term equality. Equity is giving people what
they need to be successful; equality is treating
everyone the same. Equity in the context of the plan
covered concepts such as trauma-informed care,
reconciliation, racism, homophobia, intergenerational
poverty, religious freedoms, and sexism.

Participants saw theimportance in understanding
different cultures, and moving towards
interculturalism, a melding of cultures which goes
beyond acceptance. The spirit of reconciliation
provides alens to address racism, mental health,
addiction, socialisolation and foster equity.

For Indigenous peoples, we heard equity allows for
their unique history, culture and circumstances to

be considered. To be meaningfully engaged with
Indigenous peoples, the city should follow their
proper protocols with Elders, allow ceremony, and
step back so that Indigenous peoples can lead their
own change. Indigenous youth specifically discussed
theintergenerational bias which sees indigenous
peoples asbeing incapable of proposing and leading
solutions to the challenges they face.

<@
"

An observation was made regarding education and
children, indicating that children should be included
as more than just students. Educationis part of who
children are, but itis not their whole identity. Factors
that should be considered include quality, affordable
care for children and places where children can play.

Affordable housing was often raised as key to
being able to include people of allages and income
levels. Indigenous youth participants said that there
needs to be afocus onracism and homelessness,
particularly focusing on the indigenous population,
and greater opportunities for indigenous youth to
connect with their culture and traditions. When
housing and poverty are addressed, it affects all
aspects of people'slives, and the services the city
provides. People believe effortsin this area should
continue, even when they recognized that market
forces can make this a difficultissue to manage.

Interesting discussions emerged around the
jurisdiction and the power the city has to address
and effectively change some of these large social
issues. Some felt that the City could be aninfluential
leader for change by addressing affordable housing
and poverty issues.



THEMES

Attractive Economy

It was recognized that a strong economy will attract
andretaininvestment and jobs. Participants and
survey respondents recognized the importance of
jobs, especially thosein the younger demographic,
(including school children), who realized that jobs
willkeep themin Edmonton. Instead of using the
word “diversification”, one group extolled the
importance of “shifting” the economy from a focus
onenergy to services provided to a global market.

Businesses, specifically small and medium
businesses, play animportant role in Edmonton.
People believe the city must be business-friendly,
which means reducing red-tape and regulatory
burden, and supporting businessesin attracting
andretaining employees. More local businesses
are wanted in communities, yet this creates
tension for affordability as the prices at alocal
grocery store may be higher than at big box
stores. The City must make doing businessin
Edmonton simpler to avoid missed opportunities.

Businesses and young professionals expressed
that they will stay in Edmontonif it remains
welcoming and family-friendly and continues to
provide options for education, affordable housing,
arts, culture andrecreation.

Edmonton's arts and culture scene are anintegral
part of the community, and should be includedin
the plan. Thereis economic and societal valuein
the arts. Artists are leaders and capacity builders,
whose aspirations can can be fulfilled in Edmonton.,

"Collaboration differentiates
Edmonton from any other

place.”

[ Collaboration

Collaboration was mentioned in different contexts:
post-secondary institutions working together for
a city-wide campus, a Council of Elders working
with the City to address issues, nonprofits
collaborating to take a holistic approach, and
Edmonton and surrounding communities joining
forces in addressing common opportunities,
where appropriate. The City can be a connector of
individuals, businesses and academia by creating
and maintaining strategic relationships.

Edmonton's connections go beyond the city limits.
People believe Edmonton should be connected

to outlying communities, the region, other
municipalities, the north and the global community
in the vision. This regional perspective should go
further than an economic focus. The draft vision
and goals were seen as missing an opportunity to
highlight what Edmonton contributes and brings to
the world.

to share your
. ck and



What We Heard
Components of Strategic Plan

DRAFT VISION

People liked the statements contained in the draft
vision, particularly how they introduced ideas
related to equity. Discussion participants responded
positively to the aspirations of eliminating poverty
andracism, however they suggested focusing more
onthelarger systemicissue, and being prepared to
tackle the next 'ism’, focusing less on elimination.
They emphasised the importance of education

for the love of learning, to increase awareness

and tolerance and address complex social issues;
education was identified as more than a means to
getting a job.

Many recommended narrowing the focus of the
vision so that it would be more easily embraced as a
guiding document to focus Edmonton. Discussions
largely centered around how the vision needs

to be about who Edmontoniis, rather than what
Edmontonis. Edmontonians are proud of who they
are,and as the city grows and evolves, they want
to hold onto what makes Edmonton the great city it
is - its people.

The public engagement highlighted that the vision
wasn't sufficiently bold or inspiring, didn't reflect
the characteristics and excitement of Edmonton,
and was too utopic. Some thought the vision was
attempting to describe the current challenges

of Edmonton, instead of inspiring people and
organizations to evolve. Participants liked the
concepts of shared prosperity, promoting diversity,
inclusivity, ending poverty, affordable housing,
interconnectivity, being free from racism, and
Edmonton as a "we city not ame city." but felt the
vision was toolong.

Sessions with the children and youth reflected
concerns around wanting a clean, environmentally
friendly city, and hoping to see alternative sources
of energy, such as solar power, being a part of
their future. The children and youth groups also
discussed theimportance of having housing for
everybody, eliminating poverty and better transit.

The surveys validated the top five key concepts, as summarized below:

Telephone Survey
Key Concept N=800

Housing for all

Family Friendly

Community feel, big city amenities

Insight Community
Survey Open Link Survey
N=1,807 N=2,240

29% 26%

Technology

Reduce the city spread

TABLE 1:KEY FIVE CONCEPTS FROM SURVEY

24% 23%




< |

DRAFT PRINCIPLES

The principlesin a strategic plan are the lenses
to guide and form the basis of decision-making.
Participants liked the titles of the five draft
principles, and although there was no exception
taken to the principles asimportant values,
participants could not see how they all could be
applied and prioritized as the lens through which
decisions should be made.

Edmontonians asked for the principles to be

more concrete and specific, and for there tobe a
mechanism of accountability attached so Council's
adherence to the principles could be measured

over time. Participants also pointed out that the
principles appeared to be a mix of the collective
values for Edmonton as a city, and the values for the
Counciland Administration.

“"Connected" and "Inclusive" were the principles
most discussed. Participants liked the words
“Connected"”, "Inclusive” and "Innovative", but
didn't connect them back to the associated draft
definitions. In that context, the principles as stand-
alone words received positive feedback.

Many people wanted to be more than "Resilient”,
which they saw as a word describing what
happens when things go wrong. People

instead asked for proactive leadership, and

to be successful, rather than simply being

able to come back from a disaster or crisisi.e.
“Resilient”.

During public engagement concepts such as
physical form, strong communal relationships,
relationship with the land, access to resources,
connecting affordable housing and affordability
of the energy costs over thelifetime of the
house and intersectoral collaboration were
mentioned repeatedly. These ideas wererolled
into the key concept of "community feel, big city
amenities" which was supported by a majority of
the online survey respondents who identified it
as akey concept.

43% of the Insight Community, 42% from Open
Link and 24% of the telephone respondents
identified this concept as one of top key
concepts of the ten provided. In various forms,
therecurring idea shared by participants was
that the stronger our people are, the stronger
Edmonton will be.



DRAFT STRATEGIC GOALS

Publicengagement feedback around the goals was
positive. On the whole, the goals were said to be
what every city should strive for, but they need to
be clearer, bolder and use more “people focused
language'. Consistent comments were that the
goals need to be measurable and applied to achieve
the vision, as well as be transformational and bold.
The Open and Effective Government goal was the
least discussed goal, while Urban Shift was the least
understood.

Participants identified a disconnect between

the vision and the goals, and noted that it was
difficult to see how the goals would facilitate

achieving the vision.

As part of theidea of alignment, people re-iterated
similar comments they made about the vision:

the goals should better highlight people first and
foremost. Many also mentioned that Edmonton'’s
diversity, Indigenous perspectives, business, and the
arts could be better includedin the goals.

Participants had difficulty seeing what the
priority was in the goal statements, and what
the focus needed to be. Participants wanted the
intended aims of the goals to be clearer. Some of
the high-levelideas behind the goals resonated,
but their supporting descriptions were vague,

or didn't capture what people werelooking for.
Participants consistently asked "how will these
be accomplished?", and "how will their success be
measured?” and felt that the goals needed more
accountability to measure their effectiveness.

Amongst the telephone survey respondents, 68%
agreed that the strategic goals, focus areas and
opportunities will help the City achieveits vision
by 2050.

The survey ranked the priority of the goals as follows:

Insight Community
Telephone Survey Survey Open Link Survey
Strategic Goal N=800 N=1,807 N=2,240

Healthy City

Regional Economic Resilience

Energy and Climate 21% 17% 20%

Open and Effective Government 17% 16% 13%

Urban Shift 10% 20%

TABLE 2: PRIORITIZED GOALS



DRAFT STRATEGIC GOALS

[ Healthy City

Edmonton s a city that thrives, where every
member of our community has equitable
opportunity to be healthy and fulfilled.

Although theideaisbroad, and it wasn't clear what
exactly a healthy city means, overall people liked
the goal of a healthy city. Specifically, many people
didn't understand the term "equitable opportunity”
in the definition, yet earnestly discussed equity
and what it meant to them. Some thought
equitable opportunity meant inexpensive access
torecreation centres, and wanted the City to look
beyond that.

Many comments included that a healthy city
shouldinclude the whole person, physical, mental,
spiritual, including social connectedness and
economic health. Healthy generally means to

be free of iliness, but should also mean feeling
accepted by others for who you are. This included
living without racism, acceptance of diverse
sexualidentities, reconciliation, etc. Mental health
was mentioned most frequently as a gap in the
goal that should be addressed. The importance of
education came upin this goal, as well as therole
of education beyond securing employment andin
creating a healthy society. In general, education,
the arts as a social connector, our natural
environment and efficiencies in transportation
came up as supporting a healthy city.

The Healthy City goal was prioritized as most
important across all survey modes and favoured
more by females across all survey modes.

Survey respondents rated the following focus area and opportunities as most important for the Healthy City goal:

Insight Community

a healtny city.”

Telephone Survey Survey Open Link Survey
Healthy City N=800 N=1807 N=2240

Opportumtles tobe physical 36% 879, 359%

active

Focus Area —

Opportunl|t|es to enhance mental 299% 83% 80%

and emotional wellness

Affordable public transportation 91, 949, 917,

Opportunities system
Affordable physicalrecreation 91% 93% 93%

TABLE3:HEALTHY CITY GOAL

NOTE: SAMPLE SIZE FOR THE 'OPPORTUNITIES' QUESTION WILL BE LOWER THAN THE OVERALL SAMPLE, AS THE QUESTION WAS ONLY ASKED IF

RESPONDENTS PRIORITIZED THE GOAL AS THEIR TOP GOAL. FOR MORE, PLEASE SEE DETAILED SURVEY RESULTS IN APPENDIX E.



DRAFT STRATEGIC GOALS

~ Urban Shift

Edmonton s a city with infrastructure design, smart
land use, transportation options and public spaces
that enable the population to lie safe and healthy
lives.

The goal title of “Urban Shift" was questioned the

most, as was the meaning of this goal. Participants

in the facilitated discussions debated changes
in transportation, and the need for purposeful
housing density to have access to additional
resources and services.

Most felt that Edmonton needs to become more
interconnected, from aninfrastructure, transit

and people perspective, so it should densify.
Densification was viewed as a tool to support less
dependency on cars, have more access to amenities,
nightlife and the arts. Most facilitated session
participants wanted to stop urban sprawl, and have
closer proximity between where people work; live
and socialize to avoid commuting long distances.

How people get around s a critical aspect of being
aninterconnected city, and so many brought up
transportationin the context of urban shift. People
spoke about the modes of transportation they rely

on, and how they wereimpacted by servicelevels
andinfrastructure. Having a transit system thatis
efficient and effective isimportant. Others focused
on bike lanes and walkability as key contributors to
a connected city.

Urban Shift was ranked as the lowest priority goal
by telephone respondents, but the second highest
by Insight Community respondents. This difference
might be due to the complexity of the goal title.In
the Insight Community respondents, the 18-34
demographic favoured this goal the most.

Survey respondents rated the following focus area and opportunities as most important for the Urban Shift goal:

Insight Community Open Link

Telephone Survey Survey Survey
Urban Shift N=800 N=1807 N=2240
Ab'|l|tytomovearoundtheaty 372, 38%, 89%
quickly
Focus Area — ' —
Building a city whichis friendly to 359 38°, 399
people of allages
Easytouselandaccessmlepubhc 38% 96% 91%
transportation system.
Opportunities Availability of amenities such
as grocery stores, coffee shops 80% 94% 89%
within a walkable distance

TABLE 4: URBAN SHIFT GOAL

NOTE: SAMPLE SIZE FOR THE 'OPPORTUNITIES' QUESTION WILL BE LOWER THAN THE OVERALL SAMPLE, AS THE QUESTION WAS ONLY ASKED IF
RESPONDENTS PRIORITIZED THE GOAL AS THEIR TOP GOAL. FOR MORE, PLEASE SEE DETAILED SURVEY RESULTS IN APPENDIX E.




DRAFT STRATEGIC GOALS

[l Regional Economic Resilience

The Edmonton Metro Area has a robust, diversified
economic system founded on ingenuity, regional
collaboration and shared economic prosperity.

Regional Economic Resilience was seen as an
important goal, and participants saw the need

for strong relationships with other municipalities.
Theregional reference resonated most strongly,
and people saw collaboration with neighbouring
municipalities, and within the city, as necessary.
However, people felt that they wanted the goal to
look beyond resilience (for similar reasons as for the
draft principle of resilience), and not be exclusive to
the economy.

Participantsindicated a gratefulness for theideas,
organizations andindustries that have put Edmonton
onthemap, and suggested acknowledging that
history, and building on those strengths as Edmonton
evolves and diversifies. Some examples mentioned
were Edmonton's status as a provincial capital,

and the presence of governmental offices, the
innovations which made the oil and gas sector more
efficient,and Edmonton’s historical approach to
waste management.

In the facilitated discussions, this goal resonated
most with the business community. Business
groups wanted this goal toreflect a service
provision focus, instead of product delivery. Groups
and Edmontonians with a non-business focus,
however, found this goal to be missing small and
medium-sized businesses. Overall, participants felt
that the intention behind this goal was collaboration
toimprove the quality of life of residents of the
Edmontonregion by using the economy as a tool.

With that mindset, questions were raised whether
the goal should focus on the economy or something
different. Participants voiced that there was also

an opportunity for Edmonton andits people to be
innovators. Edmontonis already a city with strong
entrepreneurialism and innovations extending
beyond the business sector, which this could be
built upon.

Participants discussed the impacts technology will
have on the city, and employment opportunities
within the regionin the future. Participants believe
the city needs to be prepared for advancesin
technology to support people for the transition
into the future. Because of technology and artificial
intelligence, significant changes are expected

to employment opportunities and working
arrangementsin the next 30 years. Participants
expect these changes to have aripple effect on the
quality of their lives and choices where they work,
live and play in the region.

Lifelong learning wasidentified as necessary to
provide opportunities for people to transition work
options, with youth mentioning a guaranteed basic
income as a potential safeguard for their futures.

Regional Economic Resilience was ranked as the
second priority by telephone respondents and the
third priority goal by the Insight Community. This goal
was favoured more by men across all survey modes.

Survey respondents rated the following as most important for the Regional Economic Resilience goal:

Insight Community  Open Link
Telephone Survey Survey Survey

Regional Economic Resilience N=800 N=1807 N=2240
An ecorlwomy vvl|thaW|derange of 93% 952, 93%
industries and jobs

Focus Area
Partner with neighbouring mun|C|PaI|t|eS 299, 849, 779,
to develop a strong economic region
Provide more support to small business 77% 82% 75%
Opportunities

More support to entrepreneurs 73% 75% 1%

TABLE 5:REGIONAL ECONOMIC RESILIENCE

NOTE: SAMPLE SIZE FOR THE 'OPPORTUNITIES' QUESTION WILL BE LOWER THAN THE OVERALL SAMPLE, AS THE QUESTION WAS ONLY ASKED IF
RESPONDENTS PRIORITIZED THE GOAL AS THEIR TOP GOAL. FOR MORE, PLEASE SEE DETAILED SURVEY RESULTS IN APPENDIX E.



DRAFT STRATEGIC GOALS

Energy and Climate

Edmontonis alow-carbon city with smart energy
options and innovative energy delivery systems.
Our infrastructure is resilient to shocks and
disturbances from climate change.

The Energy and Climate goal resonated with people,
and most participants felt that it was needed,
although some were unclear on what “energy
delivery systems" referred to.

Some participants commented on a relationship to
theland, and said that theimportance of theriver
valley was not sufficiently capturedin the goal. Most
saw aneed for the economy to diversify and move
beyond fossil fuel development, understanding that
Edmonton’s economic engine has beenlinked to the
prosperity of the oil and gas sector up to the present
I \/\/e CO nSU m e en e/’gy day. Participants reiterated comments made during
the Regional Economic Resilience goal discussions;
Iy acknowledging and building on Edmonton as aleader
U ﬂ d We C/’e G te em ergy' in making gas and oil more efficient, contributing
to abetter environment through innovation, and
transitioning that knowledge into renewables and
other forms of energy production and generation.
The majority of the discussion time was spent onhow
aggressive this goal should be, with some believing
Edmonton should be carbon-neutral by 2050, and
others saying Edmonton should be competitivein
alow carbon economy. All participants agreed that
alternative sources of energy are the way of the
future, and Edmonton must be part of the transition.

The Energy and Climate goal was ranked as

the third priority by telephone and open link
respondents. It was ranked as the fourth priority
by Insight Community members.

Survey respondents rated the following as most important for the Energy and Climate goal:

Telephone Insight Community
Survey Survey Open Link Survey
Energy and Climate N=800 N=1807 N=2240
Support technologies that make
existing energy sources more 79% 82% 78%
Focus Area environmentally friendly
Growing and adopting new green 779, 799, 769%
energy sources
Promote Iovv—carbf)n and . 949, 972, 97
renewable energy industries
Opportunities Public transportation system
which makes it possible to not be 88% 91% 88%
dependant oncars

TABLE 6: ENERGY AND CLIMATE

NOTE: SAMPLE SIZE FOR THE 'OPPORTUNITIES' QUESTION WILL BE LOWER THAN THE OVERALL SAMPLE, AS THE QUESTION WAS ONLY ASKED IF
RESPONDENTS PRIORITIZED THE GOAL AS THEIR TOP GOAL. FOR MORE, PLEASE SEE DETAILED SURVEY RESULTS IN APPENDIX E.



DRAFT STRATEGIC GOALS

[ OpenandEffective Government

The City of Edmonton government is open,
transparent and accountable to Edmontonians.

From the perspective that people expect the
government to be accountable to its citizens,

this goal received positive feedback. However,
participants did not see an Open and Effective
Government as a ten-year goal to aspire to;
instead, they said it should be arequirement today.
This goal was seen as a goal for government and
administration, not for the city asa community.

Participants agreed that local government must be
accountable to the electorate, and that City Council
should be more accessible and encourage greater
engagement involving all citizens.

During the facilitated discussions, the biggest
discussion point was a desire for better
engagement of Edmontonians in decision-making,
and knowing how their feedback was used.

Open and Effective Government was ranked as the
fourth highest priority in the telephone survey but
as theleastimportant priority by both the Open
link and Insight Community respondents. In the
telephone survey, this goal was favoured most by
the 55+ demographic.

"Democracy will be
differentin 2050
because of technology.
There will be more
opportunities for citizens

to drive government.”

Survey respondents rated the following focus area and opportunities as most important for the Open and effective

Government goal:

Telephone Insight Community Open Link
Survey Survey Survey

Open and Effective Government N=800 N=1807 N=2240

Easy to contact City departments 83% 88% 80%
Focus Area i ici
Municipal government de@smns 29, 949, 379
are based on data and evidence
Feedback from citizensis
considered in municipal decision- 89% 95% 91%
making
Opportunities

Increase awareness of
opportunities to beinvolvedin 80% 90% 88%
municipal decision-making

TABLE 7: OPEN AND EFFECTIVE GOVERNMENT GOAL

NOTE: SAMPLE SIZE FOR THE 'OPPORTUNITIES' QUESTION WILL BE LOWER THAN THE OVERALL SAMPLE, AS THE QUESTION WAS ONLY ASKED IF
RESPONDENTS PRIORITIZED THE GOAL AS THEIR TOP GOAL. FOR MORE, PLEASE SEE DETAILED SURVEY RESULTS IN APPENDIX E.



SUMMARY TABLE

A summary of what we heard on the goals through allmethods of public engagement. As part of the survey, three to five focus areas and

opportunities were developed for each goal based on the feedback collected. The most important focus areas and opportunities as selected

by survey respondents are listed. The survey reportin Appendix E contains a complete list of focus areas, opportunities and their ratings.

Goal

Healthy City

Urban Shift

Regional
Economic
Resilience

Energy &
Climate

Open &
Effective
Government

Facilitated
Discussions
Feedback

Focus Areas

Opportunities

Overall Feedback

Definition needs
clarity

Goalresonates

Mental health,
equity and
educationis missing

Celebrating the diversity of
thecity

Communities have
opportunities to create social
connections

Formalandinformal education
opportunities for everyone

Opportunities to be physically
active

Opportunities to enhance
mental and emotional wellness

Affordable public
transportation system

Public spaces where
people can gather

Educationjust for the
love of learning

Affordable physical
recreation

Affordable art and culture

Skills to talk about
sensitive issues with
eachother

Shift focus to equity from
inclusiveness

Focus on wellness - the
whole person

Goalunclear

Need to have
interconnected
transportation
networks

Need diverse
housing

Need purposeful
density

Ability to move around the city
quickly

Buildinfrastructure that takes
into account all people who are
likely touseit

Stopping the spread of the city

Building a city whichis friendly
to people of allages

Diverse housing options for
seniors, young professionals
and young families in core and
mature neighbourhoods

Easy touseand
accessible public
transportation system

Public spaces where
people can get together

Availability of amenities
suchas grocery stores,
coffee shops withina
walkable distance

Improving the city's
core and mature
neighbourhoods

Ensure that public spaces
andinfrastructureare
usable by everybody

Focus on enhanced mobility
anddiversity of housing and
connecting places

Recognize that density is a
toolto achieving overall goal

Good goal

Need to focus on
collaboration

Build on strengths

Aneconomy witha widerange
of industries and jobs

Partner with neighbouring
municipalities to develop a
strong economicregion

Highlight the strengths and
uniqueness of Edmonton
Metro Region

More support to
entrepreneurs

Provide more support to
smallbusinesses

Integrate municipal
services (such as
transit, waste, libraries)
with neighbouring
municipalities

Develop non-traditional
industries

Highlight collaboration
outside of economic sphere

Refocus goalonitsintent of
prosperity for all

Acknowledge historical
strengths and how they
willsupport Edmonton's
evolution

Good goal

Should be
aggressive

Learnfrom
historicalassets
and build transition
off Edmonton's
strengths

Support technologies that
make existing energy sources
more environmentally friendly

Growing and adopting new
greenenergy sources

Promotelow-carbon
andrenewable energy
industries

Public transportation
system which makes
it possible to not be
dependent oncars

Easier permitting process
for constructing energy
efficient buildings and
homes

Aimto be aleader and
embrace challenges unique
to Edmonton

Capture proactive work as
well as ability torespond

Acknowledge history

and what has been
accomplished as Edmonton
transitions

Not a goal for
Edmontonasa
community

Anexpectation of
government and
shouldn't be a goal

Focus onbetter
engagement

Easy to contact Mayor and
Councillors

Easy to contact City
departments

Municipal government
decisions are based on data
and evidence

Easier permitting
processes across all
services

Increase awareness
of opportunities to be
involvedin municipal
decision-making

Feedback from citizens
is considered in municipal
decision-making

Responsibility of municipal
government, not the
community

TABLE 8: SUMMARY TABLE



Next Steps

The vision, principle and goals are the foundational components of Council's Strategic

Plan. Based on the input received, all components of the strategic plan (vision,
principles and goals) will be updated and brought to Council for approval. Once
approved, Administration will align current and future transformational work to the
vision and goals. The vision, goals and principle inform the Corporate Business Plan
and the 2019 - 2022 capital and operating budgets, which will be brought to Council in
the Fall of 2018.

Council's Strategic Plan will also guide the development of the City Plan (the renewal
of the Municipal Development Plan and Transportation Master Plan). These projects
are integrated, and the public engagement for Vision 2050 will inform the public
engagement process for the City Plan. The information collected through the public
engagement for the renewal of Council's Strategic Plan will be incorporated into the
renewal of the City Plan.

Council's final plan will also aim to include community indicators to gauge progress on
the strategic goals. These indicators will be developed in collaboration with partners,
including the community and business leaders who participated in both phases of the
engagement. Using community indicators to report on Council's Strategic Plan will
expand the plan’s accountability beyond Administration, to include citizens and the
community, maximizing the impact of the plan. The community indicators approach
is aligned with the Enterprise Performance Management Policy that was approved
by Council on May 8, 2018.

Administration will return in the first quarter of 2019 with a final designed version of
Council's Strategic Plan 2019 - 2028. This will include the refreshed visual identity, a
name for the plan, community indicators, and actions to achieve the goals.
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WHO WE TALKED TO: SCHEDULE OF SESSIONS

GROUP DATE
Touchpoint Event: Community and Business Leaders January 16
MacEwan Student Council February 5
Business Improvement Areas (BIA's) February 7
Edmonton Newcomers February 7
University of Alberta, NAIT and Kings Student Unions February 12
Edmonton Chamber of Voluntary Organizations, Edmonton Federation of Community Leagues and February 20
Agencies, Boards and Commissions

Canadian Home Builders Association (CHBA) February 21
Urban Development Institute February 21
NextGen/Youth Council February 22
Concordia Student Union February 23
Social Service Agencies February 26
Ending Homelessness-Affordable Housing systems planning cohort: Social Service Agencies February 28
Edmonton Public School Board February 28
Community Table March 2
Post Secondary Conversation March 5
Francophones: French School Board March 5
Under 13 Youth @ Elizabeth Finch Elementary School March 6
Under 13 Youth @ Our Lady Peace March 7
Under 13 Youth @ Frere Antoine March 7
Catholic Student Senate March 8
Under 13 Youth @ St. Bernadette March 9
Arts and Culture March 9
Indigenous Professionals March 9
Under 13 Youth @ Grandin March 9
Under 13 Youth @ St. Basil March 9

Ch March 13
EEDC March 13
Under 13 Youth @ St. Alphonsus Elementary Junior High March 14
End Poverty Edmonton March 14
Edmonton Public Library March 15
Stantec March 15
LGBTQ2 Group March 15
Under 13 Youth @ St. Gabriel Elementary (Session 1) March 16
Under 13 Youth @ St. Gabriel Elementary (Session 2) March 16
Interfaith Group March 18
Edmonton Islamic Academy March 19

Chamber of Commerce

March 19




WHO WE TALKED TO: SCHEDULE OF SESSIONS

GROUP DATE

Boyle Street Community Services March 19
Youths Under 13 @ Prince Charles School March 19
Edmonton Screen Industries - Board March 19
Enoch Cree Nation March 20
Rocky Mountain Seniors Ski Club Members March 20
Internal Engagment: Millcreek March 20
Internal Engagement: Millwoods March 20
WAVE March 20
Youths under 13 @ St. Leo Elementary March 20
Downtown Business Association March 22
Edmonton Construction Association Leadership and Board members March 22
Public Meetings Ward 10 Michael Walters March 22
Public Meetings Ward 11 Mike Nickel & 12 Mohinder Banga March 22
St. Thomas Aquinas Youth under 13 Session March 22
Grassroots: NinaHaggerty Centre for the Arts March 23
Public Meetings Ward 9 Tim Cartmell March 23
Public Meetings Ward 1 Andrew Knack March 24
EPCOR March 26
Public Meetings Ward 6 Scott McKeen March 26
Alberta Health Services March 27
Health City March 27
Public Meetings Ward 7 Tony Caterina March 27
Internal Engagement: Edmonton Tower March 27
Albertalnnovates March 28
Grassroots: Soup and Bannock ENHC March 28
Public Meetings Ward 4 Aaron Paquette March 28
Public Meetings Ward 5 Sarah Hamilton March 28
Servus Credit Union March 28
Internal Engagement: Claireview March 28
Internal Engagement: Circle Square March 21
Indigenous Youth Consultation March 29
Grassroots: Old Strathcona Youth Society March 29
Internal Engagement: PACS March 29
Internal Engagement: Circle Square March 29
Public Meetings Ward 2 Bev Esslinger April 4

Public Meeting Ward 8 Ben Henderson April 4

Touchpoint: Community and Business Leaders (Second Event) April 4

Public Meeting Ward 3 Councillor Dziadyk

April 7







Appendix B.Who We Talked to:

Participants




WHO WE TALKED TO: PARTICIPANTS

#MakeitAwkward

ABC Head Start

Aboriginal Women's Professional Association
Accessibility Advisory Committee

Akash Homes

AlbertaBlue Cross

Alberta Children Services

AlbertaHealth Services

AlbertaIndustrial Heartland Association
Albertalnnovates

Alberta Sex Positive Education and Community Centre
Aquarian Renovations

Art Gallery of Alberta

Artsonthe Ave

ArtsHabitat

Athabasca University

Bent Arrow

Beverly Business Association

BILD Alberta

Bissell Centre

BOMA Edmonton

Boyle McCauley Health Centre

Boyle Street

Boyle Street Community Services

Braided Journeys

Brookfield Residential

Canadian Home Builders Association

Canadian Home Builders Association - Edmonton Region
Canadian Mental Health Association

Canadian Multicultural Education Foundation(CMEF)
Canadian Native Friendship Centre - Edmonton
Capital Region Housing Corporation

CDEA

Centre for Family Literacy

Chamber Municipal Affairs

Child Friendly Edmonton

Christenson Group of Companies

City of Edmonton Youth Council

Clinisys

Community Mental Health Action Plan
Compass Centre for Sexual Wellness
Concordia Students' Association

Concordia University

Conseil Scolaire Centre-Nord

Crossroads Business Association

Downtown Business Association

Early Learning & Care Steering Committee
EDCSS

Edmonton Senior Pride Group

Edmonton Airport Authority

Edmonton Arts Council

Edmonton Catholic School Board

Edmonton Chamber of Commerce

Edmonton Chamber of Voluntary Organizations
Edmonton Coalition on Housing and Homelessness
Edmonton Community Foundation

Edmonton Construction Association
Edmonton Council of Voluntary Organizations
Edmonton Design Committee

Edmonton Early Childhood Coalition
Edmonton Economic Development

Edmonton Energy Transition Advisory Committee
Edmonton Federation of Community Leagues
Edmonton Folk Music Festival

Edmonton Heritage Council

Edmonton Historical Society (EDHS)
Edmonton Immigration Services Association
Edmonton John Howard Society

Edmonton Men's Health Collective

Edmonton Mennonite Centre for Newcomers
Edmonton Opera

Edmonton Police Commission

Edmonton Police Service

Edmonton Pride Festival Society

Edmonton PublicLibrary

Edmonton Public School Board

Edmonton ScreenIndustries Office
Edmonton Transit Service Advisory Board
Edmonton Vocal Minority

EEMC



WHO WE TALKED TO: PARTICIPANTS

EISO

Enbridge

Encore Homes

End Poverty Edmonton

Enerspec

ESIO

Franco Queer

Fruit Loop Society

Government of Alberta

Greater Edmonton Foundation

Greater Edmonton Foundation - Seniors Housing
Greater North Central Francophone Education Region No. 2
Health City

HIV Edmonton

Homeward Trust

House Next Door

HVOS(Heavy Users of Service)

iHuman Youth Services

Infill Developmentin Edmonton Association
Institute of Advance of Aboriginal Women
Institute of Health Economics

Insurance Bureau of Canada

Interfaith Centre

Janssen Pharmaceuticals

JPWC

Kings University

Kingsway District Association

La Cite Ballet

MacEwan University

MLA David Shepherd's Office

Native Counselling Services of Alberta
NextGen

Niginan Housing Ventures

NinaHaggerty for the Arts

Norquest College

Northern Alberta Institute of Technology
Ogilvie LLP

Old Strathcona Business Association

Old Strathcona Youth Society
OmniHomes Master Builder Ltd.

Pario PlanInc

Pride Centre

REACH

Rescom

Rocky Mountain Seniors Ski Club

Rohit Communities

Royal Park Realty

RVA

Seniors Association of Greater Edmonton

Social Enterprises Fund

Society of Northern Alberta Print-artists (SNAP)

Southeast Edmonton Early Childhood Community
Coalition

Spirituality: Aboriginal

Spirituality: Jew

Spirituality: Muslim (Ismaili)
Spirituality: Scientology
Spirituality: United Church
Spirituality: Hindu

Stantec

StartUp Edmonton

Stony Plain Road & Area

Street Performers Festival

Student Association of McEwan University (SAMU)
Spirituality: Sweden Borgian Church
Team Edmonton

TECEdmonton

Telus

The Mental Health Foundation

The Quarters

Theatre Network

Kings University Student Association
UHF

United Way

University of Alberta

University Hospital Foundation
University of Alberta Senate
University of Alberta Student Union
Urban Development Institute
EPCOR

Women's Advocacy Voice of Edmonton (WAVE)
Committee
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Vision 2050 — Draft Vision

Renewal of Council's Strategic Plan (2019-2028)

We are an uplifting city that embodies the spirit and intent of Treaty No. 6.
where prosperity is shared and enjoyed by all, whether your ancestors date back
8000 years or you just arrived last week. We deeply believe that when every
Edmontonian thrives, Edmonton thrives. This is a city for all, connected and
cooperative — a we city, not a me city.

We are the most family-friendly big city in Canada; a safe and inclusive city that's
free from racism. No one lives on the street, and no one is trapped in poverty. Our
children have access to education that drives a workforce that is the most creative
in the country. Our food, festivals, and culture reflect the diversity and creativity
of our community and invite anyone to participate. We embrace outdoor activity
year round — particularly in our river valley — which contributes to a healthier
population that is more productive and experiences fewer chronic diseases.

The Edmonton Metro Region is a global powerhouse in the areas of technology, life
sciences, design, manufacturing, food, and logistics. This is because our business-
friendly environment has nurtured new companies and helped established
industries to adapt and grow despite ferocious competition and disruption. Our
entrepreneurs compete with confidence, exporting their ingenuity far and wide to
solve some of the world’s most pressing challenges. The wealth and prosperity that
our resilient economy generates helps Edmonton to achieve its vision.

Housing is affordable here and — whatever their life stage — Edmontonians

have choices throughout the city on where they live. That means when people
move around their neighbourhoods, they meet and are enriched by a diversity of
others. Edmonton is interconnected and efficient thanks to higher density near key
locations and roadways, and to a transportation system that adapts to changing
technology, and gives options — from transit to biking to walking — to commuters
to safely move past big-city traffic congestion. All of this adds up to greater vibrancy
and connectedness across the city.

Edmonton lives up to its reputation as a leader in open and transparent
governance. It tackles bigger problems, more effectively delivers services and
projects, and continually seeks new areas for improvement.

Recognizing that the land and nature sustains us and must also sustain future
generations, our air and our water are clean, we are resilient to a changing climate,
and biodiversity thrives; we leave things better than we found them.




Vision 2050 — Draft Strategic Goals

Renewal of Council's Strategic Plan (2019-2028)

Healthy City

Edmonton is a city that thrives, where every
member of our community has equitable
opportunity to be healthy and fulfilled.

Edmontonis the 2nd

youngest in Canada with
an average age of is 37.7

; (CS Social Forecast - 2017)

e




Vision 2050 — Draft Strategic Goals

Renewal of Council's Strategic Plan (2019-2028)

Urban Shift

Edmontoniis a city with infrastructure
design, smart land use, transportation
options and public spaces that enable the
population to live safe and healthy lives.

Edmonton will require a
minimum of 150,000
new housing units
by 2040

(COE 2017 Growth Monitoring Report)




Vision 2050 — Draft Strategic Goals

Renewal of Council's Strategic Plan (2019-2028)

Regional EConomic
Resilience

The Edmonton Metro Area has a robust,
diversified economic system founded on
ingenuity, regional collaboration and shared
economic prosperity.

Edmontonis the fastest
growing major city in
Canada

(COE 2017 growth monitoring report)




Vision 2050 — Draft Strategic Goals

Renewal of Council's Strategic Plan (2019-2028)

Energy and Climate

Edmonton is a low-carbon city with smart
energy options and innovative energy
delivery systems. Our infrastructure is
resilient to shocks and disturbances from
climate change.

| . By 2044 the Capital Region will have
| roughly the Same population
(2.2 million) as the current metro

’ area populations of Vancouver,
Portland, Denver,
Stockholm and Liverpool

(COE 2017 GMR)




Vision 2050 — Draft Strategic Goals

Renewal of Council’s Strategic Plan (2019-2028)

Open and Effective
Government

The City of Edmonton government is
open, transparent and accountable to
Edmontonians.




Vision 2050

Renewal of Council's Strategic Plan (2019-2028)

Next Steps:

The City of Edmonton'’s public engagement framework is
part of the City's overall commitment to open government
— Edmonton as an Open City.

An open city creates opportunities for diverse input and
participation, inviting citizens to play a larger role in shaping
their community and enabling social and economic growth.

The information gathered from
Edmontonians through the Spring
2018 events and opportunities,

will be collected and
themed in a cohesive
What We Heardreport.

The information contained in the What
We Heardreport will also be provided

to City Council in order to refine the
vision, principles and goals in the
Strategic Plan in Summer 2018.




Vision 2050

Renewal of Council's Strategic Plan (2019-2028)

Purpose;

Public Engagement creates opportunities for people

to contribute to decision making by City Council and
Administration about the City's policies, programs,
projects, and services, and communicates how public input
is collected and used. The vision of Public Engagement

is a City where we are connected, invested, and proud to
participate in shaping our community.

Opportunity:

The City of Edmonton is committed to involving the people
affected by the decisions it makes. We seek diverse
opinions, experiences and information so that a wide
spectrum of information is available to decision makers.
The City is asking all Edmontonians to get involved and
share their feedback and perspectives about the draft
2050 vision, principles and goals.
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Appendix D.Facilitated
Sessions Evaluation




PARTICIPANT EVALUATION

The purpose of this activity was clearly
explained.
4 3%

N

B Strongly or Somewhat Agree
Neither Agree Nor Disagree

B Somewhat or Strongly Disagree

| had enough information to contribute
to the topic being discussed.

B Strongly or Somewhat Agree
Neither Agree Nor Disagree

B Somewhat or Strongly Disagree

How did you hear about this event?

1% 0% 3%

m Yellow Sign
® Newspaper
m Notice in Mail
B Invitation

Other

| felt respected during the activity.

1% 2%

H Strongly or Somewhat Agree
Neither Agree Nor Disagree

B Somewhat or Strongly Disagree

| felt safe during the public
engagement activity.

0%

2%

m Strongly or Somewhat Agree
Neither Agree Nor Disagree

B Somewhat or Strongly Disagree

This activity was a good use of my time.

2%

B Strongly or Somewhat Agree
Neither Agree Nor Disagree

B Somewhat or Strongly Disagree




PARTICIPANT EVALUATION

| feel my input was adequately captured
and recorded.

1%
r

m Strongly or Somewhat Agree
Neither Agree Nor Disagree

B Somewhat or Strongly Disagree

| feel that the input provided through
this public engagement activity will
be considered by the City.

m Strongly or Somewhat Agree
Neither Agree Nor Disagree

B Somewhat or Strongly Disagree

| understand how the input from this
activity will be used.

4%
B Strongly or Somewhat Agree

Neither Agree Nor Disagree

B Somewhat or Strongly Disagree

| feel my views were heard during the
public engagement activity.

%
r3

B Strongly or Somewhat Agree
Neither Agree Nor Disagree

B Somewhat or Strongly Disagree
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Infroduction

The purpose of this report is to provide the detailed findings of the results from Edmontonians’
inputs on the City's Vision 2050. More specifically, between March and April 2018:

e 800 Edmontonians participated in a random telephone survey;

¢ 1,807 members of the Edmonton Insight Community panel participated in an online
survey; and

e 2,240 residents completed the survey through a survey open link placed on the City of
Edmonton’s website.

The report contains the following sections:

e Background and purpose of the study;

e Research methodology employed for the data collection and analysis;

Executive Summary which highlights the overall results from the three data collection
modes and provides the major findings of the research;

e Detailed results from the telephone survey data;

e Detailed results from the Insight Community data;

e Appendix A: results for the Open Link data collection mode; and

e Appendix B: copy of the survey instrument used for the telephone-based data collection.
Background

Ten years ago, Edmontonians helped the City Council build a common vision for Edmonton. The
result of this work was the City of Edmonton’s 2040 vision and a 10-year strategic plan called
“The Way Ahead.” Since 2008, these plans have paved the way for the City to help transform
the downtown core, expand the LRT, reduce its carbon footprint, and build new recreation
centres, fire halls, and libraries.

The Edmonton City Council is now in the process of establishing the City’s vision for 2050, wherein
the Council envisions a more people-focused city, embracing Edmonton’s diversity and
community spirit.

The City, through a series of conversations with the general public and representatives from
business, not-for-profits, educational institutions, and other community-based organizations, has
identified ten key concepts around which the City should build its vision for 2050:

Global Recognition; Enfrepreneurs;
Reduce the City spread; Urban Indigenous leaders;
Prosperity for all; Cultures;

Housing for all;
Technology;

Family-friendly; and
Community feel, big city amenities.

§ | City of Edmonton —Vision 2050
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All public engagement conversations have been captured in a What We Heard report.

In March/April 2018, Edmontonians had the opportunity to participate in a survey about the
Council’s Strategic Plan Renewal, through the Insight Community, online, or by telephone. The
main findings of the study are highlighted in the Executive Summary/Overall Results section
which is followed by detailed findings stemming from each of the data collection modes.

Appendix A includes the survey instrument used for the telephone collection mode.

Research Methodology

The City implemented a research methodology by providing Edmontonians with multiple
engagement channels to participate in this initiative. The City rolled out a multi-channel
awareness campaign to inform citizens about the study and to encourage them fo visit
Edmonton.ca/vision2050 to learn more about the draft vision and access an open link to the
survey. A telephone survey of randomly-selected residents was conducted. The City also invited
members of the Edmonton Insight Community’s online panel to provide their input by
responding to an online survey, which was made available to all members of the panel.

Telephone Survey

The telephone survey was conducted using a random-digit dialing methodology where
residents who met the over-18 age requirement were asked to complete a 15-minute
questionnaire. Residents were contacted via landline and mobile phones between March 15
and March 27, 2018.

While the collected sample closely mirrored that of the actual city of Edmonton population,
according to the most recent 2016 Federal Census, weights were applied to the data to ensure
further that final results adequately represent the various segments of the population.

The final weighted sample does not adequately represent input from individuals whose
household incomes fall below $20,000 per year. It is important to note that individuals in the
lower income brackets are generally less likely to participate in such studies. It is also more
difficult to reach such target groups as they tend to be generally more fransient and relatively
less engaged in providing input into similar municipal studies.

Overall, 800 respondents completed the survey resulting in an overall margin of error of £3.5%, 19
times out of 20.
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Insight Community

The City of Edmonton maintains an online Insight Community panel. In late March 2018,
members of the panel were invited to participate in the Vision 2050 survey. Overall, 1,807
respondents completed the questionnaire.

Unlike the Telephone survey, the Insight Community did not screen respondents for the age
requirement. Weights according to gender, age and city quadrant were applied to the Insight
Community survey data to ensure that the corresponding results are in line with the broader
population of Edmonton.

While the resulting Insight Community sample closely matched that of the overall population
along several demographic characteristics, the sample is confined to a population set of
approximately 7,500 online panelists. As such, the results derived from this mode should be used
to support the results of the telephone survey.

Open Link

The Vision 2050 project team provided an open online survey link for all residents of Edmonton to
provide input into the draft vision. Overall, 2,240 residents completed the online survey.

While the open link survey afforded everyone who lives in Edmonton the opportunity to provide
input info the consultation, the City did not frack whether individuals may have completed the
survey more than once, or whether they in fact resided in Edmonton. As such, the results of this
mode should be considered directional.

Overall results from the Open Link are provided in this report in the Executive Summary/Overall
Results section. Complete results split by demographics are found in Appendix A.

Survey Instrument Design

The City’s Vision 2050 project team along with Pivotal Research Inc. developed a survey
instrument that asked Edmontonians to:

e |dentify the most relevant vision related concepts;

e Prioritize the most important strategic goals that relate to the draft Vision 2050;

e Rate the importance of focus areas and opportunities about their most important strategic
goal; and

e Provide theirlevel of agreement that the strategic goals, statements, and opportunities will
help the City achieve its vision by 2050.

The survey instrument collected general demographic information, such as age, gender, length
of residence in Edmonton, as well as the first three digits of their postal codes, which were used
to determine the quadrant of the city where they reside. Additional demographics were also
gathered from respondents to further examine how the various population groups differed on
how they viewed the Vision 2050 initiative.

A copy of the telephone survey instrument is provided in Appendix B of this document.
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Note about the Report

The key findings shown in this report are primarily based on results derived from the telephone
survey. The telephone survey targeted all residents in Edmonton who were over the age of 18.
The telephone survey also included a mix of landline and cell-phone numbers to ensure that we
are able to reach a wide audience. Each adult in the City had more orless an equal chance of
being selected to parficipate in the study. As such, through the combination of random-dialing
and distribution by age, gender and city quadrants, the phone survey is considered statistically
valid and representative of the opinions of Edmontonians.

The quantitative survey insfrument was developed based on themes generated through a series
of public consultations, stakeholder engagement sessions, targeted workshops, among other
consultative means, before conducting the survey. The consultations and engagement sessions
were exploratory and designed to engender themes and ideas. Once the themes were
generated, the quantitative survey was used to validate and prioritize the themes., As a result,
the survey reflects this critical input on the themes.

The survey included a prioritization exercise among the five strategic goals. It is o be noted, that
even if a goal was identified as a relatively lower priority, it does not mean that the goal is not
important by itself. A lower priority indicates that this goal is a less of priority fo Edmontonians
among the five goals that were shown.
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Executive Summary
Background and Methodology

In an effort to update City of Edmonton’s 2040 Vision, developed in 2008, the City launched a
process to gather input through a series of conversations with the general public and
representatives from business, not-for-profits, educational institutions, and other community-
based organizations in order to identify key concepts and strategic goals in support of
developing the City’s new vision for 2050.

In March/April 2018, The City of Edmonton invited residents to participate in a survey to help
validate the various key concepts around the City's vision for 2050 and to prioritize the various
goals that help the City achieve this vision.

Overall, more than 4,800 Edmontonians participated in the study and completed the survey
online, either through an Open Survey link (2,240) on the City of Edmonton webpage or the
Edmonton Insight Community (1,807), or were randomly chosen via telephone (800).

Survey Results

Vision and Strategic Goals

Respondents were presented with ten key concepts related to the City’s Vision 2050 and were
asked to select the two most relevant concepts (Figure 1). They were also presented with five
strategic goals pertaining to the vision and were asked to identify the goal of highest priority
(Figure 2).

Figure 1. Vision Concepts Figure 2. Strategic Goals
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Telephone respondents equally selected “Housing for all” and “Family friendly™ as their most
relevant vision statements/concepts. Insight Community and Open Link respondents selected
“"Community feel, big city amenities” most frequently, while their sescond most frequent choices

were “Reduce the city spread” and “Technology”.

“Healthy City” is the highest priority strategic goals identified by Edmontonians across three data

collection modes. (See Figure 3)

Figure 3. Overall Results by Data Collection Mode
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To further understand how the City can achieve its vision, respondents rated the importance of
a number of focus areas and opportunities pertaining to each of the strategic goals. With
respect to "Healthy City"”, respondents ranked “Opportunities to be physically active™ as their
most important focus areas and “Affordable public transportation system™ as their most

important opportunity.
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Achievement of Vision

In general, respondents agreed that the strategic goals, focus area statements and
opportunities presented in the survey will help the City achieve its vision by 2050. The level of
agreement (strongly agree or agree) ranged from only 58% to 68% for the various data
collection modes. The results are an encouraging signal that the City has idenfified relevant and
important goals.

Results According to Demographic Group

Gender

Telephone male respondents favoured “Technology” and “Prosperity for all”, while their female
counterparts selected vision concepts that aligned with the overall telephone results. Both
telephone and Insight Community telephone male respondents chose "“Regional Economic
Resilience™ as their top priority, while females selected “Healthy City”.

Age

Age also played a role in how respondents selected their vision concepts and prioritized their
top goals. Only older telephone respondents (55+) deviated from the overall strategic goal
(Healthy City) by choosing "Open and Effective Government”.

Insight Community respondents all differed according to age compared with the overall results:

e Younger respondents (18-34) appeared to favour “Technology” as a vision concept and
“Urban Shift" as their highest priority strategic goal;

¢ Those between the ages of 35 and 54 chose “Regional Economic Resilience”;

e Edmontonians over 55 years old agreed with their telephone peers and selected "Open
and Effective Government”.

City Quadrant

While slight differences emerged according to the specific city quadrant, in general, those
results did not deviate greatly from the overall results for the corresponding data collection
mode. Most notably, telephone respondents in the Southwest quadrant of Edmonton chose
“Family friendly” and “*Community feel, big city amenities” as their most relevant vision concepfs.
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Overall Results
Key Demographics

Respondents were asked to identify some key demographics, specifically: gender, age group,
years lived in Edmonton, and the first three digits of their postal codes, which were translated
into one of four city quadrants.

To ensure the results reflect the opinions of all Edmontonians and mirror a stafistically valid
distribution of the city, data weights have been applied to the telephone and Insight
Community data sefts.

Figure 4. Gender of Respondents
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Figure 5. Age of Respondents
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Figure 6. Residence in Edmonton
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Figure 7. City Quadrant
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The survey listed ten concepts or short statements related to the full draft Vision 2050 statement.
Respondents were asked to choose two of the ten concepts which resonated most with them.

Figure 8. Vision Concepts
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Telephone survey respondents equally selected “Housing for all” and “Family friendly” (34%).
Respondents who completed the survey through the Insight Community panel and the Open
Link selected “"Community feel, big city amenities” most frequently at 43% and 42% respectively.
Table 1a summarizes the results, with the top two concepts for each mode highlighted in green.

Table 1a. Vision Concepts

Mentioned as One of the Two Key Concepts

Key Concept Telephone Insight Open Link
(n=800) Community (n=2240)
(n=1807)

Housing for all 34% 29% 26%
Family friendly 34% 24% 23%
Prosperity for all 29% 25% 25%
Community feel, big city amenities 24% 43% 42%
Technology 23% 19% 28%
Reduce the city spread 21% 38% 23%
Entrepreneurs 15% 9% 12%
Cultures 10% 6% 8%
Urban Indigenous leaders 6% 4% 3%
Global recognition 5% 5% 10%
TOTAL 201*% 202*% 200*%

*May not add up to 200% due to rounding
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Respondents were also asked if there was any concept missing from the list of ten presented to
them in the survey. Between 45% and 49% of survey respondents provided additional concepts.
Some respondents repeated or provided details on the ten key concepts already provided.

Table 1b provides a summary of the additional key concepts provided by respondents for each
mode of data collection.

Transit and environment/nature related concepts made up the top two for each of the three
sets of respondents.

Table 1b. Additional Vision Concepts

Mentioned as Additional Key Concept

Key Concept Telephone Insight Open Link
(n=800) Community (n=1807) (n=2240)

Transit 7% 4% 8%
Environment/Nature 6% 10% 8%
Infrastructure 3% 2% 3%
Transportation 4% 3% 3%
Safety 2% 3% 2%
Recreation/Leisure 2% 1% 2%
Accessibility/ Connectivity 2% 2% 2%
Taxes/Financial Accountability 2% 2% 1%
Other 18% 21% 13%
No additional concepts provided 51% 55% 53%
TOTAL 100% 100% 100%

*May not add up to 100% due to rounding
The following are examples of additional concepts provided by survey respondents.
“Environmentally friendly living”
“Safety”
“Urban farming, local food production”
“Fiscal management”
“Help the homeless and the poor people”
“Public transportation”

“"Good drinking water”
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Strategic Goals

The City identified five strategic goals for which they asked Edmontonians to provide feedback
on. Respondents were asked to identify the two strategic goals of highest priority to them.

Healthy City: Edmonton is a city that thrives, where every member of our community has
equitable opportunity to be healthy and fulfilled.

Urban Shift: Edmonton is a city with infrastructure design, smart land use, fransportation options
and public spaces that enable the population to live safe and healthy lives.

Regional Economic Resilience: The Edmonton Metro Area has a robust, diversified economic
system founded on ingenuity, regional collaboration and shared economic prosperity.

Energy and Climate: Edmonton is a low-carbon city with smart energy options and innovative
energy delivery systems. Our infrastructure is resilient to shocks and disturbances from climate
change.

Open and Effective Government: The City of Edmonton government is open, tfransparent and
accountable to Edmontonians.

Figure 9. Strategic Goals
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“Healthy City” was ranked highest by respondents from all three data collection modes. “Urban
Shift” was ranked second by Insight Community respondents while “Regional Economic
Resilience” ranked second for the other two groups. The results for prioritizing strategic goals for
each data collection mode are shown in Table 2.

Strategic Goals - Priority
Table 2. Top Strategic Goals Selected- Overall Ranking

Strategic Goal Telephone Insight Community Open Link
n=800 n=1807 n=2240
Healthy City 28% 24% 26%
Regional Economic Resilience 23% 21% 21%
Energy and Climate 21% 17% 20%
Open and Effective Government 17% 16% 13%
Urban Shift 10% 22% 20%
TOTAL 100% 100% 100%
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Strategic Goals - Supporting Focus Areas

After each strategic goal was presented, supporting focus areas statements (range of two to
five statements) were presented for respondents to rate how important they believed each
statement was to the corresponding strategic goal. Respondents used a five-point importance
Likert scale, where 5 is “Very important” and 1 is “Not important at all”.

The highest importance ratings (percentage of respondents who rated a 5 or 4) by each survey
mode are highlighted in green in Tables 3 through 7.

For “Healthy City”, "Opportunities to be physically active” received the highest importance
ratings across the three data collection modes, as shown in Table 3.

Table 3. Healthy City Focus Areas - Level of Importance

Top-two Box (4,5) Importance Score

Healthy City Telephone Insight Open Link

Statements (n=800) Community (n=2240)
(n=1807)

Opportunities to be physically active 86% 87% 85%

Opportunities to enhance mental and emotional wellness 82% 83% 80%

Formal and informal education opportunities for everyone 80% 80% 79%

Communities have opportunities to create social 66% 73% 68%

connections

Celebrating the diversity of the city 54% 60% 59%

For “Urban Shift” focus areas, telephone and open link respondents gave “Ability to move
around the city quickly” their highest importance rating (87% and 89%, respectively). Insight
Community respondents identified “Build infrastructure that takes into account all people who
are likely to use it" (89%), as shown in Table 4.

Table 4. Urban Shift Focus Areas — Level of Importance

Top-two Box (4,5) Importance Score

Urban Shift Telephone Insight Open Link
Statements (n=800) Community (n=2240)
(n=1807)

Ability fo move around the city quickly 87% 89% 89%
Building a city which is friendly to people of all ages 85% 88% 82%
Build infrastructure that takes into account all people who 8% 89% 84%
are likely to use it ? ° ?
Diverse housing options for seniors, young professionals 78% 81% 78%
and young families in core and mature neighbourhoods ° ? ?
Stopping the spread of the city 46% 64% 45%
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Regarding the “Regional Economic Resilience” strategic goal, respondents from all three data
collection modes identified "An economy with a wide range of industries and jobs” as their
highest importance rating. Table 5 summarizes these results.

Table 5. Regional Economic Resilience Focus Areas - Level of Importance

Top-two Box (4,5) Importance Score

Regional Economic Resilience Telephone Insight Open Link
Statements (n=800) Community (n=2240)
(n=1807)

An economy with a wide range of industries and jobs 93% 95% 93%
Partner with neighbouring municipalities to develop a 79% 84% 77%
sfrong economic region ? ? ?
Highlight the strengths and uniqueness of Edmonton Metro 57% 65% 58%
Region ? ? ?

For “Energy and Climate”, respondents from all three modes ranked the statement “Support
technologies that make existing energy sources more environmentally friendly” as most
important, as shown in Table 6.

Table é. Energy and Climate Focus Areas - Level of Importance

Top-two Box (4,5) Importance Score

Energy and Climate Telephone Insight Open Link

Statements (n= 800) Community (n=2240)
(n=1807)

Support technologies that make existing energy sources 79% 82% 78%

more environmentally friendly

Growing and adopting new green energy sources 77% 79% 76%

When it comes to “Open and Effective Government”, respondents across the data collection
modes slightly differ. Telephone respondents chose “Easy fo contact City departments”, while
the other two modes ranked “Municipal government decisions are based on data and
evidence" as most important. Complete results are shown in Table 7.

Table 7. Open and Effective Government Focus Areas - Level of Importance

Top-two Box (4,5) Importance Score

Open and Effective Government Telephone Insight Open Link

Statements (n= 800) Community (n=2240)
(n=1807)

Easy fo contact City departments 83% 88% 80%

Municipal government decisions are based on data and 79% 94% 87%

evidence ? ° °

Easy fo contact Mayor and Councillors 64% 75% 65%
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Strategic Goals - Opportunities

After identifying the strategic goal of highest priority, respondents were then presented with a list
of opportunities (range of three to six statements) related to their highest prioritized strategic
goal. They were again asked to assign their level of importance using a similar five-point Likert
scale. For each strategic goal, the opportunity rated the highest importance (percentage of
respondents who rated a 5 or 4) for each mode of the survey is highlighted in green. Complete
results are shown in Tables 8 to 12.

For "Healthy City”, telephone respondents equally ranked "Affordable public fransportation
system” and "Affordable physical recreation™ as the most important opportunity (91%). Insight
Community respondents ranked "Affordable public fransportation system” (94%), while Open
Link respondents ranked “Affordable physical recreation” (93%) as the most important
opportunity fo meet the “Healthy City” strategic goal.

Table 8. Hedlthy City Opportunities — Level of Importance

Top-two Box (4,5) Importance Score

Healthy City Telephone Insight Open Link
Opportunities (n=224) Community (n=582)
(n=441)

Affordable public transportation system 1% 94% 1%
Affordable physical recreation 91% 93% 93%
Public spaces where people can gather 77% 87% 82%
Education just for the love of learning 73% 75% 74%
Skills to talk about sensitive issues with each other 71% 69% 71%
Affordable art and culture 64% 73% 64%

Respondents across all three data collection modes ranked “Easy to use and accessible public
fransportation system™ as highest importance among opportunities pertaining to “Urban Shift”.

Table 9. Urban Shift Opportunities - Level of Importance

Top-two Box (4,5) Importance Score

Urban Shift Telephone Insight Open Link

Opportunities (n=77) Community (n=440)
(n=345)

Easy to use and accessible public transportation system 88% 96% 91%

Availability of amenities such as grocery stores, coffee

shops within a walkable distance 80% 94% 89%

Ensure that public spaces and infrastructure are usable by 79% 86% 84%

everybody ? ? ?

Improving the city's core and mature neighbourhoods 78% 93% 84%

Public spaces where people can get together 73% 82% 80%
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Respondents across all three data collection modes ranked "“Provide more support to small
businesses” as highest importance among opportunity areas pertaining to “Regional Economic
Resilience”.

Table 10. Regional Economic Resilience Opportunities — Level of Importance

Top-two Box (4,5) Importance Score

Regional Economic Resilience Telephone Insight Open Link

Opportunities (n=188) Community (n=477)
(n=39¢)

Provide more support to small businesses 77% 82% 75%

More support to entrepreneurs 73% 75% 71%

Develop non-traditional industries 63% 75% 69%

Integrate municipal services (such as transit, waste, 58% 7% 69%

libraries) with neighbouring municipalities

Respondents across all three data collection modes ranked “Promote low-carbon and
renewable energy industries” as highest importance among opportunities pertaining to “Energy
and Climate”.

Table 11. Energy and Climate Opportunities — Level of Importance

Top-two Box (4,5) Importance Score

Energy and Climate Telephone Insight Open Link
Opportunities (n=167) Community (n=448)
(n=298)

Promote low-carbon and renewable energy industries 94% 97% 97%
Public transportation system which makes it possible to not
be dependent on cars 88% N% 88%
Easier permitting process for constructing energy efficient 84% 9% 88%

(o] (o] (o]

buildings and homes

Similar to the previous opportunity areas, respondents across all three data collection modes
ranked the same opportunity of highest importance for *Open and Effective Government”:
“Feedback from citizens is considered in municipal decision-making”.

Table 12. Open and Effective Government Opportunities - Level of Importance

Top-two Box (4,5) Importance Score

Open and Effective Government Telephone Insight Open Link

Opportunities (n=144) Community (n=293)
(n=327)

Feedback from citizens is considered in municipal 89% 95% 91%

decision-making ° ° °

Increase awareness of opportunities to be involved in

municipal decision-making 80% 0% 8%

Easier permitting processes across all services 66% 75% 77%
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Achievement of Vision

Respondents were asked their level of agreement that the strategic goals, focus area
statements and opportunities presented in the survey will help the City achieve its vision by 2050.
Telephone respondents had the highest (68%) agreement level (strongly agree or agree or top-
two box score) among the various data collection modes. Level of agreement top two box
scores for Insight Community and Open Link surveys came in at 58% and 57% respectively.

These levels of agreements indicate that respondents, in general, tend to support that the city
has the right high-level tools in place o meet the vision by 2050.

Table 13. Achieve Vision

Level of Agreement Telephone Insight Open Link
(n=800) Community (n=1807) (n=2240)

Top-two Box (4,5) Agreement Score 68% 58% 57%
Strongly Agree 22% 12% 14%
Agree 46% 46% 43%
Neither Agree nor Disagree 22% 26% 25%
Disagree 5% 7% 7%
Strongly Disagree 5% 3% 3%
No Answer/No Opinion 1% 7% 7%
TOTAL 101% 101% 100%

*May not add up to 100% due to rounding

Additional Demographics

Tables 14 through 21 summarize the demographics of respondents for each of the three data
collection modes.

Table 14. Educational Attainment

Education Telephone Insight Open Link

(n=800) Community  (n=2240)
(n=1807)

Less than high school 1% 1% 6%

Graduated high school 18% 10% 17%

Grodgofed college, technical or 3% 26% 23%

vocational school

Graduated university 49% 61% 49%

Prefer not to answer 1% 2% 5%

Total* 100% 100% 100%

*May not add up to 100% due to rounding

17 | City of Edmonton —Vision 2050



Table 15. Work Status

(</ PIVOTAL RESEARCH .~

Invest in Knowledge

Work Status Telephone Insight Open Link
(n=800) Community  (n=2240)
(n=1807)
Working full fime 59% 64% 63%
Working part time 12% 8% 8%
A student 5% 3% 21%
Not working outside the home 8% 5% 3%
Retired 16% 16% 2%
Prefer not to answer 1% 4% 3%
Total* 100% 100% 100%
*May not add up to 100% due to rounding
Table 16. Household Size
Household Size Telephone Insight Open Link
(n=800) Community  (n=2240)
(n=1807)
1 16% 17% 1%
2 37% 42% 29%
3 17% 15% 16%
4 18% 13% 20%
5 6% 4% 7%
6 or more 5% 2% 5%
Prefer not to answer 1% 6% 12%
Total* 100% 100% 100%
*May not add up to 100% due to rounding
Table 17. Household Income
Annual Household Income Telephone Insight Open Link
(n=800) Community  (n=2240)
(n=1807)
Less than $20,000 3% 1% 3%
Between $20,000 and $29,999 4% 2% 3%
Between $30,000 and $49,999 1% 5% 7%
Between $50,000 and $79,999 20% 14% 13%
Between $80,000 and $119,999 25% 24% 22%
$120,000 or more 29% 35% 32%
Prefer not to answer 9% 19% 20%
Total* 100% 100% 100%

*May not add up to 100% due to rounding
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Table 18. Employment with City of Edmonton

Work for City of Edmonton Telephone Insight Open Link
(n=800) Community  (n=2240)
(n=1807)
Yes 5% 13% 24%
No 95% 87% 76%
Total* 100% 100% 100%
*May not add up to 100% due to rounding
Table 19. Home Ownership
Home Ownership Telephone Insight Open Link
(n=800) Community  (n=2240)
(n=1807)
Oown 72% 82% 70%
Rent 28% 18% 30%
Total* 100% 100% 100%
*May not add up to 100% due to rounding
Table 20. Place of Birth
Place of Birth Telephone Insight Open Link
(n=800) Community  (n=2240)
(n=1807)
Born in Canada 80% 87% 81%
Moved to Canada f h
Vo rom somewhere 20% 13% 19%
Total* 100% 100% 100%

*May not add up to 100% due to rounding
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Results — Telephone Survey
Summary of Findings

This section of the report details results of the telephone survey. We first present the overall main
findings, followed by results grouped by key demographics.

Telephone respondents equally selected two concepts pertaining to the city’s vision statement;
“Housing for all and Family friendly” (34%). Among the five strategic goals, they assigned the
highest priority to “Healthy City”.

Their most important focus area which pertains to “Healthy City” was: *Opportunity to be
physically active” (86%) while their most important *Health City” opportunity area was:
"Affordable public transportation system” (91%).

Complete overall results for the Telephone mode are displayed in Figure 10.

Figure 10. Summary of Results - Telephone
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Results by Key Demographics

Vision
Table 21 summarizes the frequencies of the top vision concepts for Telephone survey
respondents. Both Housing for all and Family Friendly tied for first place among respondents.

Table 21. Vision Concepts — Telephone

Key Concept Mentioned as One of
(n=800) the Two Key Concepts
Housing for all 34%

Family friendly 34%
Prosperity for all 29%
Community feel, big city amenities 24%
Technology 23%

Reduce the city spread 21%
Entrepreneurs 15%

Cultures 10%

Urban Indigenous leaders 6%

Global recognition 5%

TOTAL 202*%

*May not add up to 200% due to rounding

Several groups of respondents differed from the overall population by selecting other concepts.
Those groups and their corresponding two concepts were:

e 55+ years of age: "Housing for all” and “Prosperity for all”’;
e Male: "Technology” and “Prosperity for all”’;
e SW Quadrant: “Family friendly” and “*Community feel, big city amenities”.

Complete results by key demographic group for the Telephone mode are displayed in Figure 11.
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Figure 11. Vision Concepts by Key Demographic Group - Telephone
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Strategic Goals

This section details the strategic goals that were identified by telephone respondents. Some
differences emerged when breaking down the results by key demographics. More specifically,
males selected “Regional Economic Resilience™ as their top priority while those who are over 55
chose "Open and Effective Government”.

Table 22 shows the ranking of the five strategic goals for telephone survey respondents.
Table 22. Top Strategic Goals Selected - Telephone

Strategic Goal (n=800) Telephone
Healthy City

Regional Economic Resilience

Energy and Climate 21%
Open and Effective Government 17%
Urban Shift 10%
TOTAL 100%
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Figure 12 showcases the results according to key demographics. Table 23 presents the complete
results for strategic goals by key demographics for telephone respondents.

Figure 12. Strategic Goals by Key Demographic Group - Telephone
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Table 23. Top Strategic Goals Selected by Key Demographics - Telephone

Strategic Goal Gender Age Groups Quadrant

Male Female 18-34 years 35-54 years 55+ years NE NW SE SW

(n=400) (n=400) (n=205) (n=312) (n=283) (n=157) (n=244) (n=186) (n=210)

Healthy City 19% 37% 29% 30% 25% 29% 26% 26% 32%
Regerel Beeriimie 30% 16% 20% 28% 2% 20% 25% 25% 21%
Resilience
Open and Effective 19% 15% 13% 15% 25% 20% 17% 20% 14%
Government
Energy and Climate 21% 21% 24% 18% 22% 24% 19% 21% 22%
Urban Shift 1% 10% 14% 10% 7% 7% 13% 8% 1%
TOTAL 100% 100% 100% 100% 100% 100% 100% 100% 100%

*May not add up to 100% due to rounding
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Table 24 presents for each key demographic group, the top priority they selected, along with
the corresponding highest importance focus area and opportunity.

When telephone respondents choose “Health City” as their top priority, they tend to assign the
highest importance to “Opportunities to be physically active™ and "Affordable physical

recreation”.

Table 24. Top Strategic Goals Selected by Key Demographics - Telephone

:;e;:ondenf Top Priority Strategic Goal Highest Important Focus Area Highest Important Opportunity Area
Gender
Male Regional Economic Resilience An economy VYITh a W|.de range of Provide more.supporf to small
industries and jobs businesses
LD Healthy City ClEpenUALES tg SIICISE iEmiel Affordable physical recreation
and emotional wellness
Age Groups
N ) Affordable public transportation
18-34 Healthy City Opporfunmzsctﬁovze physically system
Affordable physical recreation
35-54 Healthy City Opporfunlhzscftci)\/:e physically Affordable physical recreation
55+ Feedback from citizens is
Open and Effective Government Easy fo contact City departments considered in municipal decision-
making
City Quadrant
NE Healthy City Opportunmzscfﬁovze PinEiselly Affordable physical recreation
NW Healthy City Opportunities 19 be physically Affordable public fransportation
active system
Sk Healthy City Opportunmzscfﬁovze Pinicelly Affordable physical recreation
W Healthy City Opporfunlhzscftci)\/:e physically Affordable physical recreation
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Focus Areas and Opportunities
This section presents the results pertaining to focus areas and opportunities by key demographics
for telephone respondents for each of the five strategic goals as ranked by respondents.
Strategic Goal 1: Healthy City - Focus Areas and Opportunities
“Healthy City” was ranked the highest priority among telephone survey respondents.

Respondents across the various demographic groups assigned high importance ratings for most
focus areas and opportunities pertaining to “Healthy City” with a somewhat lower rating for
“Celebrating the diversity of the city” and "Affordable art and culture” coming from male
respondents.

Tables 25 and 26 contain the complete results.

Table 25. Headlthy City Focus Areas - Level of Importance - Telephone

Healthy City Top-two Box (4,5) Importance Score
Focus Areas Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=400) (n=400) | (n=205) (n=312) (n=283) | (n=157) (n=244) (n=186) (n=210)

Sgﬁlz”“”‘”es fo be physically 84% 87% 87% 88% 81% 84% 84% 88% 86%
Opportunifies fo enhance menfal 76% 89% 82% 85% 80% 83% 82% 85% 79%
and emotional wellness
Faunel eine injenrel elueaien 76% 84% 83% 79% 7% 78% 78% 83% 81%
opportunities for everyone
Communiﬁ.es have opportuniﬁes to 40% 79% 71% 67% 59% 64% 65% 64% 70%
create social connections
Celebrating the diversity of the city 48% 61% 62% 52% 47% 48% 59% 53% 53%
Table 26. Healthy City Opportunities — Level of Importance - Telephone
Healthy City Top-two Box (4,5) Importance Score
Opportunities Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=77) (n=147) | (n=60) (n=94) (n=70) (n=46) (n=62) (n=49) (n=66)
Affordable public transportation 86% 93% 95% 87% 90% 86% 94% 89% 92%
system
Affordable physical recreation 81% 96% 95% 96% 79% 92% 89% 89% 95%
Z‘ﬂ:ﬁpoces e peepls cem 77% 7% 87% 7% 64% 72% 82% 78% 76%
Education just for the love of 67% 76% 80% 71% 66% 78% 7% 63% 74%
learning
Skjlls to talk about sensitive issues 62% 75% 80% 71% 57% 78% 75% 62% 68%
with each other
Affordable art and culture 56% 68% 67% 72% 49% 55% 69% 62% 66%
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Strategic Goal 2: Regional Economic Resilience - Focus Areas and Opportunities

“Regional Economic Resilience” was ranked second among other strategic goals in ferms of
priority for telephone survey respondents. The focus area of “An economy with a wide range of
industries and jobs” received high importance levels from all key demographics while “Highlight
the strengths and uniqueness of Edmonton Mefro Region” and “Integrate municipal services
(such as transit, waste, libraries) with neighbouring municipalities” received much lower
importance scores.

Tables 27 and 28 contain the complete results.

Table 27. Regional Economic Resilience Focus Areas - Level of Importance - Telephone

Regional Economic Resilience Top-two Box (4,5) Importance Score
Focus Areas Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NwW SE SW

(n=400) (n=400) | (n=205) (n=312) (n=283) | (n=157) (n=244) (n=186) (n=210)

An economy vyifh a wide range of 92% 94% 94% 93% 93% 96% 92% 94% 1%
industries and jobs
Partner with neighbouring
municipalities to develop a strong 79% 79% 77% 80% 81% 82% 79% 78% 79%
economic region
Highlight the strengths and
uniqueness of Edmonton Metro 56% 58% 59% 56% 56% 55% 58% 62% 53%
Region
Table 28. Regional Economic Resilience Opportunities — Level of Importance - Telephone
Regional Economic Resilience Top-two Box (4,5) Importance Score
Opportunities Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NwW SE SW

(n=122) (n=64) (n=40) (n=86) (n=62) (n=30) (n=65) (n=46) (n=47)

Slevliels meie U @ sinell 78% 73% 80% 80% 68% 62% 70% 91% 80%
businesses
More support to entrepreneurs 77% 66% 80% 78% 60% 75% 66% 77% 78%
Develop non-tfraditional industries 68% 54% 63% 67% 58% 62% 64% 64% 63%
Integrate municipal services (such
as transit, waste, libraries) with 60% 56% 58% 56% 63% 50% 55% 62% 65%
neighbouring municipalities
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Strategic Goal 3: Open and Effective Government - Focus Areas and Opportunities

“"Open and Effective Government” came in third place among various strategic goals.
Respondents placed high importance on “Feedback from citizens is considered in municipal
decision-making”

Tables 29 and 30 contain the complete results.

Table 29. Open and Effective Government Focus Areas - Level of Importance - Telephone

Open and Effective Government Top-two Box (4,5) Importance Score
Focus Areas Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=400) (n=400) | (n=205) (n=312) (n=283) | (n=157) (n=244) (n=186) (n=210)

Easy to contact City departments 79% 86% 83% 83% 81% 83% 84% 78% 85%
Municipal government decisions 75% 83% 84% 79% 73% 76% 79% 77% 82%
are based on data and evidence
Easy fo contact Mayor and 60% 68% 62% 65% 66% 66% 66% 61% 65%
Councillors
Table 30. Open and Effective Government Opportunities— Level of Importance - Telephone
Open and Effective Government Top-two Box (4,5) Importance Score
Opportunities Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=78) (n=66) (n=27) (n=46) (n=71) (n=32) (n=42) (n=39) (n=30)
Feedback from citizens is 87% 91% 81% 98% 87% 97% 85% 89% 85%
considered in municipal decision-
making
Increase awareness of 76 % 86% 85% 80% 77% 82% 88% 81% 70%
opportunities to be involved in
municipal decision-making
Easier permitting processes across 69% 62% 67% 78% 56% 69% 71% 68% 53%
all services
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Strategic Goal 4: Energy and Climate - Focus Areas and Opportunities

“Energy and Climate” ranked fourth among the five strategic goals. Respondents placed a high
degree of importance to all focus areas and opportunities pertaining to this strategic goal.

Tables 31 and 32 contain the complete results.

Table 31. Energy and Climate City Focus Areas - Level of Importance - Telephone

Energy and Climate Top-two Box (4,5) Importance Score
Focus Areas Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=400) (n=400) | (n=205) (n=312) (n=283) | (n=157) (n=244) (n=186) (n=210)

Support technologies that make
existing energy sources more 77% 81% 81% 80% 76% 79% 82% 79% 77%
environmentally friendly
Growing and adopting new green 70% 83% 85% 76% 67% 76% 78% 76% 76%
energy sources
Table 32. Energy and Climate Opportunities— Level of Importance - Telephone
Energy and Climate Top-two Box (4,5) Importance Score
Opportunities Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=84) (n=83) (n=50) (n=56) (n=61) (n=38) (n=46) (n=38) (n=44)
Promote low-carbon and 91% 97% 94% 95% 93% 98% 98% 91% 90%
renewable energy industries
Public transportation system which
makes it possible to not be 81% 95% 98% 89% 74% 83% 83% 93% 93%
dependent on cars
Easier permitting process for
constructing energy efficient 85% 82% 86% 79% 85% 84% 87% 86% 77%
buildings and homes
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“Urban Shift” received the lowest priority among the various goals. Nonetheless, respondents
assigned higher levels of importance on "Ability to move around the city quickly” and “Easy fo
use and accessible public transportation system”. Generally, “Spread of the City” did not score
high among respondents from across the spectrum.

Tables 33 and 34 contain the complete results.

Table 33. Urban Shift Focus Areas - Level of Importance - Telephone

Urban Shift Top-two Box (4,5) Importance Score
Focus Areas Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NwW SE SW

(n=400) (n=400) | (n=205) (n=312) (n=283) | (n=157) (n=244) (n=186) (n=210)

Ability to move around the cit
quiciy Y 84% 0% | 91% 8% &% | 9% 8% 8% 9%
Building a city which is friendly to
people of all ages 79% 91% 84% 85% 86% 87% 81% 87% 85%
Build infrastructure that takes into
account all people who are likely 78% 87% 84% 83% 80% 85% 80% 84% 82%
fo use it
Diverse housing options for seniors,
young professionals and young
families in core and mature 74% 82% 80% 76% 77% 80% 74% 78% 80%
neighbourhoods
Stopping the spread of the city 44% 48% 43% 43% 52% 41% 51% 41% 47%
Table 34. Urban Shift Opportunities— Level of Importance - Telephone
Urban Shift Top-two Box (4,5) Importance Score
Opportunities Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NwW SE SW

(n=39) (n=38) (n=28) (n=30) (n=19) (n=11) (n=29) (n=14) (n=23)
Easy fo use and accessible public 85% 91% 93% 83% 84% 83% 87% 100% 83%
fransportation system
Availability of amenities such as
grocery stores, coffee shops within 83% 77% 86% 73% 79% 83% 73% 80% 89%
a walkable distance
Ensure that public spaces and
infrastructure are usable by 74% 84% 71% 77% 100% 100% 63% 83% 89%
everybody
Improving the city's core and 81% 74% 79% 80% 74% 83% 78% 68% 83%
mature neighbourhoods
Public spaces where people can 77% 68% 86% 60% 63% 57% 76% 66% 79%

get together
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Achievement of Vision

Telephone survey respondents were asked their level of agreement that the strategic goals,
focus area statements and opportunities presented in the survey will help the City achieve its
vision by 2050. Younger respondents (18-34 years of age) agreed the most that this survey,
strategic goals, and corresponding focus and opportunity areas would help the city achieve its
vision. Females agreed directionally more than males while residents in the NW quadrant

agreed slightly more than residents in the other quadrant of the city.

Table 35 contains the full results.

Table 35. Achieve Vision Level of Agreement - Telephone

Top-two Box (4,5) Importance Score

Gender Age Groups Quadrant
Male Female 18-34 35-54 55+ NE NW SE
(n=400) (n=400) | (n=205) (n=312) (n=283) | (n=157) (n=244) (n=184)
Level of Agreement 66% 69% 72% 68% 61% 62% 68% 69%
Strongly Agree 18% 25% 21% 23% 20% 23% 22% 20%
Agree 47% 45% 51% 45% 41% 39% 46% 48%
Neither Agree nor Disagree 21% 22% 20% 20% 25% 24% 22% 21%
Disagree 6% 5% 4% 6% 6% 5% 5% 4%
Strongly Disagree 7% 2% 2% 4% 7% 8% 4% 5%
1% 2% 2% 1% 1% 1% 1% 1%

No Answer/No Opinion
100% 100% 100% 100% 100% 100% 100%

Total 100%

*May not add up to 100% due to rounding

SW
(n=210)

70%
21%
49%
20%
7%
2%
1%

100%

30 | City of Edmonton —Vision 2050



(:) PIVOTAL RESEARCH i

Invest in Knowledge

Results — Insight Community Survey
Summary of Findings

This section of the report details results of the telephone survey. We first present the overall main
findings, followed by results grouped by key demographics. Similar to the Telephone survey,
length of residence in Edmonton was not included in the splits since most respondents have lived
in the City of Edmonton more than three years at the time they participated in the survey.

Insight Community respondents selected two concepts pertaining to the city’s vision statement;
“"Community feel, big city amenities” (43%) and “Reduce city spread” (38%) as the top two vision
statements. Out of the five strategic goals, they assigned the top priority to the strategic goal of
“Healthy City".

Their most important focus area which pertains to “Healthy City” was the "Opportunity to be
physically active” (87%), while their most important “Health City” opportunity was an “Affordable
public transportation system” (94%).

Complete overall results for the Insight Community mode are displayed in Figure 13.

Figure 13. Summary of Results — Insight Community

PRIORITY

HEALTHY CITY
87% Opportunities to be physically active

83% Opportunities to enhance mental and
emotional wellness

Global Recognition 80% Formal and informal education opportunities
‘ for everyone

73% Communities have opportunities to create

Family Friendly Reduce City Spread social connections
60% Celebrating the diversity of the city

)

Prosperity for All Housing for All ol
[ /1 [
@. VISION W STRATEGIC Regional Economic

GOALS Resilience

Urban Entrepreneurs
Indigenous Leaders

Technology iﬂ Cultures Ener;{ and
Community Feel, Climate o OPPORTUNITY
Big City Amenities i
HEALTHY CITY
& ) 94% Affordable public transpartation system
VISION Open and Effective 92% Affordable physical recreation
Government
87% Public spaces where people can gather
VISION 75% Education just for the love of learning
‘ 73% Affordable art and culture
Reduce City Spread 69% Skills to talk about sensitive issues with
iﬂ 38% each other

Community Feel,
Big City Amenities
43%

®
@ Insight Community
®
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Results by Key Demographics

Vision
Table 36 summarizes the ranking of the top key concepts that were selected by Insight
Community survey respondents.

Table 36. Vision Concepts - Insight Community

Key Concept Mentioned as One of
the Two Key Concepts

Community feel, big city amenities 43%

Reduce the city spread 38%

Housing for all 29%

Prosperity for all 25%

Family friendly 24%

Technology 19%

Entrepreneurs 9%

Cultures 6%

Global recognition 5%

Urban Indigenous leaders 4%

TOTAL 202*%

*May not add up to 200% due to rounding

Respondents to the Insight Community survey across almost all key demographic splits selected
“"Community feel, big city amenities” as well as “Reduce city spread” as their fop two key vision
concepts. The exception to that were those over the age of 55 who chose "Housing for all”
rather than “Reduce city spread”.

Complete results by key demographic group for the Insight Community mode are displayed in
Figure 14.
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Figure 14. Vision Concepts by Key Demographic Group - Insight Community
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Strategic Goals

This section looks at the strategic goals by key demographics in more detail. Among age groups,
younger respondents (18-34) chose “Urban Shift” as their top priority, older respondents (55+)
chose “"Open and Effective Government”, while the middle group (35-54) went with “"Regional
Economic Resilience”. Females preferred “Healthy City” while Males opted for “Regional
Economic Resilience”. All quadrants selected “Healthy City”.

Table 37 shows the ranking of the five strategic goals for telephone survey respondents.
Table 37. Top Sirategic Goals Selected - Insight Community

Strategic Goal (n=1807) Insight Community
Healthy City

Urban Shift

Regional Economic Resilience 21%
Energy and Climate 17%

Open and Effective Government 16%

TOTAL 100%

Complete results are provided in Figure 15 and Table 38.
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Table 38. Top Strategic Goals Selected by Key Demographics - Insight Community

Strategic Goal Gender Age Groups Quadrant
Male Female 18-34 years 35-54 years 55+ years NE NW SE SW
(n=830) (n=929) (n=350) (n=667) (n=743) (n=342) (n=642) (n=335) (n=477)

Healthy City 16% 31% 24% 22% 25% 22% 26% 24% 23%
Regional Economic

Resiienes 26% 16% 15% 25% 23% 21% 21% 20% 22%
Open and Effective

Government 17% 15% 9% 14% 26% 19% 14% 19% 15%
Energy and Climate 16% 18% 18% 18% 15% 18% 14% 20% 18%
Urban Shift 24% 20% 34% 21% 1% 20% 26% 17% 23%
TOTAL 100% 100% 100% 100% 100% 100% 100% 100% 100%

*May not add up to 100% due to rounding
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Table 39 presents for each key demographic group, the top priority selected, along with the
corresponding highest importance focus area and opportunity.

When Insight Community respondents choose “Health City” as their top priority, they tend to
mostly assign the highest importance to "Opportunities to be physically active”. When “Regional
Economic Resilience is selected, Insight Community respondents agreed with their telephone
counterparts by placing more importance into “Provide more support to small businesses”. As to
“Urban Shift” which was only preferred as top priority by younger respondents, their highest
importance was placed on the "Ability to move around the city quickly” and “Easy to use and
accessible public transportation system”.

Table 39. Top Strategic Goals Selected by Key Demographics — Insight Community

Respondent
Type

Top Priority Strategic Goal

Highest Important Focus Area

Highest Important Opportunity Area

Gender

Male

Female

Age Groups

18 -34

35-54

55+

City Quadrant

NE

NW

SE

SW

Regional Economic Resilience

Healthy City

Urban Shift

Regional Economic Resilience

Open and Effective Government

Healthy City
Healthy City
Healthy City

Healthy City

An economy with a wide range of
industries and jobs

Opportunities to enhance mental
and emotional wellness

Ability to move around the city
quickly
An economy with a wide range of
industries and jobs

Municipal government decisions
are based on data and evidence

Opportunities fo be physically
active

Opportunities to be physically
active
Opportunitfies to be physically
active

Opportunities to be physically
active

Provide more support to small
businesses

Affordable public transportation
system

Easy to use and accessible public
fransportation system

Provide more support to small
businesses

Feedback from citizens is
considered in municipal decision-
making

Affordable public transportation
system

Affordable physical recreation

Affordable public fransportation
system

Affordable public fransportation
system
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Strategic Goal 1: Healthy City - Focus Areas and Opportunities

“Healthy City” was ranked the highest priority among Insight Community respondents.

Respondents across the various demographic groups assigned high importance ratings for most

focus areas and opportunities pertaining to “Healthy City” with a somewhat lower rating for
“Celebrating the diversity of the city” and “Skills to talk about sensitive issues with each other”

from male respondents.

Table 40. Headlthy City Focus Areas - Level of Importance - Insight Community

Healthy City Top-two Box (4,5) Importance Score
Focus Areas Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=830) (n=929) | (n=350) (n=667) (n=743) | (n=342) (n=642) (n=335) (n=477)

83?/‘;”“””165 fo be physically 86% 88% 88% 88% 84% 84% 87% 85% 89%
Opportunities to enhance mental 77% 89% 50% 81% 78% 80% 84% 85% 83%
and emotional wellness
Foal @il et seliaeion 75% 85% 82% 78% 81% 81% 81% 80% 78%
opportunities for everyone
Communiﬁ.es have opportuniﬁes to 66% 80% 75% 73% 71% 79% 75% 73% 73%
create social connections
Celebrating the diversity of the city 51% 69% 67% 59% 55% 56% 62% 63% 59%
Table 41. Healthy City Opportunities- Level of Importance - Insight Community
Healthy City Top-two Box (4,5) Importance Score
Opportunities Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=146) (n=281) | (n=91) (n=153) (n=184) | (n=80) (n=167) (n=81) (n=113)

Affordable public transportation 93% 95% 96% 93% 94% 93% 94% 92% 97%
system
Affordable physical recreation 90% 94% 92% 93% 94% 90% 95% 1% 93%
Public spaces where people can 89% 86% 95% 83% 84% 83% 90% 87% 87%
gather
Education just for the love of 66% 79% 75% 72% 78% 82% 73% 73% 74%
learning
Skjlls to talk about sensitive issues 58% 74% 73% 79% 63% 73% 70% 71% 64%
with each other
Affordable art and culture 64% 77% 76% 72% 72% 74% 73% 79% 69%
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Strategic Goal 2: Urban Shift - Focus Areas and Opportunities

“Urban Shift” was ranked second by Insight Community respondents. All focus areas and
opportunities received high levels of importance ratings among the various key demographic

groups. Surprisingly, “Stopping the spread of the city” was ranked least important.

See Tables 44 and 45 for complete details.

Table 42. Urban Shift Focus Areas - Level of Importance - Insight Community

Urban Shift Top-two Box (4,5) Importance Score
Focus Areas Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NwW SE SW

(n=830) (n=929) | (n=350) (n=667) (n=743) | (n=342) (n=642) (n=335) (n=477)

Ability to move around the city 89% 89% 92% 88% 87% 86% 88% 88% 91%
quickly
Building a ciTy which is friendly to 84% 92% 84% 89% 90% 86% 88% 89% 89%
people of allages
Build infrastructure that takes into
account all people who are likely 87% 92% 90% 90% 89% 90% 1% 87% 89%
fo use it
Diverse housing options for seniors,
young professionals and young
families in core and mature 78% 85% 84% 80% 80% 82% 84% 83% 77%
neighbourhoods
Stopping the spread of the city 62% 65% 72% 61% 58% 62% 66% 62% 64%
Table 43. Urban Shift Opportunities— Level of Importance - Insight Community
Urban Shift Top-two Box (4,5) Importance Score
Opportunities Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NwW SE SW

(n=163) (n=176) | (n=118) (n=141) (n=83) | (n=60) (n=137) (n=50) (n=94)

Easy to use and accessible public 95% 97% 98% 95% 93% 95% 94% 96% 99%
fransportation system
Availability of amenities such as
grocery stores, coffee shops within 94% 94% 94% 94% 94% 92% 92% 96% 97%
a walkable distance
Ensure that public spaces and
infrastructure are usable by 85% 86% 85% 83% 92% 88% 85% 85% 86%
everybody
Improving the city's core and 92% 93% 93% 94% 91% 95% 92% 95% 92%
mature neighbourhoods
Public spaces where people can 86% 77% 84% 79% 80% 79% 84% 81% 80%
get together
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Strategic Goal 3: Regional Economic Resilience - Focus Areas and Opportunities

“Regional Economic Resilience” was ranked third by Insight Community survey respondents. The
focus area of "An economy with a wide range of industries and jobs” received high importance
levels from all key demographics while “Highlight the strengths and uniqueness of Edmonton
Metro Region” and “Integrate municipal services (such as fransit, waste, libraries) with
neighbouring municipalities” received lower importance scores.

See Tables 42 and 43 for complete details.

Table 44. Regional Economic Resilience Focus Areas - Level of Importance - Insight Community

Regional Economic Resilience

Top-two Box (4,5) Importance Score

Focus Areas Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NwW SE SW

(n=830) (n=929) | (n=350) (n=667) (n=743) | (n=342) (n=642) (n=335) (n=477)

An economy vyifh a wide range of 94% 96% 95% 94% 95% 96% 95% 94% 94%
industries and jobs
Partner with neighbouring
municipalities to develop a strong 88% 82% 82% 83% 89% 83% 83% 83% 87%
economic region
Highlight the strengths and
uniqueness of Edmonton Metro 66% 65% 64% 63% 69% 62% 68% 61% 67%
Region
Table 45. Regional Economic Resilience Opportunities— Level of Importance - Insight Community
Regional Economic Resilience Top-two Box (4,5) Importance Score
Opportunities Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NwW SE SW

(n=230) (n=158) | (n=49) (n=162) (n=176) | (n=72) (n=145) (n=71) (n=104)

Provide more support to small 81% 85% 88% 84% 78% 75% 79% 84% 88%
businesses
More support to entrepreneurs 76% 77% 84% 79% 69% 71% 73% 69% 83%
Develop non-traditional industries 72% 79% 77% 74% 73% 66% 73% 71% 85%
Integrate municipal services (such
as transit, waste, libraries) with 66% 68% 56% 64% 78% 71% 71% 57% 67%
neighbouring municipalities
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Strategic Goal 4: Energy and Climate - Focus Areas and Opportunities

“Energy and Climate” ranked fourth among the five strategic goals. However, respondents
placed a high degree of importance, especially on opportunities pertaining to this strategic
goal such as “Promote low-carbon and renewable energy industries”, “Easier permitting process
for constructing energy efficient buildings and homes”, and “Public transportation system which
makes it possible to not be dependent on cars”.

See Tables 46 and 47 for complete details.

Table 46. Energy and Climate City Focus Areas - Level of Importance - Insight Community

Energy and Climate

Top-two Box (4,5) Importance Score

Focus Areas Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=830) (n=929) | (n=350) (n=667) (n=743) | (n=342) (n=642) (n=335) (n=477)

Support technologies that make
existing energy sources more 77% 88% 85% 83% 79% 79% 85% 83% 81%
environmentally friendly
Growing and adopting new green 73% 85% 87% 79% 71% 75% 79% 78% 82%
energy sources
Table 47. Energy and Climate Opportunities- Level of Importance - Insight Community
Energy and Climate Top-two Box (4,5) Importance Score
Opportunities Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=128) (n=164) | (n=63) (n=122) (n=107) | (n=60) (n=89) (n=63) (n=84)

Promote low-carbon and 96% 98% 96% 98% 98% 97% 98% 96% 98%
renewable energy industries
Public transportation system which
makes it possible to not be 91% 91% 97% 89% 86% 92% 90% 95% 88%
dependent on cars
Easier permitting process for
constructing energy efficient 94% 87% 21% 89% 21% 82% 92% 94% 92%
buildings and homes
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Strategic Goal 5: Open and Effective Government - Focus Areas and Opportunities

“Open and Effective Government” came in the last place among the five strategic goals for
Insight Community respondents. Respondents placed high importance on *Municipal
government decisions are based on data and evidence” and “Feedback from citizens is
considered in municipal decision-making”.

See Tables 48 and 49 for complete details.

Table 48. Open and Effective Government Focus Areas - Level of Importance - Insight Community

Open and Effective Government

Top-two Box (4,5) Importance Score

Focus Areas Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=830) (n=929) | (n=350) (n=667) (n=743) | (n=342) (n=642) (n=335) (n=477)

Easy to contact City departments 87% 89% 88% 85% 93% 88% 86% 91% 89%
Municipal government decisions 93% 94% 95% 94% 94% 94% 94% 94% 94%
are based on data and evidence
Easy fo confact Mayor and 72% 78% 72% 71% 82% 75% 73% 77% 77%
Councillors
Table 49. Open and Effective Government Opportunities— Level of Importance - Insight Community
Open and Effective Government Top-two Box (4,5) Importance Score
Opportunities Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=165) (n=150) | (n=29) (n=89) (n=193) | (n=70) (n=104) (n=70) (n=80)

Feedback from citizens is
considered in municipal decision- 93% 96% 92% 1% 97% 96% 91% 99% 94%
making
Increase awareness of
opportunities to be involved in 88% 93% 89% 87% 92% 92% 89% 93% 85%
municipal decision-making
Easier permitting processes across 76% 73% 80% 75% 71% 78% 70% 75% 75%

all services
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Achievement of Vision

Insight Community respondents were asked their level of agreement that the strategic goals,
focus area statements and opportunities presented in the survey will help the City achieve its
vision by 2050. Younger respondents (18-34 years of age) agreed the most among the various
groups of respondents that this survey will help the city achieve its vision. Females agreed more
than males while residents in the NW quadrant agreed slightly more than residents in the other

qguadrants of the city.

Table 45 contains the full results.

Table 50. Achieve Vision Level of Agreement - Insight Community
Top-two Box (4,5) Importance Score

Gender Age Groups Quadrant
Male Female 18-34 35-54 55+ NE NW SE SW
(n=830) (n=929) | (n=350) (n=667) (n=743)  (n=342) (n=642) (n=335) (n=477)

Level of Agreement 56% 81% 66% 56% 52% 56% 60% 55% 58%
Strongly Agree 1% 12% 16% 10% 9% 12% 12% 12% 1%
Agree 44% 49% 50% 46% 44% 44% 48% 43% 47%
Neither Agree nor Disagree 25% 26% 16% 28% 33% 29% 25% 27% 24%
Disagree 9% 5% 6% 6% 9% 7% 7% 8% 7%
Strongly Disagree 3% 1% 2% 3% 2% 3% 1% 3% 3%
No Answer/No Opinion 7% 6% 10% 7% 4% 5% 6% 6% 9%

100% 100% 100%

Total 100% 100% 100% 100% 100% 100%

*May not add up to 100% due to rounding
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Appendix A: Results - Open Link Survey
Results by Key Demographics — Open Link

Vision

Table 51. Vision Concepts — Open Link

Key Concept Mentioned as One of
the Two Key Concepts

Community feel, big city amenities 42%

Reduce the city spread 23%

Housing for all 26%

Prosperity for all 24%

Family friendly 23%

Technology 28%

Entrepreneurs 12%

Cultures 8%

Global recognition 10%

Urban Indigenous leaders 3%

TOTAL 199*%

*May not add up to 200% due to rounding

Strategic Goals
Table 52. Top Strategic Goals Selected - Open Link

Strategic Goal (n=2240) Open Link
Healthy City 26%
Regional Economic Resilience 21%
Urban Shift 20%
Energy and Climate 20%
Open and Effective Government 13%
TOTAL 100%
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Table 53. Top Strategic Goals Selected by Key Demographics — Open Link

Strategic Goal Gender Age Groups
Male Female 18-34 years 35-54 years 55+ years
(n=830) (n=929) (n=350) (n=667) (n=743)

Healthy City 17% 35% 25% 25% 27%
Regional Economic

Resilience 28% 15% 18% 28% 25%
Open and Effective

Govermnment 13% 12% 10% 14% 25%
Energy and Climate 19% 21% 24% 15% 1%
Urban Shift 23% 16% 23% 18% 13%
TOTAL 100% 100% 100% 100% 100%

*May not add up to 100% due to rounding

Main Findings for Each Demographic Group
Table 54. Top Strategic Goals Selected by Key Demographics— Open Link

(n=342)

100%

Invest in Knowledge

Quadrant
NE NW SE SW
(n=642) (n=335) (n=477)
27% 24% 28% 25%
22% 20% 21% 23%
13% 13% 14% 13%
17% 21% 18% 21%
20% 22% 18% 18%
100% 100% 100%

.I::;:onden'r Top Priority Strategic Goal Highest Important Focus Area Highest Important Opportunity Area
Gender
Male Regional Economic Resilience An economy with a wide range of Provide more support to small
industries and jobs businesses
Female . Opportunities to enhance mental Affordable public transportation
Healthy City :
and emotional wellness system
Age Groups
=i Healthy City Opportunlhzscfﬁo\/:e PinyiEelly Affordable physical recreation
35-54 Regional Economic Resilence An economy VYITh a vale range of Provide more.supporf to small
industries and jobs businesses
. . Affordable public fransportation
55+ Healthy City Opportunities to be physically system
active . .
Affordable physical recreation
City Quadrant
NE Healthy City Opportunlhzscfﬁo\/:e Pinicelly Affordable physical recreation
NW Healthy City Opportunmzsctt?v:e physically Affordable physical recreation
Sk Healthy City Opportunlhzscfﬁo\/:e PinEiselly Affordable physical recreation
Sw Healthy City Opportunmzsctt?v:e physically Affordable physical recreation
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Strategic Goal 1: Healthy City - Focus Areas and Opportunities

Table 55. Hedlthy City Focus Areas - Level of Importance - Open Link

Healthy City Top-two Box (4,5) Importance Score
Focus Areas Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=1085) (n=1064) | (n=1163) (n=649) (n=202) | (n=440) (n=641) (n=454) (n=558)

Sffﬁl‘;”“”‘”es fo be physically 84% 87% 86% 86% 80% 83% 85% 88% 85%
Opportunities to enhance mental 73% 89% 84% 78% 69% 81% 79% 82% 82%
and emotional wellness
eunel el nfeliel Celieel ey 74% 85% 82% 76% 68% 80% 78% 81% 79%
opportunities for everyone
Communiﬁ.es have opportuniﬁes to 64% 74% 70% 71% 59% 69% 79% 79% 63%
create social connections
Celebrating the diversity of the city 51% 67% 62% 56% 45% 58% 59% 60% 62%
Table 56. Hedlthy City Opportunities- Level of Importance - Open Link
Healthy City Top-two Box (4,5) Importance Score
Opportunities Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=186) (n=376) | (n=288) (n=160) (n=54) | (n=120) (n=155) (n=129) (n=140)

Affordable public transportation 84% 94% 90% 90% 91% 91% 90% 93% 89%
system
Affordable physical recreation 1% 94% 94% 95% 1% 93% 92% 97% 89%
;‘éﬂgf"oces ST REOTEE EE 79% 83% 81% 84% 85% 81% 86% 84% 79%
Education just for the love of 9% 76% 76% 71% 69% 73% 75% 73% 73%
learning
Skjlls to talk about sensitive issues 65% 74% 77% 63% 65% 78% 74% 79% 66%
with each other
Affordable art and culture 56% 68% 64% 64% 78% 62% 68% 64% 66%
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Strategic Goal 2: Regional Economic Resilience - Focus Areas and Opportunities

Table 57. Regional Economic Resilience Focus Areas - Level of Importance - Open Link

Regional Economic Resilience

Top-two Box (4,5) Importance Score

Focus Areas Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NwW SE SW

(n=1085) (n=1064) | (n=1163) (n=649) (n=202) | (n=440) (n=641) (n=454) (n=558)

An economy vyi’rh a wide range of 93% 93% 94% 93% 89% 93% 93% 94% 92%
industries and jobs
Partner with neighbouring
municipalities to develop a strong 81% 75% 77% 78% 83% 79% 75% 79% 79%
economic region
Highlight the strengths and
uniqueness of Edmonton Metro 62% 56% 59% 61% 54% 57% 59% 62% 59%
Region
Table 58. Regional Economic Resilience Opportunities— Level of Importance — Open Link
Regional Economic Resilience Top-two Box (4,5) Importance Score
Opportunities Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NwW SE SW

(n=300) (n=162) | (n=211) (n=179) (n=50) | (n=97) (n=128) (n=97) (n=127)

Provide more support to small 75% 77% 74% 78% 74% 74% 78% 78% 73%
businesses
More support to entrepreneurs 73% 69% 69% 74% 74% 72% 72% 73% 72%
Develop non-traditional industries 66% 73% 67% 72% 72% 67% 65% 70% 73%
Integrate municipal services (such
as fransit, waste, libraries) with 71% 65% 70% 69% 70% 71% 63% 75% 67%
neighbouring municipalities
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Strategic Goal 3: Urban Shift - Focus Areas and Opportunities

Table 59. Urban Shift Focus Areas - Level of Importance — Open Link
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Urban Shift Top-two Box (4,5) Importance Score
Focus Areas Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=1085) (n=1064) | (n=1163) (n=649) (n=202) | (n=440) (n=641) (n=454) (n=558)

Ability to move around the city 90% 89% 93% 87% 83% 89% 90% 90% 90%
quickly
BUIldIng a ciTy which is friendly to 79% 86% 81% 84% 82% 83% 82% 84% 82%
people of allages
Build infrastructure that takes into
account all people who are likely 83% 87% 86% 86% 81% 85% 85% 86% 84%
fo use it
Diverse housing options for seniors,
young professionals and young
families in core and mature 73% 85% 82% 75% 74% 80% 79% 78% 76%
neighbourhoods
Stopping the spread of the city 44% 47% 45% 51% 49% 43% 49% 42% 46%
Table 60. Urban Shift Opportunities— Level of Importance — Open Link
Urban Shift Top-two Box (4,5) Importance Score
Opportunities Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=248) (n=174) | (n=268) (n=118) (n=26) | (n=88) (n=141) (n=82) (n=103)

Easy to use and accessible public 89% 95% 93% 89% 92% 91% 94% 90% 90%
fransportation system
Availability of amenities such as
grocery stores, coffee shops within 90% 90% 90% 87% 100% 84% 92% 88% 94%
a walkable distance
Ensure that public spaces and
infrastructure are usable by 83% 86% 82% 88% 85% 84% 82% 83% 87%
everybody
Improving the city's core and 85% 84% 82% 89% 85% 86% 81% 87% 86%
mature neighbourhoods
Public spaces where people can 81% 78% 80% 76% 92% 77% 82% 85% 78%
get together
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Strategic Goal 4: Energy and Climate - Focus Areas and Opportunities

Table é1. Energy and Climate City Focus Areas - Level of Importance — Open Link

Energy and Climate

Top-two Box (4,5) Importance Score

Focus Areas Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=1085) (n=1064) | (n=1163) (n=649) (n=202) | (n=440) (n=641) (n=454) (n=558)

Support technologies that make
existing energy sources more 74% 84% 81% 76% 69% 77% 77% 81% 77%
environmentally friendly
Growing and adopting new green 71% 83% 81% 72% 61% 76% 77% 76% 76%
energy sources
Table 62. Energy and Climate Opportunities- Level of Importance — Open Link
Energy and Climate Top-two Box (4,5) Importance Score
Opportunities Gender Age Quadrant

Male Female 35-54 55+ NE NW SE SW

(n=207) (n=22¢) | (n=284) (n=99) (n=22) | (n=76) (n=135) (n=83) (n=117)

Promote low-carbon and 96% 98% 95% 100% 100% 96% 99% 96%
renewable energy industries
Public transportation system which
makes it possible to not be 83% 92% 92% 95% 88% 92% 86% 88%
dependent on cars
Easier permitting process for
constructing energy efficient 88% 89% 90% 86% 92% 87% 88% 87%
buildings and homes
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Strategic Goal 5: Open and Effective Government - Focus Areas and Opportunities

Table 63. Open and Effective Government Focus Areas - Level of Importance - Open Link

Open and Effective Government

Top-two Box (4,5) Importance Score

Focus Areas Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=1085) (n=1064) | (n=1163) (n=649) (n=202) | (n=440) (n=641) (n=454) (n=558)

Easy to contact City departments 80% 81% 80% 79% 87% 80% 79% 84% 79%
Municipal government decisions 88% 86% 88% 88% 90% 87% 88% 87% 87%
are based on data and evidence
Easy fo contact Mayor and 62% 67% 65% 63% 69% 67% 61% 67% 66%
Councillors
Table 64. Open and Effective Government Opportunities— Level of Importance — Open Link
Open and Effective Government Top-two Box (4,5) Importance Score
Opportunities Gender Age Quadrant

Male Female 18-34 35-54 55+ NE NW SE SW

(n=144) (n=126) | (n=112) (n=93) (n=50) (n=59) (n=82) (n=63) (n=71)

Feedback from citizens is
considered in municipal decision- 89% 93% 88% 94% 90% 93% 94% 89% 90%
making
Increase awareness of
opportunities to be involved in 89% 91% 89% 90% 90% 90% 85% 89% 89%
municipal decision-making
Easier permi’rﬁng processes across 83% 76% 73% 77% 88% 78% 74% 87% 75%
all services
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Achievement of Vision

Table é5. Achieve Vision Level of Agreement — Open Link
Top-two Box (4,5) Importance Score
Gender Age Groups

Male Female 18-34 35-54
(n=1085) (n=1064) (n=1163) (n=649) (n=202) | (n=440) (n=641) (n=454)

50% 58% 57% 60% 56%

Quadrant

55+ NE NW SE W
(n=558)

Level of Agreement 58% 59% 59% 55%
Strongly Agree 16% 13% 16% 12% 8% 14% 14% 15% 13%
Agree 42% 47% 43% 43% 42% 44% 43% 45% 44%
Neither Agree nor Disagree 25% 26% 24% 29% 32% 26% 25% 25% 25%
Disagree 8% 6% 6% 8% 11% 9% 7% 6% 7%
Strongly Disagree 4% 1% 2% 3% 4% 2% 4% 3% 3%

6% 8% 9% 5% 3% 6% 8% 6% 9%

No Answer/No Opinion
100% 100% 100% 100% 100% 100% 100% 100% 100%

Total
*May not add up to 100% due to rounding
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Appendix B: Survey Instrument (Telephone)
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Vision 2050 - Survey

Hello, my name is . calling on behalf of the City of Edmonton. Your household has been randomly selected to participate in
a 15-minute survey about the vision and strategic direction of the City of Edmonton for its Vision 2050 inifiative. Vision 2050 is a citizen-
built vision that happens once every ten years. City Council is reviewing and updating its strategic plan, which is intended to guide
everything the City of Edmonton does. We would like to hear your thoughts. Please know that we are not selling or promoting
anything and your responses will be kept completely anonymous.

[If they have questions about the legitimacy of the study they can be referred to 3-1-1 service with the City of Edmonton]

Section 1 - Key Demographics

1. For this study, | need to speak to a member of the household who is at least 18 years of age. Would that person be available?

Yes, speaking CONTINUE
Yes, | will go get them RE-READ INTRO, CONTINUE
Not now ARRANGE CALL BACK

2. Record gender: DO NOT ASK
Male

Female

Unsure

3. In which of the following age categories do you belong? Please stop me when | read the comrect one.

18 - 24
25 - 34
35- 44
45 - 54
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4.

5.

55-64
65 years and over
[Do not read] Refused TERMINATE

How long have you lived in Edmonton?

Less than 6 months

6 months to less than 1 year
1 year to less than 3 years

3 years to less than 5 years

5 years or more

What are the first 3 digits of your postal code?

Check quotas by region
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Section 2: Vision

6.

The City, through a series of conversations with the general population of Edmonton and representatives of groups such as
businesses, not for profits, educational institutions, etc., has identified ten key concepts around which the City should build its
vision for 2050. | will read out the entire list to you. At the end, | will ask you to select the top two key concepts that are most
relevant to you. RANDOMIZE

READ LIST

Global Recognition
Reduce the City spread
Prosperity for all

Housing for all
Technology
Entrepreneurs

Urban Indigenous leaders
Cultures

Family friendly

Community feel, big city
amenities

Which two key concepts are most relevant to you?
SELECT OPTIONS GIVEN BY RESPONDENT

DO NOT RECORD ORDER

Are there any other key concepts that you believe should be included?
[Open ended]
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Section 3: Strategic Goals
8. The City has also identified five strategic goals that they would like Edmontonians to provide feedback on.
| will read out the strategic goals along with their corresponding descriptions.

READ GOAL AND DESCRIPTION. RANDOMIZE GOALS

Strategic Description
Godal

Healthy City Edmonton is a city that thrives, where every member of our community has equitable opportunity to be
healthy and fulfilled

Urban Shift Edmonton is a city with infrastructure design, smart land use, transportation options and public spaces that
enable the population to live safe and healthy lives

Regional The Edmonton Metro Area has a robust, diversified economic system founded on ingenuity, regional

Economic collaboration and shared economic prosperity

Resilience

Energy and Edmonton is a low-carbon city with smart energy options and innovative energy delivery systems. Our

Climate infrastructure is resilient to shocks and disturbances from climate change

Open and The City of Edmonton government is open, transparent and accountable to Edmontonians

Effective

Government
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| am going to read out a list of statements that pertain to “STRATEGIC GOAL”. | will ask you fo rate each of the statements
using a five-point importance scale where 1 is “notf important at all " and 5 “very important” (Will allow for no opinion/no
answer) RANDOMIZE ATTRIBUTES WITHIN GOALS

Headlthy City Level of Importance

v Celebrating the diversity of the city 1 = Not important at all
v Communities have opportunities to create social connections 2

v Formal and informal education opportunities for everyone 3

v Opportunities to be physically active 4

v Opportunities to enhance mental and emotional wellness 5 -Vey important

Urban Shift

Ability fo move around the city quickly 1 = Not important at all

Build infrastructure that takes into account all people who are likely to use it 2

Stopping the spread of the city 3

Building a city which is friendly to people of all ages 4

Diverse housing options for seniors, young professionals and young families in core 5

and mature neighbourhoods

Regional Economic Resilience

v An economy with a wide range of industries and jobs 1

v Partner with neighbouring municipalities to develop a strong economic region 2

v Highlight the strengths and uniqueness of Edmonton Metro Region 3
4
5

AN NN

- Vey important

— Not important at all

- Vey important
Energy and Climate
v Support technologies that make existing energy sources more environmentally 1 = Not important at all
friendly 2
v Growing and adopting new green energy sources 3
4
5 —-Vey important
Open and Effective Government
v Easy to contact Mayor and Councillors 1 = Not important at all
v Easy to contact City departments 2
v Municipal government decisions are based on data and evidence 3
4
5

- Vey important
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9. Now that you have learned about the five strategic goals, | would like for you to identify the Strategic Goal of highest and
second highest priority o you. And to remind you, the Strategic Goals are:
READ OUT LIST. (RANDOMIZE)

Strategic Goal

Healthy City

Urban Shift

Regional Economic Resilience 1 — Highest priority
Energy and Climate

Open and Effective
Government

Priority Level

2 — Second highest priority
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10. You have selected "STRATEGIC GOAL" as your top priority. | am going to read out a list of opportunities that pertain to “STRATEGIC
GOAL". | will ask you to rate each of the statements using a five-point importance scale where 1 is *not important at all " and 5 “very
important” (Will allow for no opinion/no answer) (Wil allow for no opinion/no answer). RANDOMIZE STATEMENTS WITHIN GOALS

Headlthy City Level of Importance
Affordable public tfransportation system 1 = Not important at all
Public spaces where people can gather 2
Education just for the love of learning 3
Affordable physical recreation 4
Affordable art and culture v/ 5
Skills to talk about sensitive issues with each other
rban Shift v
Easy to use and accessible public transportation system 1
Public spaces where people can get together 2
Availability of amenities such as grocery stores, coffee shops within a walkable distance 3
4
5

- Vey important

— Not important at all

Improving the city's core and mature neighbourhoods

Ensure that public spaces and infrastructure are usable by everybody v
Regional Economic Resilience v
v More support to entrepreneurs

AN N N NE=15 N N NN NN

- Vey important

— Not important at all

1
v Provide more support to small businesses 2
v Integrate municipal services (such as transit, waste, libraries) with neighbouring 3
municipalities 4
v Develop non-traditional industries v 5-Veyimportant
Energy and Climate v/

v Promote low-carbon and renewable energy industries — Not important at all

1
v Public transportation system which makes it possible to not be dependent on cars 2
v Easier permitting process for constructing energy efficient buildings and homes 3
4
v 5-Veyimportant
Open and Effective Government v/

v Easier permitting processes across all services 1 = Not important at all
v Increase awareness of opportunities to be involved in municipal decision-making 2
v Feedback from citizens is considered in municipal decision-making 3
4
5

- Vey important
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Section 4: Achieve Vision

11. On ascale of 1 to 5where 1 is "Strongly Disagree,, 2is “Disagree”, 3 is “Neither Agree nor Disagree”, 4is “Agee™” and 5is “Strongly Agree”, do
you think the strategic goals, statements, and opportunities which we discussed will help the city achieve its vision by 20502

Strongly Disagree

Disagree

Neither Agree or Disagree
Agree

Strongly Agree

Prefer not to answer/no opinion

Section 5: Additional Demographics

As different people may have different views and needs, the next few questions allow us to group and analyze responses. Again, all
the information you provide will be kept completely anonymous.

12. What is the highest level of education you have achieved? READ OUT LIST

Less than high school
Graduated high school

Graduated college, technical or
vocational school

Graduated university

Prefer not to answer
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13.

14.

15.

Are you currently... READ OUT LIST

Working full fime

Working part-time

A student

Not working outside the home
Retired

Prefer not to answer

Including yourself, how many people are there in your household?2

Prefer not to answer

IF MORE THAN 1 IN Q14: How many people in your household are...

Under 10 years of age

Between 10 and 17 years of age
Between 18 and 65 years of age
Over 65 years of age

Prefer not to answer
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16. Which of the following best describes your total annual household income before taxes? READ OUT LIST
Less than $20,000

Between $20,000 and $29,999
Between $30,000 and $49,999
Between $50,000 and $79,999
Between $80,000 and $119,999
$120,000 or more

Prefer not to answer

17. Do you work for the City of Edmonton?
Yes

No

18. Do you currently own or rent your place of residence?
Own

Rent
19. Were you?

Born in Canada
Moved to Canada from somewhere else

Thank you for your participation in this survey. We appreciate your fime and valuable feedback.

60 | City of Edmonton —Vision 2050






Appendix F. Letters -

Youth Under 13




DCO»(‘ MCLL{O‘" Tveson anrnd COuncEUor
l\/\.CRCl '

I'a 2050 T would like Yo see e
ot |iKe

. J-_l\(inc‘j cul's

e Secur locK's

OTeathr\) COon ‘o oLy do
s Devices Hret Lh\gro’re?,f C\n.'ncﬁ‘;r\ Cro nn

Ha\‘ﬁ/\
o Everyone has o Hone

ﬁﬂc\,r\\/\ (jOC-« Gor cﬁou\‘ Qﬁe‘\dﬁcr\



Morchi 1 30\3
Deo V\Q\lO(‘:f Counc\\\o(‘ Wc‘(\e,\,

L *\H\n\(\ \ou OX'e d()'\n% a\g OlCﬂO\Z_'\r\% SO\D :
T ey moved Krom \,\WA cnster. Affiest T

aot Sure L wed Qo) Jo en'\y CAmorsion.
}oiato wy WOR Nome T

\n%’(ox\\\{ gﬁ&\ n \ove W T Edm\-\—\ AN

T Ane Sutuee T wat o live, 10 a &1y
)\\\of\' S 50\(’6 o0 =3 '\Q}(\d\y. o ‘\'H\\'\\ﬂ EO\W\OY\'* oV

e Decome thet Ci\'w -

N
P\ﬁ N asS 1 %O

5! hCﬁx*\Y | MO\\\/



Mareh 7 2013
pe,of M&JP” Iveéoﬁvg Cooncillor N'C\\d\

T the ?’W 1050, T woold dike fo gee |ots more housing

COGi (@iﬁo 6 MO‘ :Oéi OG Wﬁﬁs 4’0 %ive \T{LEX‘!}!Q/ kk(‘}@g:@r{:

{5 gl ( "}Cf:".’-r\[j J
)\
gtca&.d Ov



and Cownciller Nickal

Dqu MM3°( zvesSolt -
M&ro'q F

‘ w ot Hhe Al £
T o Le\’ e Yo i 31’ i lewer-m.i;;, ?nri 0«:13;“ Volg
visien of Coanndal would 1t . 0?‘3
the hLouses o i ikg?'.ng marlce*s:”%;}g pZ: sp: m}“@
Ble broke of 900 k.,gg g%uﬁi oo they needT /Em Q_QBQ I
Con Je he ¢ ?\e-)b {—‘@-g Sofe when
e o8 O:ﬂ aley (Kot exmmple Someene
“d'\%j walk outside l'“ , 'y e}"’fing)
cun walk Safely Wlith OUC{' besing SGW‘@“
Shat

| T (IS o

N

Siyhe



D()W Magor Tveson and Cou, fer Nice!,

Hf”(), I O~ q b,"5 Far oF 90‘4/)"7_00\0\47 T wow(d //\/(5 '7[0 |

1[0\”’\ abemt  ow Fuatrdre . T A the Jear 0F 2050, T 7%/\7)&
ST ,

that everothing will fe Pail ge Tfechprgee an ver,
hioh tec. T wouly e Hhat eversthy wol) be rall o

{:\Fe and happyI € T pyf my2leF in my  paienfs skges, T
\/\j()vl/() Wint 0 I’M\/ﬁ frne ROy mgre Hv{ngj 0 be dfs be

Call 02 cyltwe an) /MS’?L(M”D'/I wonls  dlo loye i€ Nghod o

i hge a hime Ths  ing

(woes Loy ' [

. ( |
dAliens' Eergboly  deseres 4y be siven ¢ Chiance gt

Oy [i€es T wonlo (ove that Owr town  Words gy
~ InMoJgdive

—R esilient

=T nelus e

~ CONN¢ e d

_STewadsin g

— Hoppy \
S, nrer (Y«

i s D ubns



March 72048

D eonr Mayar‘ [V&jonJ@OUnC;//or‘ N'.Ch'el/

in My Flu ter Edmonton F “ouly
$heyy See every One oget,
an d U)cleominkg@ﬁ‘ nel’ PZO];U/ cnd
54’{”0()9 leaders and loorny £,
}n7£favo'm€r’)—/» with o Creative Work_
%

“es and thry eing Spirit Hh
the CONFideynnd P77 w

Cunce ) elte
Jet 6duca+ioo,wfﬁho the e';;):,}/
of’ our Fe,pa,/a,l,'on) 7

&S o C;,[},,



Deowr M(xx‘or Tveson and Cooncillor Nickel

Whot T woold like 4o see in 2050 ia

Edmonton is & place whece evecybedy is
inviked and nobedy i lefk ook. T dont like

seeing anybody (ef+ ovk and it makes me.
qu. woold like te 5 0N enviconment

that is clean and nothing is smoky oc

i+ looks like ij' base,c,n We t()roond. T woat
e,\/eqboo\x, \—o*eéi a chance Yo oy theic
ideas. L wacﬂ%e,very bod\\ ‘o have o 17
chonce Yo make ¥hin cicht and leacn;
from +their mistakes. Everybody desen

o 1" chonce,dght 2 T aak evedybody
Yo have 0. geod 2docokon . Everyeone shodld

have o good. edocetion oo Thank oo
foc reodi r\5‘,

Feom Halle
Frece Antoine



V\ofo\n -‘]'\) M\g

DZM"\)DO‘(\ E\Iaéo‘\'\'\'x\.\kz/ \\\p\‘k&\\)
You

)f\w& '\V\o\\f 6\ / 600\'\1\0\(}’&"Q \00\)\— )\'\\o"\v— otz (M
\)co'é\ =  Thal Moz é;nSOsb\l 0\.\\3\-6@@(5 Q‘(\} bl:\\q.s 9
\J\\Qlf X, \\!m\hf

‘No  one Vg o e ey

* Food Lot ex=Cyone

P\ W~ Ao;@ O @T&Q)r 00\\) oS

Foowm NS 9Ns.
i \ﬂ) MO¥

ik



Mareh 1
200Q

Dear Mayor 1veeon : Counc,'t\\or N’\Q\/\d,
My name is Yrom from frece antoine
My vision for edmonton s Thak
o one sufferg from \io\/eﬁ |

Evergone. wil be able o parficipde
0 ackities Jyust 08 everyone
else b
Edmonton Loou o aobe anviion—
mert. Everybody & open ’feg \QQC/h

other No one would Feel left oul

T think that ever we %\Nou\d a\l
e Coends. -
asther Anng Ak 1S Nty
vaon s that there would Be
no raciem Ecch person would

be Arealed equd.
— ~fao Nbalog




March ¥ 2018

Dear Magor Weson & Coonciller Nicket, /\9-—/

My name is Ryley G £

Whep V'm 4o

f@*b Ff;ft ﬁﬂéaﬂfr?

i 2050,My edonten fite ¢
%a ICKG é"‘h‘.gooo ’ InE éo

A .
My tture ViSian s €hat we have @ Hﬁ’"

Couch (wahen
make ;i

Caﬂ Come s
J4Cbage canty/

Not the best

when 1'm in Universiby,i’ll sy 6o
it madel€), A‘ﬂot})er

th;ﬁ5 is Chaé yje

Ori ng back. pernjes. Veppy; o5

handy Sonetin)es (ex:y4.303). Mote

Som..e;rn-s
at Puf‘-ing En

People are very,
:@'J in the yrhyc



Dear- Mayor Iveson » Countillor Nickel, "™ ¢
li* My nome 16 Ok, a0 fo Ceole s;.m M,,N o X

‘I‘ 1dant of ha wl.M ‘uh/
Pﬁ’m chil a::?mm-@ ::: n;layu{ '

Hmr‘?ﬁa'” ootdoo’s bm:aﬁu o auf’(mh c.V?
to huoe bigds owgg, b P °'2€r£3r..,.§ cucs,

M‘L\ﬂ N P h\ o m.
o ﬁ%@nﬁ‘:ﬁges Mm o ;:b‘)w‘(-& o«%@ﬁ of

"WW!;;



O }/02/k8

Decor Lueson anct cowncillon Nicke|

In the Fiter L wodd, lilee o Piyin’fy Willioem Mc.DcrmaH:
More acliconcept 'f'echnokgie.

No horeless Peop|e.

I weent O- {’lé.[r'ng schoo|

L weunna me Logan Pae
{46.5(90.11




| Morch 7 2018

Dear Maggr‘
Iveson € councillar




Drn(; Mg }/o i DOQ___ ]_VC,;QQ_CLE:} A Cou nctl

Y()u are. (JQL G- G rcg+ .O_b“wlaﬂa |
QU c.i‘l-}/ br?e{— \/”njur v L Ej

Qare. some lelea
[ have. ?

’“\"Gm T'*c.c'r'cw'!*:o(\a( 20N ¢ < ‘%f PG?(SJC

HMovid< t:s:‘fuuﬁ‘bﬂ for less ‘%f*umm’*‘g

%Pﬂwrd(ﬁ. ﬁCC&SH}(Q{L Jfg;{c;,q;_-i 3 - hﬁﬂda‘@?@
P@{J[L or 8o Clismabled

* CC&WE Qﬁ'h45 Yo first pations
w bosic ircom  annualy










Don T-veson,

N 2050 Tw/ll be 42
‘je-Qf'SO'é- L wont %ethy

to be £11\8 wa'th trees the !
e s Welpus breath. plecse
Dont cut downirees. € youcut

c\aun ‘\'Tees O\norls vy A\ \'OQQ
'Por

Y.

14 \owe ortond Fo,:e# P9.9.
-~ - Fe
y Slo:?,\f,

Deor Ma yor

-\ [ Lom ¥,

~non,»o»; ° |




De.a

In QpsoT will Be Y3 G,

I 66““' .'"

¢ /Ma)/or I Veseoan

v angl S.,,,lz. 10 20501 "l
I Be athejy

Ul"d.' o o ﬂg qﬂ'{
h‘w\'“‘s"‘y Cr{'y And we wi'll .t

acisp Y
‘}L‘r gﬂ" Wl. *‘ 'L&j% fh,” J’ ‘\
r e

ope

[ 4]

have «

gmf'l
Day

«Erven







DQO\V mo\yof Mb \’MI NN
" Coftenty 10 7eN5 old. In Aol
T will be YA veors ol

\ﬂ ﬁogo L whuld IGI"’L
€4 Mo Nnto 0

0 be. ¢ le- N Qg
tol ‘Hf\@(t—.. o be Q\JQCC,\#J{,}

QVeCjOﬂQ A"k, NO Of& (ll/sﬂ?
N The dTlee s Jrftl‘e alsg
6VDU(A bel "OL""(?F‘. fJf 1(-( ) ON ‘“]“Jhl?o

a






Bley

_L- V/éf ")

73

B

)
s =1
iy,
T e
"

4

4

S

. T
\

..UOJM

e

et

e

o'

3

i L.

rf B

.,‘de.r...v

)

\ﬂbttllﬁw“”m =

—
e :
P P .\..'c.)
- 4
- Lo |
.r_,JA. =
.- Bl
- i
S
)
e T ey L%
" L
T —
T D, 1 .
5
"
\r.uﬂ l\\
¢ N
1 3




A i Dr«" ‘J

TN o o ol

Ul 2

| | 'o %
a i

S RN T N

. Ho JS::‘-\..,

,cr;\.' < '::- tf{ ¢ \

\j A
“x

W "\:l
{ v

l

Yoy ‘b

'[ \” i/“

t-'.‘-\ "_)

o \}!\"s

e
1 Of

i "k
i !
Vol —
L
1 2t
Lt 12
—
F. oy



|

/7 mu,\mw T:Q\ : ~A\NJL mVJ;LJ ,\.f),,

.

@mmw\ _muf\d NSy
bW&r\@ .&-Wsﬁ/ -, ,

) WO s d
- U B9 OL'auzy sinc w,
g9, 2)ow pus Cozpo)y) Ss0m D4 O}
e - C
fvewps b 22552y gy UM T £Y2 €h 29

{Him .y Q@me T Qomm\/H tOQ &@%%S\ kﬁ@ﬁwm

79U .V\lqn\_



—

,a+ Mo _ QF ("? Ve, 0
3 | e kngu_nc\jdc Sy (-y'-':;&« ;‘2"550 o Cary
ot =T m It leos g - C Nern+

<"‘.
GI0Cer,
1 Tyson
o
L’\Cl‘ﬁh Gy
\ enr
T*}f}u;‘;',d”
EC’\WIQ(\‘Q‘-J'\

a S g
P e



DEOT..A4

N\o\\\m\ DQ (\
zveson. T N\ 10%6

T Wi\l ‘\mf\‘\ \ears
O\é' L Wont bewe

oridiey and 1255 Polett

o N NO Rowc! 60 N\O --"7




Deoc Hq\tjor Don iveson,
Lom curenty 13, In 30T
T W\l ke L\S\‘jr\ name 1S
E\jQ“Sd 1910 Deb\)a(\Q\S
rarhc:ez oharle,%

-H\m\A N 305
be No pO vHonon

T I/mow 8 Nho
*hm

WOrWA |
don-t \T\

3 years \n +h (6]
%v\ qbou-\' \\Ae/\O HGQVS
enQ.

éuo«rga@m Qyjprele






\m m \‘\<\m \c,,e» i 1.ol9omlo

500 N \\'SI%L\‘&.‘_ pow‘/]
F.f’e UflC Qeﬁse

Jwill l‘;i\]\ks youw Se&_
Wi\ Po\ute C\Je f)/
Ming T went o C\€ON

C"‘t Wr ) V
aYQ A Eg&v v ,u,y

O VOV | oot



l

Dea, NMoyor and Couno | \o &

-——--“'

(/\2 /to\fm U\T Vamﬁ-Eamon&m

fobe more sdte, HeaWandCen,

5 i(kﬁ(\\/ ) ’4&{'{\ ‘lq M({’ (Cer







Dear Ao I(/gg@ola'/)é/ L&/*;c;kiiz?i’_s;
N 2ol T WillRe 42 T \wat

Edm‘?h%hf‘oh o [/[al/g mokr ¢ Egémm)’
4474{ %OC(SC’ WCWKYOK//" C?







Dear Magw \v‘ew'@f@ awd COmEHW"g

M'(é 4ot we could have more Safe’g and have scheols

thats fov diffevent cultures se pecple could ol speall
or tell s%orys about theve pastyaiid e Safely in cchools.

Howme less Kids haye a chance of schoeland |eqlth carve
Se Hfl@ corld could he d ,_b.éﬁ’ﬁr P,&éf,

ldveew a pfch:h(;r

\

pl’@/ﬂl M &{q/é[,‘@




M/‘

Yy
{ o (85 in

Wi

.!
)
e

e s

—————
&

~
)

AT
i
S

e N

Al



Dear"(hu Yo ond (‘_oumuuoﬂ’
In QOBO ILUXH bt L'(;L Years o
T wont E dimon bon 0 be more

50&6 L COC Ny &r\ WZ cmrb\qnd
more bioy Bu\ Ading2, Nice people.




Dear M i y o0 'n 2050
IE: W i‘ k:) - (/l 5 I "\1‘“ &“‘CJ ‘l’i,; ,{’i i;l\W

H’\UL% y’ﬂ Ay J”] e )r W SV C (A7 Jt. _;-'{ b \__‘ AT

Lo turl “hes fof Y o rXesh

jd g’ﬁ:‘ {3 %J +
o1 | !/ SN r)’ f_’/f;- O la::,_ y L owoan ke

lcos poltvkion 2>€
ctuully Floding hoveY b rds
60 4’ l% LS ViU (0 tk 5 S

the trec> fj r ow .

4’1"!0 A /"(";5,






N NOLO |kl be
JWC% 0 Theren *

D@N\ M&yﬁf\ M;S@n
mole  Sclool
No ez Clgn
Mole 5@0(*;)

RS



N

( \N;u Ve 39



LeVOf\.Aujef
e

\-\e“o / Mj fome ;§ Lern.AvSec

T am cuiteaty Il Years ofd (4,

050 T willbe 43 veacr o1d. 7.
ma¥e a '.{' of vl ? Wi

I th[- P JOSO
‘\____\’_\—,
T

T wan} Hece fo e Cheaper (ecteat ive
af wan | EJMM\(’W }0 be more of

A ComemUg,;

3 I u)am{' reS‘eAel\"mI Schodls o be
Closed Ffocever.



- N
- —

R —

S
-—
-
R
.
e

o o WY
o
-
0, S
iy 5
T

p——s

o f '
-

-,

i L

o b

— bty

TArg

e

Oyt i

e

-'.-/"(.f [ i) i

7
sl

P



Nea (2
WMo yo (NeHon
- -
l l" = (x’ ¢ f ! A, o)
- d ;
=5 i K 1 e~ n -~ N .
;...Wi(._:j, | X\ ‘; “ | 2 \ % N, J VY O iy A\

| .’Bo‘iﬁl\\dodd }fke\
there  ts e 1eSs POHM#@n'm
the  World, 2.1 Wopd then
to e No Mare Tocism,

30T Moul) ke thele 4o pe
l/\@(/\gly\(a ‘P‘C)!/\ G?V@WY)O\/\GR(‘{« —I \\IOU\\Of

like dhers  Jo he Teod and
M@hw*-ﬂbw_ev¢ﬁ%®we

jCDG/\O\’/\ 'F(\CM/]C;g lD\dC)\/\Ce\AW Gy I&due



p _'1. |
IQM" .TQMQ, ? ‘20"

Hc“o’my home iy Johf” and T

hope
E“‘...l.~ ".‘ M’ '.d(“.

My 93¢ Jdea wes }q have Cletrice)

Ca’ 1ngtrg) of g’ O decuuse gay
PQ"\."O} our weyl4,

‘ o
My 2" ileq wWas J, !mn avte ol
@1, becmure people iy 4 |

et o ".‘
Jﬂd( lu‘.o'h iving ahd thes Ctarl op
S oag '“n'q’ llse,

My 3" Vo way lo

Y, Teprate {140 sarbe
beoples {ake 1e, ~ueh 3
gt bage o Yecycles.

have Fecycle

e beay | Ccoruf,
oy 4 4 LTHS



MY Wqu 15 1o have "‘l’"f Plante)

Mt J1h o seperate place, becaurs

Paper, and pencls are madr o f weod ro "
dont have to "Ul* dowh ‘oruf, y

WF cat duy
Owvr Owy *"'f. e

T’ml.k yow For Yeadsy,
I",“OJI JOhf”c rQMQ’.

Py-2
Io he l ’ T Marvek 1000



>\\\ WL L T—

| :ﬂ B PR N i

Q Al )4\ ;"/'\..,‘-}345' v X Ui Ses 0y () k
v

\. IARVAVIN ‘_) )\( mi S (| YRANR NS, ’X_" L% u‘ A \\\ i"_,
\ O \ € o\.\"{. \e \ O \\ C,\(‘ AR cw .c;f»\ 5 R O oS\ \c: £

A\ O Fm& CO( 2 QU\' (ot and o\bed A&LC"UC?_’).

\\\1L, ook ’\ri.ikﬂ‘) Aon 1 b g‘*i des U‘t}
h o

Q‘V\L\ﬁpj QL‘*/“(’}\\.« 6U?C€‘( \U—-" 2, WU‘\J\\’}I\/ (’“’J‘?J
C/O\“ mw‘b“‘i/ WOy e 5\4,@,\\d3 3\9 (S AVEY S \/\,z.-awhﬁ,\ﬁ',; % 5
!
Lot Shoull

d\ 7 \oul\;\; \\’\(/«U(/ CA \f'\&v‘}»’f\b Gf\&. 0\\50 \\ﬁoi‘ﬁ,.%_ \f_,‘"’

f\it’w

)
‘\'QO G\{t S\MU(J\ & wm&f((/ ey ‘Qe}@‘( Q O M (/x\/xz'
\’)m&.b"j e H’

= Yy A -~



b /Vajor Tve gon
Td oy il if in e (u\/ud:: we could have

oot - powtal. cors g fouses. Tl oo bhe b
Mm-’/ ji') J:uf ﬂ?mg; @ SMﬂO""Z /C;V ‘/Aé /;oﬁ?ff"é”bli‘Oﬂ

/' V hi){ Pian  taas /gé{,(g{ /}"_}y}n i~ éamé““ ﬂ)é"/ffm}
0(”6/ SU T Jﬁff}f '/[f?/ SACUJJ Jyf Ware ﬁgm{

beelely T it Le 43 in Dubo, gad T

/mpé’ lo See more CM}V“ Low 1de !

/
of  Edmanton /

W;H ﬁ(S’%b'}i C}m CAI EZ&%
Guade 64



Dear Muj g /V(_f <o an C{ Counu “u{";:,/

[ 1050, | will be U4 and

My opiaivets on

VV\{,AF;"\j };'J,--t.;*e"!"-.”"‘ ON Ea“c’-*" csk‘._{ Gt ib’l(‘.'uclc

6?}‘”"3 cd  ob amww\{ m-‘—%cf‘ué“b’ (et
‘b—gnvimg hOﬂlC/t'&S f’mi?lf‘ hOMCS, 61\/@, ‘Hflt’

hM(Sfj Qﬂ"“(s and elimina ke ,,jmrbmﬁe. celedted
P"'Ob’é*"b. Pfroblems: related +o racism boH\c:(‘
me  becouse ¥} cemn f;}op (':if'c.:vﬁz—"'t. R
éa(pw’\oling their O&';O\‘w-"j nd scial liFE I+ con
SILOP Hicpa Yrom Shuwms me"f)"' o olhers . Anvmal
(’.f'ue',H5 w'.“ make humans worse animinls  olend.
We aloo need ko gve howelese and hwvﬁ:j A g

chance. Hca:e cansider ﬂ‘f-JC' C"""’"“ﬁcg-

From: Elisha-Meee J

-‘w"-—-i-""“},‘ ”' e P e




I}eor Ma\jor ahd c;ounc:/;
n ao b0 I"“ he Qa )’C')ar_r IJ

And I wbG } :
and., caf T my<ify fo be safe,clo
A i(ﬁﬁ’: #% l} l/ tp-” Y.ov ho gaﬁ;' ”
T Kgau [oh, AL o S0 WO
4 BNO A ‘taibe, h A h-te
T Bon th I g v JMi
e g
Cals AI;— ﬁ{af}(qg“f% "y ing
Hhe (£ and o' thiafe for
Om 5€ and g@/{(/,i,
| ij@ o "\(A(‘;}qg S s
| o7 thatqof

.:; ) T n‘.‘”
. B \".?.'{W@} K. -
N eda-MaHe our cif
CITy)




ore g(ﬁifﬁf rij/! { NG w /Y)Cl/{"
Ailﬂbuf@‘\m'f /‘@/fqol Cmf {f[@ M}(&lj‘
Jm? pal 1o gy Gromnd the cily.

lean: Getrid of fhos p
f adories aut Side OF
Edmonfon and pfomof'p

eneqry of ficent Cars .

From PGkafGr.S




Dear M ayor

‘Y\ 205() \ l;\)\“ 'ot u\3 years Old,—ﬂn 105(‘) \ ww\’c F'ﬂ{; Ci\'\" l"o
Le cleaner, 50 have c\qjmbi::«}; (ONS all over the C-\W.m
T wont e ml'\, fo b sate <o younqer kads don ‘j‘f" scared),
Teadh Wds karatt Yo be abl Yo (3( ik 1F here was-

wele crininals 1 theve hovse or tzt.:'nf.l\"'\\f\jm Have o

Q\)w ¢y CA ‘\/ lr’;)u |

%\{c HAoyed






v A\ iy (4y

D:’?(W Mk.' \f()\’" Qix -ti\ Cow “\-v\\ S‘\‘WM

S
_l_\"\. L NANY __\__ \P\\\ \l)w \‘._‘) r k

0o, wn Cdaorlon T G0 Wt
‘\'\\ = C\ \ _!' %\( 1\ f\ \.) o | CY‘ \r’f\(\\\»f .
Q "\(:' " | -

Y \ L\ \Cy __ \\ b \\\ \“’L \ YWY & (\E;ﬁ\ \\ ¢
MES  od Thaes due deor

MO 1\ L'\ \ G
E\’\C \/ ) €. | V‘\*"‘}{:s*' € \ k\\ ( v Qe a';jw.(’\’ |

G \‘\Jkﬁf- (k\(ﬁa (\ )\\ ' " \¢ . (“—f )‘\"\.Gﬂ J( )

\(]M N E (WO \f'\ \\ O\’ ‘\1"\ '\*\-’_. g\ﬂ,:\h
o G (:t_.\\t/" Ame) \\( ¥ \ by O #ﬁiﬁ i

ek |
’ S T\“Q C Yyl \(- ":‘ -

b el Mg Sheud

b'({ 17%2'¢ N (

Vy oY C \) (_.\r_)i' VYWOL -
B VNE V) M 0\(-" V€ \, /
3y o Hhove SVapd e
LAV Y riyer Fid | | Mot

helowng o AL Clpa

(o

OV 'v‘f\



D@ﬂ/“fqﬂyl]r“a/-k/
L OuRCil, HU’TI
2050/ I [A}I

~@ Y1 years
O‘ J L \/\ionJr

ca(\ p OICB



Dear, Mayor and covner')

.,IH QOE{O I \\/f“ l’)@ ‘};} years Ol 4.
1 Nd}’l““ E‘ JMO?’!;’&W ‘*’r) E‘@ A  EO0 Vlomy
Pffmél‘ yet safe and clean Place . Edmonton




Deorr Mmoyor and coang,| BlP al
In 2050 ;i will be 43

L wornt Edmonton 4 Enprove
‘More Smﬂi’fg

‘Poilce o poctrol the city more
-Mmegnetic +roein

less Pa”u"‘iol‘\. Roocd
- o More homeless pesple on +he

-mocie sCcufivy hoerder poe howker
-mong acffordq ble Aomes
ore coMmmuinty cenders

&



Deo.r. Mager and !

\ A0bd ! will be Ue Yo ¥ old ond Wi
n 0505, v k ' i : A
1 anﬂ Efj/\f}ﬂhfa-, w;” e E't'o-fﬁf'wcﬁj AN h?’furém,f/“?&

“ Wf../sll “)6‘!

15 ﬂ!“i Figlice n.é!f} .,o\H-) o\ c?:j /lmf wau/"?:j/,sc;-&aéﬁ_‘; More

O\J{Vﬂhc’fﬁo/ go f/n}r wvmfd !ﬂc .N\Ol’E’O\J Jarice o &Iﬂc; ‘Hwhg
[{ke 4/

J ﬁ’ mc&f}.’ Wit fr/\hfé?u’f? fyﬂ’)c}uf& /fj(ff/d/‘i a¥)
Ahd ra ther ., - {[ |
VWC" '/e 4§~MC out | _

, J-';flfﬁi-"f?\? rxwo’mf -/ ,.-{/' F 3
t Wy [/ be -~ /OW(L(E i

£l



)) afig,u“ ij o™ AN A coung A,

In 2650 T W be Wz T hepe  the
Cry OF  Bkdmonton 'S nok to  the pont

Where Were Yoo Mg techn Yo bhe

p@f§"§§~ o & ‘(:i()(/g-%s/\(:s h‘v(,f’(d;ﬂfj%. ;g (’)&H

Ooud  C | y Ca red cukro U;‘,«é#- S h ;('j%

Ledh and W conncction owr
be cjfmd oNe

Ciu w@u%é nok

. ) ¢ “ +O g) LS O
\OCC AUS € we need
“, K C (:j \Q’b@{ Wao e M ( 1(3
Mol C (CovEr TY
R i-{_]hfl - %‘UL'/L\L

Hain 4%

p\,)\\}\l; QB m”’\d N O
+om }CjM ral<e |
(JJC Ne f:({ fo (DK..QAg o H’) C Hg;x-"'hja;
' _,‘ \'\"i ' : 4‘62.@-ﬁ & Ot

{
ﬂolr %ﬁ (C \'\ 5{‘{.{; i"‘i We can
\D' oo H’) ¢ pPo y 1) h}h{ii" ¢ We Qe
- ¢ @y ‘\S} ¢ G\»}'*" O\

b beb LE SO0 D nd
Ml € h DS N A\ O v’\é






Dear, MayOrand codhCl | i~

J 1020 QoL willbe &3 ysar's olé
Twovld Lille ¥h¢ ity +obodh clears

Le55 8@ etreet PPeolle
ot + AW



Jab The woyo" and  Coungil 1h dg %
T will be d) yey J e ars

| 1 e Cah (0
|+ of 5}313 W B e
oot Lo W Jo Gy W T

T dbrangy S0 haclk®™S FOF5
Nge oll o the DV

Sq T Jont 1iyR ‘W » P
lr\[ {-”l"“%\ CONG Ly, Theg,

Jqu Pa\ G+ HN

| R0 from



Veos' P'\o‘-aot' o0 Coonc.\\;

La 2050 T wiW\ be Y3 are bld.
When I am“43 T wil\ \.)?)-et\"f o»ooﬁ' \.'0

. c\ean Pecavse having & uncleal 1%
AP Y destroy ¥ee Cockth, T gloo wont
Yo hove o &ofe Bdmonton. Like whed
Someone ca\ls Yhe ?o\'.ce ‘secavse W‘-‘j

Feel uncafe Ficst o Ye
3(‘)\)? ?fo b'\em r:—\,e OL\?:,V:QO.\{: w'-.\\“ﬁy
oX ‘\\- Wi\ be 20-30 m.avtes Yo 3&"'
\‘\netc b",\ ™ot time the Pecson who
Colled Cou\d have ?*\’CO (‘obbgA on

e bog 90y coul have dotker oway,
69 we 4‘:\\00\3 \have Po\ice ?a‘('ro\liﬂg G\rovad

2:;3-\“5?“ Loocls T a\so V\M\- h \\ave =
Cien \-y en "romﬂ;‘- %0 ve shoo\d heve
o cleorer earil. o L,.-\' more {Tees.

T wove alot 7.7

Wheve alst more on 't

weile Gl of Yhem 5o C::sm bu\ts’flo :e

ES VenY s rere CecCeoNione\H\ace bececvs e

Some (ec re,\-l.na\ fleces c.ce koo ex persive

Yo gefrinte Theke U Cron,
Room Vinoparosetly



Leal /\Ac yoh

102050 TH be 40 yewrron

f 1 m e AT ot 108,

l L fouS e/, M,’i/
AJVOMGW el 7’/‘4[/



U (_)* V’Vﬂ\\‘.ﬁ‘ib( \D

1
. 3
SR RGN %«zltp\.\é‘w
“,”;.— 3
._‘,Li “f\{,‘\ 1,»“ o



\TORO0 aiiity. SEVIWOM DU
SB35 AINNC  Poqetn- Juesg IR TN fuoue, 4wy ERRDY
YLUO =S vo vaeys 0w 39 Ok m.«d\uf#ax) \ oaot Ui

PO =003A ¢H 2 \w | OGSO I sohow yo2(]



)60\ Y\Cju a0 Counc,
J,l‘i 4’5. wnll 9L L / >/

-
J' \,\.)<_,\\;\\ e C \\\] (&
L lllC)\}:\(_L} i

LA S5 B

V. C\(Ui iKY

Slel

:4‘(.\( (i



DQO\" AMoYOr  oNd I Wil e «,
Jears 0la



Dear M. Meyor
T ZQSO/
L will  p
e 3

EO‘%?TOM - bc;pt‘: the 1
ec o ctendly " Cz\z& x
A 4]
fﬁ’C{"c&‘f ' Qe gl Thel y
P@/ks, e
-‘('\f'oMr

g\ f)fﬂ -ij
ﬁ.’kuJ@ﬂf



DEO( ) Nayor ond council

T n 2050 ¥ will beW of
Oge-. T oVt jhe way He co\mhhg
s rght nbob e 3eme

Changes T wont. 1 wany prices Parsum
BODSkd S0 M 5 jess crimnals in

Lh.t‘_‘ c:7 So{‘ Kigs keenagess and adoly
! ¢ 3Jote While
i h/aﬁ/? ho



HO\O \\)\Ox\ﬁof o & C,Q\')V\(_,'\\'

\& \30\3 wWould \We ko W O W Www o Ry - \A\I"\‘k‘:\\f\%

Mave  letber, well  AX's  yoof \ucdey acy: Wy wnane \S
Tezelo Bezalle)- \ n 2050 \ wont Roagter Wik

\r\owxe,\e.ss \Ao- & Ao WA TS, X \A&V\“t S

oo \V\O&‘W\S s
«\e_j‘%\b, '\v\"aﬂ&é of o\

XO  opk o~ N\oet\esr 5 weP\y ok e

W shouvld VoS so\al, \vwnos, WiNnS ; WoNE OOy \

waon\ & o\eo aonX Qe_oQ \€ Xo We ocC ‘-{-Q-‘c v % o

e QoQo\aJéxb(\, Vo steod  oN \,\CHQ‘W\QS QLY NV

COMASY -

oo e Yo Lor veos'ny NN \eter. Yo pe 3o
wnderstand  wwe\ ' WA *\hﬁ\ wgy ke b0y an & ot
Ay WA%W  came Ao e,

S \vxc,ere\\) /

Jeaelle i o-oN



Dcw.‘.'V\o;\.\or & Coun c,'.\ \.

“e\\o MY nave 1S V\\-\gav\ Whot T Work in 2656 15 Jf\n(, Werld o be FEQCLQ\ and

"\Ovv\e,\@ss eople toloc ade Yo Ve \'Xe Narpaa\ \ A\SO RT\ s\e,r ‘Q'iﬁ l
I »\OPC.‘ F\f\(}tr '\‘\Qm \N’A\- bC/ ™Move Cuve s ‘Pw S:Gk(b‘z:f)’?.a (8 A, 2 Nso

- yon Pt



Dco\.f' MQYO( oand cownc,‘(
L il be qyu in 2059,mYy narte 1§ Rayr7end and I would | ke to
NS-ef HOTe homele sy Shelters 7, Edrronterr 2nd haybe o Leg o |ond, i

- R




Lea—r MMM ond coonct|

T80 | Lo be W5 yeas old 3o the Llorld il |
€ Crarged BOY 1ol st Yl bo be mole |

hn":’"ﬂ‘r't‘ ~ole R (ks {of 3(\n€ okhie Yo endoy |55
homne letin Ceofe 00 Pre Sheeeld S0 hole hameless
;S\ﬂekrs ond Some: Eurs Lo Akﬁ@ﬁfﬁ"’hc@%y{w
fac Ceaélrg Y leHer =

_ Chorla-

(C\"odf S {lom st Al %n_@j)

PS. o6 ol edom)en



Dear Mavor and Counc|

When the year 0050 comes L wi | be around
! ke lo see that Edmontor

T would
;fﬁgﬁ;& Vggfi bu;ld;‘;)l;s for OZ%C’V CJIOV&/){@I/}]L
Diﬂ/t;@&@' /\/@ Name s diepol ;P pronaunccdl:Ké
Sea® and then “Po™ike how Jack blach plaged
s Poe the /UCMC/d in Kungtu Paridol, Services
wi || be mare betltartoFill those empry

Spaces i aarczfy and also that pmduc%-&\@ﬁ
will came .



DQC\F MC\SO(/ COUV\L\“j

jn He yeac ,Z_OSO l Wi“ loe, LIS 59,3“ Q\CJ,IV\ H/\a,
LU}[U((:.I w()vu want VR E)(*n{\-e,.]: would Wan“

Mort V"\C«O\‘rlon (a\o\ws Q‘%o,‘{\t\e/ Mmofe l/\ol'e/ls, o\rlt\gl
and mhc D\'sy\@lw\d 50 kids in the Cotuce wod\_ . Nave
QUV\,I WOu\c,\ aleo l.'ll\e, \Ai(’S 4‘0 I/\w/( LD@'H'C(‘ BAuj'ca\‘\"\(.\Y\s
(dOO)fS (OU\A ‘l'eo\,olf\ '\’[f\am O\J\J V/"tools 61"-0\/|6‘ ‘/Wb Moce
dectnics. Thank you Goc readiag my by

(Fom &} Al\o\nonsus)






.4HO,O Mqur cun Counc(l)

1£ VAAY WOU(d ll(CC to Kncw whes w(\"\'ing
Hais lettee s ME (Terva f\)Suw/cn\-
Iﬂ 7060 L ot ol Ahe home ledd

to heave a V\Ovv\éy‘(c’)oc}\ {0 eot C/\/cﬂ‘,/Aa(ﬂ
nd T oent people o &cocw%

Iﬂomclobj @COQ\C iV\J(o ’\’\NXC buidneoSed
S5G ﬂ(\(/(,/ o \(\a\/c Cn 9006 Ilpélp Lo

qu,«k Hhis L o SO +\r\omlé@u“

Thanle  you £ov dei‘f\ﬁ‘
" Tervo

a$©° & lUf) by
V"A \POQ \—"—\_/—\
/g/ b:‘ X\'J((/ Ry \?q
Q\O \U’(’Q
VSN



Vear Mayers Coref

I’i'ﬂ Ma(;jah 'I'am IZ et O,c\ cl \r
ITull ve 45 ! ancl . the  yee 7050

I]DM Huak \)00( 80&(5 (5ore ovﬂ%m) Cen not ‘e met.
No howwlafpeof’/ff 1Q¢€/5" “ML Q$1Lraah a—nc{a_?orm"j préipdfj

c‘r['j CMI‘( ha('om b‘CaQS‘e P¢a{)/{, have. d-\p'{'dm/' mi nd 56'{'\'.;" ’
Q\M:\re, thje’ S 30m¢,|'lm'nj wié- Aleegdk to Shacl hy'hj to
ﬂ-op Now .

Affordeble. Nusing can’l Viappen i1 oue Elonpyy.

- \Ao\cjagwﬁw
vS. th Jour
C‘W-



%tﬂﬂ'" M a yor an y Counc. '/

I:'\ the yeor 2066 T Wkt be U5 Years old.T would |ike that
B We con have (i Posiblc) Cuves £or
:‘,- flovs. /%C, Pl
I ?Coe\t-

3‘15 cases that We do Not have

Mﬂyl;e_ we Con lf\p\\le alot of Shc\l‘\'fo ("or hOM\'CS'S.

L 2
N d

",Emc,S'\'C) Pe,f e

vf"
<«



0%/ /1%

Dear Ma\‘j Or / Cdm(.i\ors ,

Mb nome, 1S Kesha I om ol

6'\'.Alplfm5us cdhoal T 2050 T will

be H5 years oldl. Tm (Jr“obablj

ho (33'\!\ {5 be here. tn  thot

Ier:an{—bl ;apam'.la 'S bere, ang
€or 'H"C’-MIA 205D

T hope ot aff people  who
dOh + have Ms 3'&“.’ a roof en
‘Hﬁir hﬁad} al’\,d a i\fahr ed"'-ca'h.on

Thanks
— Keis heo
Ve



Dear.

Ma)'or lvesor or (Jr‘ . chclerson
ih 2050 T well be GH vear old .

fling Hover boerds
robot heipfu., elders

l"’lP""ﬁ people  what’s right



\DCGJ M@foy I\/cfan & C/r. /—/&ncl@rfon:

in 2050 I\«/illaéa[‘B yec-r§ of% I I\o&

[')
,@ +het J-ime ow Well 7% c(,cn{— n
4 4 P
ra\fo*'? g »60 OJO&H +o Jéu/z, mCGL;Ci/;e, "CO/- OlLr
cil—iZetJ,c\_j'"ma,rﬁc Fhe cwre £
O\nd/ mofé’, -I_C(,AOGIOSY ‘F‘of J‘L&'ACAL?L&I' or.
more offordoble +hings tike houfes
Teoxes. Andl T fedc,”zf ko/w- the t

& 6\,,4;,3/ ~/'O clecte

’67'. J-G-Ck'g()ﬂ McCu Ho«gh



DCQ( Moyor |veSon Clr, Henderdon

1n 2050 T will be Liljveas 19,

6011\6 H\'\I\g 1 | ke obout Ed monton. i5 It l'\e,\P%

chPla H'\Cﬂ' don\- hove ofy QOQC) of a hoﬂ\e,,
ond 1€ People dank hove o~ )ob the cidy of

ECJmO(\)rO(\ %, hc‘PS ‘\’ hem . ano 1 L;,‘\e H\e, Tec.kno\oa\l
Ht i provide S Lp: and 1His a verry Clean
Province, and o Countys Thankyov For feading
and LiSinng-



Dear Mogor liewonClr.Heae,.o,,

In 2000 Tl - L,Ll yeors old,
I wou“ 'ikz, 'For 'Hqc..r +o

6:. nNe Merc
I’lo MC-lt‘-15‘ 'pc.opl'-'- ;“AEJMOO{'OQ,
ik WOUN ll "l{t H’Lt..r'c. "‘

be "
frieadly zavironmeat, $Thoo S Mor

aun /f /o(/



Dear mﬁaor I"Q’SO'\ 84 the Councelss of Eémonkfo‘“:

n 050 T Wil be 43 g M. o Lhen e

foek, -

d’ 'H\(‘Uu a,wg @\(\/J\ ww\* \ (‘“\Or\“Y()/\ '\’O \’36 Q.

ond \f\wu.Gmué.om Sm mm\ NB,-» ang 69:)@«“ ee\,aa\ o,
Lifmmjxcr\ sho\a be o ?\w‘c’@’ where Peopl. hove

contdence ; Chalees, +ee hrolegy ond Yo Ed ovon tonion
SP”\Q\‘(} S0 ‘H.\,A\( ety One  cown e@oa/ and See sy
|0u:w¥ #Ull ond \QRM\\- -\’\\AS e a, cen Yoo, Iy i:\o»ce

\\\l\ 0\50\‘)\"‘!!\ 3((1(!)(\(\0\ é\\)b?) \\< ' {mpccvmmﬁ'
anQ o P\M,L wixn \oe.wi o \PQ/

- ‘Qmm O\S\' @Q\ot c,\ S’(odu\\f (b

‘SSL guf\ow



VCW M%O(% 5 U r. \’\Uf\é\ex <SON :
In 1050 L W\ be A9 o\,

9 Hmf\ -\J\'\&(E/ \I\\\\ b@ o~ LOT OG C/\(\O\mses'.
ﬁ J“’P&CX/ recommend  these po\w\w% W\ hovppen:

"Diseoses Kok see woothe aet W\ v cures

*The dfwes bekineen 0wy EodMenton and Go\d.en O
Wil be norer

Sdeds W howe way 1o Secryy ond -
(Xt‘\\[\\ '\‘j > ONeS

'ins\’eoéu & s wNs  here Weu\h olsg be
SO e Yo WJpe frovtg Porledtion

M.



Deor Mavor |veson;
.Clr Henderson
@ ARG | will be YU years Oo\r:j.

; %ﬂe{n'\%r(g?mg)ﬂ% \(wou\d like o Safe
repeemeeert . 100 U fomi\b

.| wou\dSH\!;Ke, Lo have peope A0
talK oloout how

‘o 5&700\9 oA
Phere  futur® looke like in 3+ yeors.

-\ would wont di((rere/* “‘S'Pes
\a\\m...%\.‘\(tq \
eoS ™ WA

of  trons portorion:

Please lake these hinoy
Yo \\’\005\\\ (\\'\0\(\\\ wou "5



Dca( ‘v\o.\bo( \\/LSN\I

In 2056 | N W) be T
BS\/\'\&.\ Kime | will probibly be in o e A,
of mmu, o OV ond VBHl\S, o0 ‘\3“‘5\’ L”“ﬂ &?&(\, of m 3
3 Cemm“\'\\ﬂb / ?)wun»m\'. In Yhe oL Cwiwee,
MM\S “\‘ASS (e bo\wb Yo g oy Like now
Yedh reltoy Yo oy be o Vel b;‘) eyt
Rk | i Paok when Yaak hoppers,

Ed mowtd '.
";" n owill be, & P(Lgo.(ec\ L Rk Ynos
L,\P ) \bom.'wb- Q\EASQ_/ 60 \,./V\m*'s bbs\" (O(

WY Cx'v)

TV\AY\I& \3o\~ .



Moven 208

DGN' Mayor lveson g C\r. Nerd ccwne

In 2050 T ww  be 43 yeas o . Whea | lile

Edrordon .\ doAY wanx W Ao ke tbomerged \n ’ce(,kmaw.
Seme s cyoa,m enovgn  Can e o \ox. 3¢ |

Wont  heman  Secory  guords, ond  Woman Vemdes. Nev oy
Tovors! | woud  ¥ke:

¢ WCS Yo  disenses , sun as  (ancer,

. \Jup Yo See e Wiure

w'\\is Yo '\'c\e.por'\'.
Lods of Oreen Spaces.

\ wou\d \ive Yo Nove WOoKLYs oF ansporiaiion,

Par are quick  and efficend! 1 ok Edeenton
Shwid ke o Place Uhere evetyane  feels safe.
A Plate vihece pesple Aoy worey  abawr  bu\\ b“‘j/
Qbeﬁ'\w\\‘u\e .k place w'.-\\wug\“ racism .1 hope Moy
When You  send  peodle N Re Olympls  What  Aney
Worked  for W ana  nod jush  srectoids  Mnad  brovght
Phem  Mere.l hoge we an Snd a pe n the
Gy  whete we o Qfeer SoFe and 2N be ovrselfs,
WiVIRY  betng embarrased Yo 90 thee

g\"ﬂ\’. Ed\-‘h Mﬂ\fqé\
for  SN.6ubfier  Schow |



De,ar MO\DN _]L‘..\/e,%on

Ia 2050 I w\\ be H4d yeors

o\d. And T woold ke Yo
hw\a\bm To  Eleecton Ts ko Vo
o end  gevecdy and Yo

CKCS\/O\(\(_Q EOAY )re,cy)nc)\ﬂ\a\-'i'

Feloparters, Tlying - cors | self

AT C \' 0O M«\< .

D(‘lx/]ﬁs CalS . and & e

To o\\\ A'\& eases O\mk

S;c\(O&SS.
Sroge



D@Or /\/\O\L«jOf/ Opd Councillor

_L-ﬂ Z_OSO T \,J|“ be L“l /\’\\é \/,Sloh

OF% Eamon{'onfg b gastyfuw o Cléon. L.

CMSo ot |0 Edronte™ More Purks for

Kids. And Fl‘aj% Cors,

-r('on.' C cur Lo



Dﬁ.c/\,(‘: MO\-&Q(\ N 4 CO(/\ﬁc,l'//

Or:
;).r\ 2050 T be yy
j ‘ .
\% oFa Edmon+om [ S



Decr Muﬂor W LOB0
T will beH?2 cnd i want

E Jm oNton ‘o hove

CuU(eos -PQ(“CA CS\SQU%QS

T wany pucksto be

\qu%,@, S0 everyont CuUngo

Nawv e Fon.

Leo UEhor






Dear' MAa_or IVessn and coyngl

T n the year of B0 T wevld [rKe te Se€ More ParKs and

plaé_gfauMs.Ck{ ldren Nepd More exectige ond wh‘w',(t}, T hore

‘H,\U‘U Wil \G,Q/Mtﬂﬂf ﬁnSPMeuérﬁ\} tm4, ‘H\.(’/So\m MGU“J‘"
T e thert vl oo Flyiny corsond Nagneke trapng, T \ant
Yo re e,guo\l;iy ind Ns PLoPlygn the Streets,

I Hope Badmoaton wéll be INondefy) !

Frem. Adox Sch (é/\olér

| d M o 'l'of\




Dear Mayor Iveson and counci &

In year 2080 i will be §43 anal

| would like to See a cure Por cancer
and Some diseases. L would love our
City to be Fumil Fﬁcnoll& and Clean
air and Watenr y the time 2650
|' mi’aH have kids find i would love
it 40 be o Safe aceq for them to

Fun around and play- Lt would be
Peall:j cool +o have flying cars on
other invenhons.

Koula Shykera



Decpk mm‘;!_o\" oNd council,
T WouLd LiK-c (I'OSCC SelL§ D}-i\f{'\g‘ Cars,

0S thed aready exsist T wourd also
-\ F\'(.. L’O bb‘" ’V\o\|d§ ond "‘050(" ASSIS %’\5 ("
Clecth i cakFs bop. § elc

bo. Don TveSon



Dlose mqjm- Tvecon § Counc'\\\ove,

Ta the yeor of 050 T Wi\ be Y3

ljﬁO(g od.And wWhile 1 lwe wwn Mj
1T would \\ke Yae wor\d o be

Q@m\\

Mmore ©ofe ONad e_cLua\.‘P\mc.\ Yok
ed ond O Free-woar zone.

A Prear lee OH
e.comfocrtoole

Yae woa\d

con e morse cwW\W\z
1 \noge \e5% ?eo?\"* %pex\
cheets, ond more O © L

home.
0L .

From R\\S%%(l N\



D@CHA /V[a,/o(" IVGSon i comncﬂ/

n 2050 L el be 43.T
want male€ +leeS Ee?nj )O)anfecé
Gbﬂoé bi el fa"m 6}0ace, T
wownld 7K€ %I/;"ng caf¥, T

womloz [T ke mal€ Scfencé

wnd math COLI’VWS.I woun ld alSg

[T ke mol€ 50235 fol €V€/’/v

person Tn  the c?’/"/l/ ot Eadm@rd'@lﬂl
and.  the meilo Ty fegionS.

gl

6?}’)66”}/7 Kennéth Ta//of



DCO\V, /\/\mygy" ang conngllevs

L will be in my 405 1n 2.050.
T'd liKe no yacism in +he ¢ iy,



Deot Moot . dy 2050 tMTW ke 43 T deat

edvon ko Fo hade TVINY Gl S (0 NoME Lesy feof\
(We Toe CONEL | fg g0 So\f ON&\(»Q IS
o0 XS ey T Mot {Osee 4MOAION T 9550

Forn Dion Need )




Dear tawre € and gouncil,

Tp Loso 1) be ¥ oAd In o |} Lk
no (ACISM in oo City a0d T Mk Ht

\N‘V hove \o¥s ¢ Podcev. | \iK~c Wi
M)y One  Con Q@(HH‘PM*J‘ \n oLy TV \ike

Sl \iving (g, (0o Moa¥s/puhert. ng |
\\\Q-U \0-(/\"}/"{ hOCkc\/ Mwﬂ'n'hhvﬂi/ ozﬂr), WI},'
CPsd-s. f\'\\

A

A0, Reene Tymawk



DEAR mayor ivegon/coutiller | wintafe iy
PO 160 Ike 44 Foel Dideg

Wan pa WOrID 40 treqt pgpr .
® Be freqreq g

BY a4 Speoen Sag pay) mEkigiC .



D@o»( (Y\o.do(‘ T.veSOr\ and Covr\c/il,

“4-4
T, 2050 T will be @2 yeors old ond T il
pco loeuj l'\ave, k.‘&s OLr\A T wan+ o safe C—i‘l:y
Sor  them o Jrow vep n. ITn 2050 T dont woand

+‘9 I‘\AVL {t‘ o K/O(('J @bou"’ +‘\ﬂrﬂ\ Wa,kircj +°

Sckoo, M&W’ or goinj ’,‘a 'H\L Slof‘e becavse

%@ midlvf get  hit f’] a car In 2050 1

won 'I‘ ','o See Cors 'H\o.'l’ I\m/p, Sensovrs in the

Qfon{ So ﬂua{‘ it 'Ht%j 82:!’ “'o close "'a Snme‘ﬂu'.\j He
Coar wi (( a.v‘fomai': oal{y S'l'of. 1: WQ«/’A. 0—]56 li/(e +6

See more 11 pu.rk5 and areene7 bex_ou/sc 'H\erz is hewver

o much notere. Thank. yov | P 'iS‘l-.e,r\iU o what I
ko”w-\b S'c:y L AOP@ "f"" will cof\siticr U words,

Scom: Olivgor Pececchit=



Dear malor Iveson and covncil,
In the Year of 0so T wit be Y3 Years od .

1 il ProbelY have Kids and 1 Uant o« Safe

Ci i
Y and T dant  itr 4o be Safe for them. 1 do not went

to have +o Joy about them

. Ao; B
¥Fliends house e b the shore of & thei

becavse  the WidhF ot iy by a car of q
bug.

ffom.’ o, A4on



| {ip of "€
w.m—"‘—‘-_'_-—‘- o

e e ¥he titygho fow
Nt ar r
"W A dVansi




DQOsr ma.yol"]\fcs’oﬂ, Cr . Hedersen in 2054
-HU"’W:“ 70(, Helf make the u\—/ in /O\Jr -\»ime as m",ﬂr,“rrv;" b \11 )go,rs OIJ.

i you quere Hometitan By biltdl Hometor Hobelh oK a4, purs.
—“Qw wal\ yod HelP F.,..J g(ta{u;s malce g'.v,nﬂlph'» bf\r/‘“’ ovio.

Tlove nyysey,



Df/ar VWSLYOT |\/{tfoh C

‘
1 Z/OSO]ZWIU L qhﬁnéath
- £ VN3 Llocrg \

- Hloporting

- &) 1(Firiving (e

am—



D‘;\’G/ . Moo Iv€56’n / UV «‘ (oc}-cf yLe-

llh 10590 i ”B‘L 43 —v;eqr;'__—;'gﬁ‘( / ;IO‘IP*\L‘

fric t e_cga\mt-loﬂ w(’;l I (3 4 rogism  Sre< {
SMQ[\'![ IC1 0% (@ ?rfeno(
' -Hr\-erf wo ! )’)@ Ne  mere rcag.{i k /) 3%
: .?V'Om- :
b i D }
A D /
9 s MRS
2 e e /
\ i
SAh

a—



DW /\/\U\%O}/ I\/Géon d\hA C,\r‘ CO\WL‘@'FMM

&UB@ H b@ Qd\ﬁ O“ / LA)O\mL our u# +o be  anezing,
hatrs mmfﬁ (\ T m(( For

s aWesgme N 8\/@(9 vJCMﬁ

‘z

hive o L deas on how Fo m/ﬁ/’o ve i becouse
YRS a({-’:e(/vffy awlésome ~

G, 5, L



D _ " - |
ey &30( I\Jeson ou’\oQ Counciﬂor Ca:‘-er;‘nou,

Ln 050, T

/ il
e a_ne@\a,@w \whbjeu?) Yyears old. LT wool
%QXIML racisd o \/\omo p hob \Lé?nsehotjlgo - be'\j
501 @B the oﬁuqr nyone Wh (3 POOf‘OjOF“ hore.

less S‘f\oU kaUSQ ‘po 0? |
Mmove, Po( ﬂgee,, 1-@ Ha ci\;vecr?ghjés Mcp
C on 66 &) o sameﬁkem e t«)c‘)o Qv.:

Lo Work of. L:verjone geks 0. proper achling
po( ﬁ@(ee

NY Y\Ce@f"jl i
VS, socry Por load prfm@w‘nﬁ

We afe @n Up)ﬂ"“ c't‘j
\Dh Ye Probperl \": $)‘lku).

\S @& C.| Co
M\& LOOPﬂ- u, h ecﬂ
o & me C‘

L a3 & o



Dear Magof‘ Iveson and Cancillor (aterina,

In ther year 2050 T will be H3 years old. I wovkd
love }o COMP’Bk!y 3{& rid of poverty and lower the cost _
of homes and fresh pmJuce. In the tore, I wovld love if
down Joun improredand became o safer and mort arliskic
. T8 all copmonities and ne ighboui hoads could
become closer logether and more e ONE camunily.
bach comminily Shaold de surrounded by saltty L
beavtitl hlls, mayvhe etn q v niyers. I hink {hat iF
st fair et o wfb place fo live has Jo be super
expensive - Rgism and Homophobia shovld be all wiped
aay in the next U0 years. Tl that in the

{ulre eveyme in €dmonton is gape begithy, ha
| / J// Py
e accepled)

S fnccreU,

Chloe, agrade ¢
Shden} a} Sk Leo



DGO( MO\yor I\/BSOH ona Clr; COA‘QPEQ'
\n 2050 \ will be 44 years old

Eoi Ter Der

We, \.WP(C( no{_ o Me, wor |k



Omoﬂ BO&Oﬂ Tveson c\t.Caterina |
oo

Tn 2050 Cogill he A3 gears o\d_and
he QJL._W_,EPD.T

-, iRe 10 BQf&vm [ ve TN
we M b1 Lrokhe 'S 1097 and g,m@ =
Le o famous Laswdball Plewet &

g oncal ol _.Zroni;o‘z wa 1+ 1O qet < Jo
and (donlt wa 11 QSQ r0bo+S because

+hele o be Q\Ndﬁ_\}s@ hoed 9 Nappendf
LN\ cn ada and
U 4 \EQA,T,*Q be ¢ doctor




Des
X
W
qym
A9
3l
\e
h o
>
C\r
: (,o\\
2\
J

N
. g
g
"
: ((j)i\\
be
Wik, \k
| 3
m
| ﬁz\i@ﬁ o\
\) |
O\ 1l
V\‘\w%
o )
WL
| W
Oy

Rcs W
e

Fr
oM
Y
adne\ T
6\“
b.

< ?

g |-

— e,m .

% ""\3‘?\ i

:_(,om \O\‘%

q mwll

| R

i :
o .
l{\:’\wlek
5



DQ&[\ mm/or\i\/eﬁ()ﬂ AN C!P_U/Lho,{‘,'n@
L 205071 Wi k\ bﬁw,\/em’ ot age

LWon 40 i ve INEAMON Fon bec ause it 15 guen rgeodd |

Gla

WO 1y RM ey §teleo

WA\
e (Mbodict

Whee ROSpu'LI IS Shared
ancl <n)ofed anll

inclosie e.-k/ -‘qh
Yacts

rgmhk'm dhat fe lang and paive
ns "? Ond s+ alse Susiaing fule '&



Dg&r /Vla/\/ﬂ/‘ :DV&YOﬂ '6,

C[}n Cofer 1o
old. T \wold LikE & ver Wiagfme o),

Cl'f'y | I/\/I‘7L}'\ Mvan(;zd rec;;m[OQY H?&'b/"
Can bu'ld wistwmidisgde S/t Lctres 1 o Shest

amevrs  Of Lme.

Bosco
em\w‘)iw
U?\*hnf)“t el @ M 4
Y
P\ we;ﬂ '{'OW“'Mﬁ



(Deo.r /{'(O.yOF luesoﬂ and COcJﬁcfHor-
Coterino,

in ZOSO \ UJI(,(_ e Ly ?gafs old. In 2050
I wish to see ?ﬁ C;L.j free from facis™M,

let every child in Fdmonton hove o rlyk,(-

to 30 to SC"OOL ) wish o see ﬁ cil—; clcan

and Pree Lrom disease w/la.‘- |

. . I
'\\y C.l": is Hhad hOUSI'n; s a}'\;e mb' lou)-
ard Ngh, d “rable

II'UCS on *‘-'
In 2050 ?Lwawl' ""J H ?e&
c.leom, c_ullrunc,d, hlodl-h Re P‘“Ccl‘ul
wi s diuorsi&,[.‘{-han,e go:';fr-ﬂlgzj ¢
in

;l

L 4
I End /
Rﬂim.w,
in “ﬂclcq.
“*%‘-;rc@



Dept mayel  lveso ¢ clr. carerina,

In o506 L wi be 4D yewrs old
1 2ok T unsh o See A0
(acism in Yhe Eityeond 1 home wso.
T o\%0 ot See my (i)

Free (o J0B e ases



Dear mayor Iyeson
Cle |

1
noI0S0 T il Be 13 VYeors ol

G

Nd T Whal a Clean cCity oand

I Venl +he Gty fo Be Frec ¢
ece .—rOF/\

r‘ .
0%15»& oand AJO Movre R qpy i
h The 54—""(’.?‘ ’ = 'Veing
Fidinel .
nlCe.

NJO one Lwves ©SN the 6{7&&'—{ oond
Lo One s hoPPed n [P ' %
o City that? £ ”F/ov@fl\/,
R(Qosn'-zl-ha S{—[\ (l.fa{—c ro* lacigu .
Ctnd - I'\C IC\VH an
Noture sustains. d



Dear wajor iveson &
C\V‘. Catering )

T0 050 £ will be 43 yogp
old, and whep T am -ﬁf;\{ oge
ard Skl h'w'ng i this Chlq

L Wis) Pat Pere will be

LSS Yadsm and Sexism, 7 Cinda

dorf Wank awre hnelosy, ?
ot .""::’:;;r € we |a

Becavse =m 3




ARA B/
Bill

II?/



\\)ewr Ma sl Lyeson ond O\, (afecina,

Tnr 2050 T i\ e “3 g,e,cs.c’b old, ITn

our ity T wank P  cily Ao mayle
less Conmstruck lon SCVZS ¥Mwau§yWh»%‘ %hfL
L TN\ oo N once. Wwnesk Lhen seding s
Haak Ynev & ole \OGL?_ Yo N A 'I'\C__f conskryuck! on
Sites oF  once, g0 HNe s o ;__O_f‘ o &

dra &6

61ncc(\

(ALY Cravn or Les “chuo)

- Edwmonkenians have holcesn

< \\} N1 o, C &\r\roug,b\»r Me
- AW eV e
-&('Q-dr5o~\o\'\- UlSlQn

L\.(j. oy o mt

evky



Dedl M) A0 {ueSon E;cl/. C Oterino
n QOEO I Ol he Yy s eld -

JLS\‘\\ bhe guu JP/()R‘?\OJ@ cand +h€¢/¢ Wi

e, too Mony 4/ bab.es ond drugS on
U Street. T one Munfle ok my Criends
have Conce '\’l«(ou9 L exbesience? l,h«\/v_\ D RUC\
Q:\\ﬂ‘l' hcmes, )e/:\

T alSe berve Hhod Pecpie 1 Phlsorse
Clold po Areated Hoperty my (other

E\O\S ho% gC* CO\V\‘HM«/ I‘/\ & \JJL‘CA$
ond Woy  OfcSfo hove Ced fo”
S Vemeobe L LmeS in the Post
PR ond 1S S inTou.

Q‘%O Q\\ The Ar./g cover & eS
\N\ 30'\5 e JounAs (ZW)\J(,

How do dhe dngs gebin thee!

(\oI(d T

? Gy
Why O 35 noX 5».,\23115?506(5,\,&& 0 Grow



b(’ﬂr /V\Otyaf I‘/(5of))
(lh (,"I fe,r‘.hf’t

In 2obo L will be H3 Years
old, T

= Won) IOV'r, |

O C'{)' ]LLM*
'S C[Cou\ an No Fobbcm)j ond
luf"g of ‘fccn?)lqsé)’ @W)Ol/ A2 ene
\’l'\iflj ‘H’\C\‘} L Wwould (9(/ o4 b, }L/\
Ne+t

chqhy‘ﬁs 's Aockcy <L love
b\ovlﬁcy QAn L P’a}’ lf)ocKcy oot
F klo\/l"[ b(/

Nice Mﬁlﬁé@ Fhe
ORI nice ound fancey, T,
O \9'3 Qamer
Consals  touty 1, too|
bact4 o hae beyr oty
‘/\”K{y MMB Qn 4
Eotf‘wn‘}vh b be a S*thty

ll"g_'jffewo 29ain. Thay & yov
i

Ne T ™Marn .y ¥obolts
Now .

O [So
So

nNew N

beca V€  You Neve,
(M' Dordgn G & 5“1 L£0 Lcheoo /.



—r‘\CA"\‘ "\’V\e/‘\r < Nno
Coc om.

Sincere \3 ’
\JQY\‘\M



Dé"((;f r~ /\4‘?3& ~ I JESon. QW‘-J (//‘ C G /é//\ﬂ@,

Tn 2050 T will b Y5 geors Ol
G#\,Gﬁ I Wi ./.f‘f I fm/ oW ¢ r{) tfo s 7/,‘//

éﬁ 5a7p6’ an 6/ C/(?Q, n. f %c?‘@‘ W e L // /é-ﬁ_,'(

T
éﬂ SN e £ C,g 1/\ 1} -.,'f I h , J AL :;'- j . &1 I/ (’j
SF ea! fiare s U .?,-‘{'“6’/1’1 ane
f
T\ ! ’-r l- \ < n ;I /. e
(& Weallh }\) S T &ne 0 S s
=4 ?W‘f‘lt
N \ \
(X S567T¢ ¢ po @l Relust VE
i\ (" A o
Tho Thee Nrers Fee LS VL



Deox mager tuesson & Cie. Cosorivna
T wowd AL e Tue ‘v o (\eown ci\,) Wik WO
co:swm. N 2090 T\ Oe oo Ehe |

% OKC'
: : Vo
T ot Yo liye opmeeisesS i TR

~ N
OCRPrs  evuTONg, ™ e

ond gAC:
sofe A

IO olso ke ¥ VL N O~
P

Yh  sofe SCNoo\l Lo \AIAS:

'-i\s O\ OLIN Yhett
vor BT LGBTIO
fﬁ\\i&. AN\Vroua wig
Vos:eguwy oucesdty Viowe
trom. T lilhe Wow
A Dot 3 WO W™
o md‘mﬁ
pPovenyl e ove
waed v A
A e Cilw et T

C? ‘q,b.



0 Rage 000 B o

j;azpytw‘lbx"dv

L thick @S eater will have etore
(8 itk and sl RELmae fo builf

Voo Fotses cod [hory aad i weat [oa
Mikgy, Ny ced in Ldnmfon wd maghs 9¢
A Myaayget bonts Ao Ekient Coumpy

o

From, Mhael Feieghale

mp,;m:vj o) £riemdM Mo ant KVAS g0 e
Mgrmmn

B nntlee tﬂ. W hii'upuh!m



Pear Mayor veson 5 (- Caterina A

ﬁryzggyr "3,:';,”,(67‘ 13 ey old T hope 1 s amchut
TN Y109 U3 ponethefpoly snsl T |
;:“’ﬁ!f" hepe Bt " fhpo il be 1o /lom’l'r:’

Thaak yon.
From:loa k Somsen -Brror

A’ w C{E /Iafl‘* e CI@-
B:'oa/:;d'm' .
WLa” Aareéa( cé



Deor Mloger Leson & CLT. Cakeing .

In 2050 I wilt be 43 oid

Whm[ ' See in Fnal Year C’md_[u,lure, BT

A clean C:+3, end all homeiessnes, have qQ
More  {yn c:tj,and there i oe pPeace, and
ﬂ%ﬁb@ Petter fechn0loqY ,and of course

Omaz.n j educalfcm .’ ./

-

-U@\‘.H‘-ﬁ(; C* ’r\(j = P‘OE’PE‘_"‘LS
'Q\MbOd" = O Wwe C‘&S not
-tdmon%omqn c Me. c:H—\LS
Melro

-lga: 6ti¢d

-'\nﬁbenu'.’ta

-eﬂ\-rc,Prc NeVc 3

~enc. ched

5 ’D;@c\‘;\fejSi}g



Dear mayor tresen and CPl- Caterma |n 2050 T will be U3 peary

o an! T thnk L wil| be a retired NBA pleyer and T
frovel afot s0 1 don't h¥ phete L wool? \iVE.

- Ublit
-\-ross\arl‘ry
. onic ;
-—Lrna,h\r?a/thf‘lr'?

-

Gﬂi Bibhov



De,ox Ha(tjor Tveson ond Clc CoYrering,

To 050 T wh be 4 ‘Q}eo\fs old. Tan 2050 I
e Woold like Edmonton be @& more ¥€un.

What T mean owhen I Sa this is in 300
LT woud e ¢+ if Edﬂ\o‘\\'o‘a had more ackvihes,

L.{ko_ n he  Summer T wish we hod more sher
o do.

i ncere\a ,
Sea\f(z_) <t Leo

5% \;;JE 5& C,;;;ﬁ a N r_.'h{us ¥

G of al
D.E's;;j



N Mm“.tf lvesean ¢ Ar,
fn Lobo T will he 13 Years "/é .
and 1 would like @ SerKe cye
enveermcent+ an d +6 have JQ:
W7 VAN .
. U4 "'!'C.S For qll q9ecs bCcqu
ons tlike going fo +s e
| ee 4
bk T am H old 30 £ e
+ Malse "+ Q‘erJqL/c .

—hbb Y

(traje o shﬁ'







*Deof Mw\/or I\/(zsoﬂ 51

C/r C( 4cmm

%-—'r

J5/g 2050 T il e 94 Yeers

/02050 T
Qﬂ// 51/ bé’ | /\/zj %)C"!f}yd/%o/

L hope fo have'

-—-"'""._._

___/,, (/Jou/1 love /vly/(,CJS aﬁg

7 c\/am[ 1o /\/8 i o wWorld

Were EWER OME N %f@m‘q{

GCZ(AG:// aﬂCJ b(,n//y'u' arld
SWZ//oIe 'S ot e,

-




MYy visier of 2

\ / P l(*
In’jL()Bofl wdl he 4°) yeals 7 f,

I ﬂ WUmH JJHO H/'ng (Hy kd g:)ﬁmbn

*-0 l& € 0 Y/ Po vel+ y ci ‘/7/ 244 J t‘l’f-f';ff

Wi WVE Yoy e o
vie 1o GVE Jobs o oMol o Mgd  perd

Jobs,

Sincecely ; Dgmin’ K

f}#/ Amwaa q70ﬁ04§'



Mayor
/\\Q} o lV"}(_«[\/@ Soh

iyl W_eugo

Doav quw IVUOV\
IY\ 9_050 T will be I'I'lf')/éavf old
MY WIS‘\ NCOV | JMOh %oh \C H ﬁéf
more \M\Mm § wﬁ bﬁz EuuH bu& Mnor?
\I‘W?GAW\JY Y, ever\[ﬁhe L'VES Q%l"

OH“? v —Sm@,w\\(\
/\nof‘* Miong s




Peor Moyoriyesn
My neune s 6.3 ond 102050 il be o veors old

1N edmenten T Yank weshould bave mpre K,'dfﬁéndfy
Oloces | e auploce colled+ The gome hayse. where

Kids con ploy allzarts o o mee. But ollso T Hhink lou,
5%"}0‘ M\C\y \O;,-;{’Y[ ‘Hl\@ Pr »p\CCS ok gluﬁﬂr because Y’(\fj om

1S SNgel mom and & he 6 ShLL
She adley eve tads 1o me ber,
QL\\Q t o) hCLS o thl C /i CC"I\!E

) '\;7

Y

| dont want o 300{" " her
ond cleanthefacds !

e

The game Heuse

g doing coor ¥
LUS She dose gyt
fallto her bEC o
50 p’@ls‘é Please he [p







Dear Mayor Ivegon,
_I.ﬂ Q‘OSQ, .T. Lo

//I be H')e C i fg Og EOMDI'\*OI"] '}'0 hO\ Ve

Ef:,é §) " ‘

g e lution by NAYing Here be moce
CLIrie COe Crd | . .

| 1be H o Ce nd b sLeg, I i@ aise

C » 1€ | ]LO moCe Qct Vg %r 1}@5

1 P{,\(C’rﬂé 'ft\. ClOm T Loow el Cy LS “, %)

the ed ponton ans Hhere
Hhe thefe Svisuld b  0Ce

rood & - would ¢ lse
(OUld

Le f-l]_.;_,a_ 960(5 olCI-T_ (e fed

o6 mysels andg aj
[anes 1 1he

love Y ' § o,
ef.;(}:-.m:.h: povc‘f)‘y Omd Qlf

5T} i'if;’-’\p
‘”'iﬁ’ CvO(\fl €|~W\~(')(_13;ﬁ. \:)C‘-”JCF\U- %(' ai\ The .
Feople iy they Shouid an
G S Go el hovses -

FEETY!

Ed monjon
h‘;.\qe enouyh ey (\6\9 by
o gi’@:(’(la ble hm-!\_(,ef‘_f.
Fror‘n o lAd o0 Cﬂrb‘,

YA (Yoo



D(, \ V\QVOF_Ivgasq)“\ LaBCM j_ QVU%%
q3 yeurs oy, I \”*VM ke +he ¢4y

@% B LU EL T t-f\>¥~_v
0 Fdrondoh _jw%wmj ¢rj(l 9

/A " P, ‘
R TSI SR L T L I LR T A AP
e | BPIRL f%ﬁﬁh“fiiﬂ@b

e e we ke on Wt ol i}
. %f Ao b ‘C_ . tde 7 Jor ALO



[)6 ol M iav gl T\/e_} (J/\ ,_E
Tp 2050 T will | be U7 years old. T

WD(AId j;[ﬁf] “.e Cl'{\/’ A Edwmo afor {d

be a green ares, (wrong colgr) hat L
.Gl < Jhere ¢ lub of pon aclod gl
Slu“j H’fi’, gras, (T ‘(f){)w la‘}s ot F ,'J_‘ ][6‘]%)
and ol -/fﬁes Y, pas f},;
hoo ds. Speak f"j [/,#'F Por ks
(r dber lo be ’c’)lls lor e and V"‘V I jf»(
! QL be) Of\d Py gfﬁldKldx A,:)[) ‘% |€ '; Hf t’j i
“.-! (@4{’84 (# wrﬂj the v, MM of ZOH; I
()UC’ f) iayg QU:D;”\ ;*19 oY ,lg re’ﬂt»]'

ard pe
I /! j(‘lbj =

w0l Oyl

Wi/ U

({)m v FX’SW ;«i
Fdimu/t/d”

Rvar



\)@,@r ML}V()& \Wweson,
In 050\ ;
i ", \ (VN “ ")C.,. Y ™ \,Qa\" S C)\ d \ L) O \ d

hKe 4he Ofy of E dwoy Von e Yywe O Vol €
Kid-Frien d e Tyere are Ceon K@ lactd

like TreeRouwse U -vlay
Lot ot of ne i e, Ve

| bhave a littie qoster who \owv s
A Al ol Cudl . Ay be an

o Vi 1O

’“::\-" \ @(. “:" B t

Andh GEher
ge At Cu
L E}Maﬁ- f «nd

Yreebhou s¢, but

aY caae  Ox = ( LAY ‘;:3\ SLe
\_’.;;L:‘f l;ﬁﬁ\\ LW A e WA M N \>€ 1N J‘ NOSE

KMA’QTerm5¥\ Al cowld O

Q\atﬁh \
__ | AUt
A P\ ACC fox .iiﬁi;\ul‘ |

= < foo Lots of ¢

cyek THot el povale W ak

- = Lo Ao S

ose Are my M Hae
D(Q Y| \k.,k-""“‘

Advance 1§ yos

e

@ L\ acnaye V.



('\ = )
Deac Mayor

am—

3, \‘} }(":/J Q f"\\
!

IR AR ST T
- ~ \!ﬂ; J) ".. ‘
. IN_ L (-)\'\l T
T aman!

N YO hagt

I \ \/ «{‘



Dear Mayor Tveson,

In 2050, L wll be 44 yeows . | would
like g, otu  of Edwonton o e move. Lofe ondl
Siverse. . Tn Fpovtenow fov chiverse, T wsh Yhat Hhep
wouloy bes Mo (wﬁwvm #ut  allows new
Chitens of the Gt 7‘—0 ;iy for [m{wf’ Cuney
Othev o =/(¢,r.\ hig o’y otz €y dmr;pI Wyt B8l g Fopy
to ek {mw\wliuv and - like Q uwfg 10 Qvlj rqo/)

ool th, emvtly . For

| sk h

kicks ke Wo o€ oloie. -fo D anjl%& UV
Tb\num o Ot -izg [a ex SIAE Lo | Vpu

WA To b uﬁb[ﬁ.,, (8 ol¢ ki UH
Ol”‘ﬂ”' H*FU&Q Vh()fﬁ ﬂ/\ 92 \ﬁ{ 7 WNJM e

led e
W\Omk \(0 fov readhin, ‘
OVC"U& ey | ]j' R P’\Qul*ﬁ/\)

Patria g

20V




Dear  [Mayor I veson,

Tn 2050 T wil be H1 years old I
would ke He C,iy of EdrmomntTar to  have
yOre high school J kax/g centely, reCc roors
and  a  sommer camP o ff ograrms, I
woold Lo te MIEE P yoe onc ‘""}“’C) ,.

T also hawe some  quedions e you!
1 Why do yau eaki o e A ma v(_)r‘?

9. What 19 yov ~eally what Yo be  when yow

were 1 1€ -
3. Who s youl role n"s@!ﬁ@’ L

Jou  tor readiag Iy le Hler ¥

T. h-{ i K ‘
N~ been A PJE‘G\"i- Ui wr i i 19 to \/Cj() .,
Noan (3TA!



960( mayor  lveson,
Ta 050, 1 will pe U3-44 years '
Old. T would liln the Ci by of

F dmonton O be ™MOfE Fokore
| lne 1 WO | u)cj(\+ Hhe e +O

be moie pe o%romg \ ke Hnig
one oand MmMofe High Schools

and packs T hoPS my afeam

COMES troe. L also would

Wke Fof ou€ oty o change
alot+. Thank 8Qu‘

%\gr\ed,
Ogamu




L) = yeor )T <i;l }

ay rorc
L Le hqvmjf¢H@
ﬁ-ﬂaﬁﬂ*ﬁ? }f“ S de less Pe 0
T \ ‘t' S O ik

o S o Mol e
- ‘ +Q\L/ 5 { I & T .e \]0 F{)r 40U G
on

2 Ner v
Educabon RS

S ool Se Th ONR ’/ \ )/ A l
%

r".- II' ‘ ”
o E .‘_\"-'-—‘___‘_ i /\\
vy LA

' 4
|
|
3 /i
Y / o
‘;\ —— et S i g e

PR T NS IR L I 250 i i g BB ISR S RSATYEY I R LR 0 T N e -







.DQ,Q(‘ \\'\dyO("‘ \veson,
0200, | Wil be Y2 yeacs, old - | voould

“‘)e_ {le ([4 GF Canotkon 4o bc

Cie
T
PO[U Ld ‘( Ce

QACky, e i b (_,umwev‘ Qg
Y beles 1R siyle v exanple N6 Smochy
O U]d }\C

i} il 't)( el Ty I l, o L/\-“‘—\

cmu gy, ,, .
) NeWVorieS S
Qi ld “ ‘ 3{_(‘ \!\\\ \\\f”) IOP yo



Deac Mador lwesong

Tn 2050 | will be 45 vears ad. | oould
ke +he Ciky of Edwnonton +O oe {rendy
Cq{-\"mg ancl nowe more Lo peck, Tingk
N0 one Lol We In de sweer NO
Mo paerky, GNd MOTR S Saulce
ANk More jops for auyenel

| e D
j).—\j v}



Deor /V\uJO'f‘ \Vesor,

N 2080 | iy be, Y3 Jears old.
' Qouig \ike, the Y OF edi oy
10 Rove, more, Dol

M ing  poo\s And
e  \eave. -\\r"lir\(--b DC A (/

P Hah e
ooy We And o heolin &r

SOViermeny, New ares, Q5 WP FOVHE Yt

reom Jodg\ 1!






SHARE YOUR VOICE  €dmonton
SHAPE OUR CITY




	FINAL.pdf
	Vision 2050 Final Report - Pivotal Research Inc.pdf
	All_School_Letters_Youth.pdf



